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Cut ads—and 
revenue, jobs 
will suffer 


Sm,—As Lt.-Col. Lipton 
obviously has no idea of business 
economics is it not better to state 
facts in the simplest possible 
language, so that even he, and 
those who agree with him, can 
understand? One of your 
correspondents uses the phrase 
“advertising appropriations are 
not determined in relation to the 
sales target.” It conveys nothing 
to the uninitiated 

The simple facts are these: if 
detergents, vacuum cleaners, 
tooth pastes, Bovril, Oxo, and, 
in fact any named commodity 


THIS WEEK 
Photograph of the month— 
page 38. 

NEXT WEEK 
A _ barrister challenges the 

Brighton pl rs on 


had not been advertised in one 
form or another, few would 
have heard of them and few 
would have bought them. The 
manufacturers, therefore, would 
have made very smal! profits and 
would have employed very few 
people. By advertising they 
have made profits and, in con- 
sequence, the Chancellor has re- 
ceived tax that he would not, 
otherwise, have had—both on 
the profits and by PAYE from 
the employees, and from Pur- 
chase Tax where it is applicable. 

Incidentally, many employees 
who are engaged in the manu- 
facture of such commodities 
might be unemployed—a further 
drain on the Exchequer. 

It is as simple as that. Cut 
advertising and we not only cut 
the country’s revenue but also 
face a big unemployment 
problem. 

R. C. WALLIs, 


London, S.E.20. 


To The Editor .. 


Producing the 
profits 


Sir,-—Surely the simple answer 
{to “Who pays for advertising?”] 
is that advertising is a straight 
sales expense just as representa- 
tives are. Some firms—mail 
order, for example—do their 
selling entirely by advertising. 
Many makers of commodities, if 
they «did not advertise, would 
have to employ numerous addi- 
tional representatives to obtain 
the same turnover, at much 
greater cost. The Exchequer 
would then probably be out of 
pocket, because of the incidence 
of Health Service contributions, 
family allowances, etc. 

It is also highly improbable 
that representatives alone could 
produce the same turnover, as 
part of the function of adver- 
tising 1s merchandising—prepar- 
ing the sale for the retailer. 
Without the backing of advertis- 
ing, retailers would be less will- 
ing to stock the goods. So, less 
goods would be sold, and the 
Exchequer would again lose 
because of reduced profit on 
which to draw taxation. 

Then there is direct mail 
adveriising, which provides 
revenue for the Post Office and 
helps to produce its surplus for 
the Exchequer. 

Again, how could large stores 


inform their wide public what 
they had to offer, without adver- 
tising? It could not be done by 
canvassing thousands of house- 
wives. 

And what @bout theatres and 
cinemas? How would Lt.-Col. 
Lipton know what was on at 
theatres if they did not adver- 
tise? Would he walk round all 
the theatres and cinemas to find 
out what was showing, and then 
make his selection? Or would 
he expect all the theatres to call 
on him weekly? It must be clear 
to him that advertising sells him 
the use of the seat he occupies 
when he goes to a theatre or 
cinema. 

Contrary to depriving the 
Exchequer of revenue, it is 
obvious that advertising creates 
additional revenue by producing 
taxable profits that would not 
otherwise exist. 

G. F. FARQUHAR-YOUNG 
Manchester. 


Agents should 
advertise 


Sir I read with interest the 
article headed “How to advertise 
the agency” (ADVERTISER'S 
WEEKLY, December 30). I 
wonder if it might be worth 
while for the Advertising Asso- 
ciation to suggest a scheme on 
behalf of agencies on the lines 


Twenty-five years ago 


January, 1930 


The Lord Mayor of London 
opened an Exhibition of Continental 
Advertising Materia! at the Galleries 

the Royal Society of British 
Artists. 
* * 


Fox's Glacier Mints Ltd launched 
a new campaign featuring characters 
from Dickens 

* * * 

Elliott Advertising Ltd., Birming- 
ham was formed. W. H. Gollings 
was managing director. Accounts 
included Joseph Lucas Ltd. and 
Rotax Motor Accessories Ltd. 

* * * 


The British Poster Advertising 
Association launched a poster cam- 
pa mn with the slogan: “Posters 

ull and They're Economical.” 

. * * 


Benn Brothers Ltd. entered their 
golden jubilee year. 

* * * 

A £12,000 campaign to sell more 
potatoes was inaugurated. One of 
the slogans—“Your cheapest most 
useful food.” 


A scheme for BP petrol was 
stated to have increased sales by 
80 per cent. 

* * * 

Philip Emanuel was appointed 
advertisement director of the Daily 
Herald. 

. * * 

Gordon Boggon joined the board 
of Mather and Crowther Ltd. 

* * * 

A survey conducted by the Incor- 
porated Society of British Adver- 
users revealed that many advertisers 
were in favour of a restriction on the 
size of posters They stated that 
posters bigger that 32-sheet so 
dominated hoardings smaller 
ones were apt to go unnotice 

7 * * 

Clifford Martin Ltd. was registered 
aS a private company with a capital 
of £5,000. 

* * * 

Greenlys Lid. were appointed to 
handle advertising for Lodge Plugs. 

+ * * 


A national press campaign was 
launched by NABS. Newspapers 
gave the space free. 
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of the “Drink more Milk.” or 
“Eat more Fruit” campaigns. 

In all probability the idea has 
been toyed with, but I have been 
prompted to write since seeing 
advertisements in Irish papers 
placed by the Irish Association 
of Advertising Agencies on be- 
half of the agencies in Ireland. 

The advertisements appeared 
with headings such as “Advertis- 
ing and the Board of Directors,” 
“Advertising and the Farmer.” 
They laid particular emphasis on 
the value of advertising and the 
need to put it in the hands of 
experts. 

S. BAKER 
Charlton Park Lane, 
London, S.E.7. 

(The Institute of Practitioners 
in Advertising have _ recently 
announced that their first public 
relations campaign is to begin 
early this year. EDITOR.) 


The time for 
publicity 


Sir,—Three of the experts 
whose views on the prospects for 
advertising in 1955 you published 


last week, predicted another 
boom year. I hope, and believe. 
that they are right. I notice, 


however, that some of them 
appear to base their confidence 
on the fact that we are at present 
enjoying an expanding economy. 

But surely it would be danger 
ous to give the impression that 
advertising is something which 
business and industry can 
“afford” only when things are 
going well. The case for adver- 
tusing is, if possible, even stronger 
during a recession than during a 
boom, because it is during a re- 
cession that the need to stimulate 
sales is most acute. 

If only this fact were more 
fully publicised, and realised, 
advertising could fulfil a valuable 
function in “cushioning” the 
national economy against 


economic shocks. 
T. A. HarRBoROoUGH 


Bristol. 
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PUBLICATIONS 


MONTHLY 


WOMAN’S JOURNAL 
With all the power of A.P. Periodicals at their WOMAN AND BEAUTY 
HOME JOURNAL 
WIFE AND HOME 
WOMAN AND HOME 
ADVANCE FASHION 
MY HOME - GOOD TASTE 
whole—or any section—of the family, home MOTHER AND HOME 
WORLD DIGEST 
we WELDONS PRACTICAL 
and feminine market. KNITTING BOOK 
ARGOSY - QUIVER 
Depending on the degree of coverage required, WEEKLY 


WOMAN’S WEEKLY 

C4 $ or in selec- EVERYBODY'S 
A.P. Publications can be used singly ry ie 
= WOMAN'S ILLUSTRATED 
a ted groups covering section of the market HOME CHAT 
old - —. WOMAN’S WORLD 
ho HOME COMPANION 
, at the lowest possible cost, Used together they WOMAN’S PICTORIAL 
a ANSWERS - PICTURE SHOW 
... ; ‘ WOMAN’S COMPANION 
y make a mighty mass-market medium for the SUNDAY COMPANION 
- ORACLE - MIRACLE 


national advertiser. Their total sales per issue POPULAR GARDENING 
ALSO 


, NEEDLEWORK ILLUSTRATED 
exceed 8,000,000 copies. WEILDONS 
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command, advertisers can concentrate on the 
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Advertising 


Advertising expenditure 
has not yet reached its 
ceiling, says the News- 
paper Society. 

In its monthly news-sheet, 
the Society states that as ad- 
vertising still forms a smaller 


peak ‘yet to be reached’ 


1.65 per cent. in 1953 against ture and the national inc 
2.07 per cent. in 1938—there 
is no reason to suppose that 
advertising is yet on the point 
of levelling off—*“much less 
falling.” 
“Indeed,” 


it did before the war. 
“Evidence shows 
higher standards of living 
accompanied, not only by 
it adds, “there is creased expenditure on ad 
something to support the view 


tising, but by the spendin, 
proportion of the national in- that, in the future, the ratio advertising of an _ incre 
come than before the war— between advertising expendi- percentage of the nationa 
come.” 


Front-page ‘News*About People’ 


Before the war, the cost 
advertising amounted to 


Ad director Morphett 
retires: Studd 
takes over 


y . Sportsview 
Lt. Col. G. C. Morphett, advertisement direc- = al given to the presentati« 
tor of Illustrated Newspapers Ltd., has retired a ea Savoy last week of the 
for health reasons a Record's “Sportsmar 
William W. J. Studd, a director of the com- “Sportswoman of _ the 
pany and of Illustrated London News and awards to Roger Bann 
Sketch Ltd., has taken over the post. Frank G Pat Smythe Harold | 
Dunn has been appointed deputy advertisement chairman of Sporting 
director. Mr. Dunn has been with Illustrated ntroduced Lord Braba 
Newspapers since 1938, and became advertise- W.W. J. Studd Tara, who made the 
ment manager of The Sphere in tions 


1949 
John M 
pointed advertisement 
of The Sphere 
* * * 


Col. O. V. Viney, chairman of 
Hazell. Watson & Viney Ltd.. 
1s resigned from his office of 
hairman of that companys 
nain subsidiary, Sun Printers Ltd.. 
as he wishes to reduce his busi- 
ness commitments. T. R. Walker 
has succeeded him as chairman 


Mulroy has been ap- 
manager 


f Sun Printers Ltd., with Col 
Viney as deputy chairman 
* * * 


After being on the staff of The 
Jewish Chronicle for 45 years, 
4 B. Guthrie, the general mana- 
ver. has expressed the wish to 
retire The directors have ap- 
pointed William Frankel to take 
his place. G. N. Mandelson has 
been appointed advertisement 
manager. The appointments will 
take effect on February 1. Mr. 
Guthrie will remain with the 
paper in an advisory capacity. 


@ More ‘News About People’ on 
page 8. 
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‘Junior Express’ to be photogravure 


The “Junior Express” is to be 
printed in colour photogravure 
from its first issue in February. 


ADVERTISER'S WEEKLY 
stands that one of the 


The contract for the photogra both the advertiseme 
vure production, the first of its editorial sides of 
kind undertaken by Beaver make an expandingly 
brook Newspapers, has been use of colour 


placed with Sun Printers Ltd. 
of Watford 


There will be no in 


an extremely 
economic rate 


behind this change is to 


under 
reasons 
*nable 


“! and 
the paper to 


effective 


imediate 


change in advertisement rates 


Rank sereen 
ad set-up 
changes 


N carly announcement is 

expected of big changes 
in the organisation of the 
Rank screen advertising sub- 
sidiaries. 

It is understood that regional 
offices are to be opened shortly, 
and this will involve the transfer 
of many personne! at present 
stationed in London 

The last announcement 
Rank Organisation § plans 
made in October, when it 
stated that details would 
given later of a scheme to 
vide entertainment features 
advertising spots for the 
medium. 
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Commercial TV plans 


1 define 
Publicity 


The new statement w 
the scope ol Theatre 
Ltd. and Screen Audiences Lid 
(named in October to be 
respopsible for TV develop 
ments) 

The Rank Organisation has 
made known that it plans to pro 
duce spot commercials, shopping 
guides and documentary films for 


Chiet of Theatre Publicity 
Ltd. and associated screen adver 
tising companies is Gerard 
Holdsworth, who took Screen 
Audiences Lid. over to Rank 
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A.P. Publications can be used singly or in selec- ov ie 
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oups section of the market HOME CHAT 

me covermay any WOMAN’S WORLD 
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at the lowest possible cost. Used together they WOMAN'S PICTORIAL 


ANSWERS - PICTURE SHOW 


: : WOMAN’S COMPANION 
make a mighty mass-market medium for the SUNDAY COMPANION 


ORACLE - MIRACLE 


national advertiser. Their total sales per issue POPULAR GARDENING 
ALSO 
: NEEDLEWORK ILLUSTRATED 
exceed 8,000,000 copies. He a 
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command, advertisers can concentrate on the 
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Advertising 


Advertising expenditure 
has not yet reached its 
ceiling, says the News- 
paper Society. 

In its monthly news-sheet, 
the Society state« that as ad- 
vertising still forms a smaller 
proportion of the national in- 
come than before the war— 


peak ‘yet to be reached’ 


1.65 per cent. in 1953 against 
2.07 per cent. in 1938—there 
is no reason to suppose that 
advertising is yet on the point 
of levelling off—*“much less 
falling.” 

“Indeed,” it adds, “there is 
something to support the view 
that, in the future, the ratio 
between advertising expendi- 


ture and the national income 
will reach a higher level than 
it did before the war. 
“Evidence shows that 
higher standards of living are 
accompanied, not only by in- 
creased expenditure on adyer- 
tising, but by the spending on 
advertising of an incressed 
percentage of the nations! in- 


Front-page ‘News*About People’ 


Ad director Morphett 


retires: Studd 
takes over 


Lt. Col. G. ¢ 


for health reasons 


William W. J. Studd, a director of the com- 
London News 
Sketch Ltd., has taken over the post 
Dunn has been appointed deputy advertisement 
has been with Illustrated 
1938, and became advertise 


pany and of Illustrated 


director. Mr. Dunn 
Newspapers since 
ment manager of The Sphere in 
1949 


John M. Mulroy has been ap- 
ointed advertisement manager 
f The Sphere 
* * * 

Col. O. V. Viney, chairman of 
Hazell, Watson & Viney Ltd.. 
1s resigned from his office of 
hairman of that companys 


nain subsidiary, Sun Printers Ltd 
us he wishes to reduce his busi- 
ess commitments. T. R. Walker 
has succeeded him as chairman 
f Sun Printers Ltd., with Col 
Viney as deputy chairman 


* * * 


After being on the staff of The 
Jewish Chronicle for 45 years, 
4 B. Guthrie, the general mana- 
has expressed the wish to 
etire The directors have ap 
pointed William Frankel to take 
his place. G. N. Mandelson has 
been appointed advertisement 
manager. The appointments will 
take effect on February 1. Mr 
Guthrie will remain with the 
paper in an advisory capacity 


@ More ‘News About People’ on 
page 8. 


Morphett, advertisement direc 


tor of Illustrated Newspapers Ltd., has retired 


and 
Frank G 


W. W. J. Studd 


‘Junior Express’ to be photogravure 


The “Junior Express” is to be 
printed in colour photogravure 
from its first issue in February. 

The contract for the photogra 
vure production, the first of its 
kind undertaken by Beaver 
brook Newspapers, has been 
placed with Sun Printers Ltd., 
of Watford 


come.” 

Before the war, the cost: of 
advertising amounted to 
in every pound which was 
spent on goods and sery\ es: 
in 1952 the costs were caly 
2d. in every pound. 
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coverage 


Large-scale coverage uding 
television's Sportsview w 
given to the presentati at 
Savoy last week of the Sportir 
Record’s “Sportsmar an 
Sportswoman of the Yea 
awards to Roger Bannister and 
Pat Smythe. Harold Drayton 


chairman of Sporting Re 
ntroduced Lord Brabazon 
Tara, who made the presenta 
tions 


Ora 


ADVERTISER'S WEEKLY inder 
stands that one of the asons 
behind this change ts to enable 
both the advertisemer and 


editorial sides of 
use of colour 


There will be no 
change in advertisement rates 


an extremely 
economic rate 


the paper to 
make an expandingly effective 


immediate 


Rank screen 
ad set-up 
changes 


N early announcement is 

expected of big changes 
in the organisation of the 
Rank screen advertising sub- 
sidiaries. 

It is understood that regional 
Offices are to be opened shortly, 
and this will involve the transfer 
of many personne! at present 
stationed in London 

The last announcement ol 
Rank Organisation plans was 
made in October, when it was 
stated that details would be 
given later of a scheme to pro 
vide entertainment features and 
advertising spots for the new 
medium 


Commercial TV plans 


The new statement wil! define 
the scope of Theatre Publici 
Ltd. and Screen Audiences Lid 


(named = in October to be 


respopsible for TV develop 
ments) 
The Rank Organisation has 


made known that it plans to pro 
duce spot commercials, shopping 
guides and documentary films for 


Chiet of Theatre Publicity 
Ltd. and associated screen adver 
lising companies is Gerard 
Holdsworth, who took Screen 
Audiences Ltd. over to Rank 
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One of the floor stands now being 


handled by LeonGoodman Displa) 


‘Tailor-made’ 
merchandising 
units here 


Leon Goodman Displays Lid 
have linked up with the Thomp 
son & Norris Co., of Brentford, 

nd are to act as neir se ne 
izents for all forms of 
ng material 
tibreboard These 
in the form of floor 
been developed to a 
extent in America 
lew years 

Their basic 


advertis 
made of corrugated 
units, usually 
stands, have 
very great 
over the past 
purpose is to 
is self-serving units or floor 
stands within the retail shop 

They can be designed in the 
form of a big blow-up of the 
pack, and in addition can become 
part of the whole packaging set 
up. In this case the merchandis 
ing unit is tailor-made to the size 
and quantity of the packs which 
have to be despatched and is 
covered by a further corrugated 
sleeve 

The retailer has only to slit 
the sealing tape round the centre 
pull off the sleeve and the floor 
tand is ready for immediate dis 
play mm the shop 

The units produced in 
multiple with various 
finishes, plus silk-screened backer 
boards of anything up to nine 
colours 


act 


can be 


colours 


4it the Abbey 
director), Mrs 
Mrs. Hvams 


Display 
Lieyvd, Mrs. Cox 
and H.H 


per 
H yarns 


eerie ‘ 


New Year honours for journalists 
government publicity officers 


SYDNEY RUSSELL 
CHIEF 


ANIGHTED: 
1WARDED CBE 


CLUB 


Publicity services were featured prominently in the New 
Year Honours List and several leading figures in the news- 
paper industry were given recognition. 


4 knighthood has been con 
ferred on Oscar Rudolf Hobson 
city editor of the News Chronicle 
for services to journalism 
Similarly honoured is Sydney 
Gordon Russell, the designer and 

tist Mr. Russell is a direct 

the Council of Industrial De 
sign and organised the selection 

the industrial exhibits tor the 
Festival of Britain. He has been 
i member of the Design and In 
dustries’ Association for 
han thirty 


more 
years 
Another newspaper 
sured is William 
n-chief and managing director 
~~ Aberdeen Journals, Ltd., who 
has been awarded the CBE He 
s president of the Publicity Club 
ot Aberdeen. The CBI 
been granted to Major Francis 
Whitehouse, chairman and man 
aging director of Chad Valley 
Co., Lid., toy manufacturers 
who 1s a member of the board of 
directors of British Industries 


Fair, Ltd 

The OBE has been awarded t 
Sidney Arthur Maycock, editor 
of Smallholder and Home Gar 

and to Archer Lindse\ 

who is a principal information 
officer and head of the overseas 
iffairs section of the COI refer 
ence division Mr. Lindsey has 
been with the government infor 
mation service from its inception 
He joined the Ministry of Infor 
mation in 1939 from PEP and 
carried the COI on its 
formation in 1946 

A government PRO since 1934 
Stanley W. Bainbridge 
cipal information 
Ministry of 
Aviation, has 
the OBE 

Other OBEs have been granted 
to Capt. Edward George Baker 
secretary of the London Maste 


man hon 
Veitch, editor 


has als 


lenin 


over to 


now prin 
Officer at the 
Transport and Civil 

ilso been awarded 


staff party and 


(gerte 


the 


Printers’ 
James 


Associatior 
Meacham 
director and secretary of the 
Australian Provincial Daily Press 
Ltd and R A. Scott-James 
lately editor of the British 
Council's publication, Britai? 
lo-da 

William 
staff ol 
Express 
been 


Frederick 


managing 


Sma 4 
the 
Star 
awarded the 


ces to 


member ol 
Wolverhampton 
1907, has 
MBE for ser 
He began 
with 


the 
and since 
journalisn 


1890 the 


us Career 
Dudley Heral i 
Also awarded the 
Ruth Margaret Cockerton, pic 
orial publicity officer of the 
BBC. and Elfrida Margaret But 
ier, assistant ntormation officer 
it the Central Office of Informa 
tion Miss But! joined the 
Ministry of Information on the 
tutbreak of Wa trom tthe 
J. Walter Thomson Co., Ltd. She 
woimned the COI in 1947 as private 
ecretary to the director general 
still 


post 


NEW 
- A 
First in a new se 
ilphabet tracing 
ssued by the Mor 


thon n 


MBE 


are 


she occupies 


TYPE 


ts have been 
pe Corpora 
€ printed on 
one side only of st g white card 
ind are intended replace the 
flimsier “interim” sheets 

The Monotype Corporation 
developed their rim” 
sheets aS a re {f the 
shortage in when 
specimens were very 
supply 


These s 
f 


tracing 
paper 
type 
short 
por 4 
lisplay alpha 
ilar faces in 
advertisements rinting trade 
journals This resulted in man 
requests for reprints, and quant 
were ordered on low-grade 
paper for layout men, students 
ind others 4 steady demand for 
these sheets has kept 
print ever 
The 


iphadets 


During that time the Cor 
ym began to show 


bets Of its more 


ties 


them 
since 
show 
punch 

] 


new c nens 


points, ligatures 
lard sizes f 
size has a if 
standard 


hich 


in 
specime 
text 
$iZe-Tor-siz 
can be made 

Sheets are landscape t 
134 mm.. to fit comfortably stan 
jard hling 
Colour is used for headings 
sheets—egreen for 
sizes, red for disp 
titlings 

As the 


nm nr 
i in y 


} P 
foolscap 


caDinets 


compositio 


and blue fo 


number of sheets w 


TRACING 


. of standard 


to the 


Your grocer knows 


Tie-up with film 


qT} wo Pan Yar 


wd f 
ice ‘ fur l¢ 
onjut 
Pan 
film which 
wiemas 


SHEETS 
nN 4huiir 
one 
according 
the base 
on 6d. per sheet. First type de 
sign to be presented in the ne 
format is Bodoni 135, which occ 
five sheets 
Other 
prepared and will be 
following order 
Bodoni Bold 260 (5 shee 
110 (4 


sneets), 


face 
the si 


vary from 
nother 


type 


inges cosi 


per set is 


pies 


are be 
ssued int 
read 
ts), Plant 
sheets), Perpetua 
Times New 

} sheets), Times Bold 

ng display italic to 48 point 
sheets) A subscription 
las been opened 


ther is they are 


sets of sheets 


iS SOON as 


scher 
these at 
issued 


Ad debate 
broadcast 


Part of a discussion on 
thics of Advertising.” 
Harvey MP 4 
S. Crawford. Ltd 
s to be 


Reg 


for 


sets 


is 


director 
took pa 
broadca 

on programr 
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IPA’S PR PLAN LAUNCHED ‘EARLY THIS YEAR’ 


Campaign held 
up by work on 
conference, TV 


Among the developments 
initiated during the past 
year by the Institute of Prac- 
titioners in Advertising and 
reviewed in the current issue 
of “Institute Information ™ 
is the IPA’s forthcoming 
public relations plan. 

This plan, the Institute 
“Ww be put into partial opera 
tion early this vear 

drawn up by the develoy 

and would 

launched earlier but 
pressure of work result 

the organisation of 
the IPA’s first conference and 

. developments in 


States 


was 

i committee 
Nave Heen 
for the 


ig trom 
rapid 


the 
step 
Institute's 

its own 


itself, says 

important 
the 

with 


conference 
IPA ‘an 
in developing 
public relations 
members.” 


was 


Agency costs 


the review 
Does the Insti 
the analysis of 
and the group 
for agencies 
100 member-firms 
ind companies have agreed to 
and return, under 
the ques 
on agency costs 
the expert sub 
appointed by the 
finance committec 


1 
a 


Also mentioned in 
headed “* What 
tute Do? are 
agency costs 


scheme 


fewer than 


compitete 


confidential cover 


1¢ 
mber have 
group 
with 
the 


ICIesS 
the 


which 


dgel 


con 

officia 

Several agencies have 

completed their indi 

arrangements under the 
scheme 


ready 
! j la 


nain 


The 


Yaching World” stand 


The 


™ . 

PRS re-union 

The second re-union of No. § 
Public Relat ons Service w It b 
held on Monday, January 17 
the Chez Auguste Restaurant 
Old Compton Street Ex-w 
correspondent, James McDowell 
London editor of Kemsiey 
Newspapers, will be in the chat 

Applications from No. § PRS 
personnel wishing to attend tl 
dinner (pric guinea) should 
be addressed to the committec 
onorar treasurer Richard 


Newcombe. 4 Hill Road. NW8 


now 


one 


ast month for associates’ entries 


Final date for entry for the 
nstitute of Practitioners in Ad- 
ertising’s new associate member- 
hip examination is January 31. 
he examinations will be held on 
April 19 and 20. 

The examination will take the 
orm of a three-hour general 
aper, based on broad lines and 
esigned to test the ability of the 
andidate to take his place as 
art of the agency team. 

More than 100 applications 
ave already been received for 
dmission to the new “specialist” 
rembership category. Closing 
ite for applications for inter- 
iew is January 31 

In order to give all its exam- 
nation candidates the greatest 
yssible assistance, the IPA is 
dding a special week-end course 
» its educational programme. A 
milar pattern to the week-end 
vurse at (Oxford last September 


will be used at Oxley Hall, Leeds. 
from March 25 to 28. It will be 
open to AMIPA final candidates. 
all other registered students. 
members and associate members 
of the Institute. 

To give intermediate students 
the same facilities, a week-end 
course will be held at 44 Belgrave 
Square on Saturday and Sunday 
February 26 and 27. Numbers 
will be limited to 60. Preference 
will be given to registered 
students from all parts of the 
country. 


PRO forms new 


Prince Yurka 
relations officer to 
Group of ¢ 


Galitzine. public 
the Huntine 
for the past 
resigned to form 
Galitzine and 
nternational public 
consultants 


ompanie 
nine vears, has 
his OowrT A [ 
Partners 
relations 


mpar 


\ ational 


Boat Show was desig 


Jiympia Ltd 


i 


booms 
Show 


Business 
at Boat 


Most firms have reporte 
business at the first N 
Boat Show sponsored 
Daily Express at Olympia 
exhibition closes on Saturd 

“Orders have just 
states T A. Webb. secret 
the Ship and Boat B 
National Federation 
the exhibition 
sailing as a 
tainly mulated 

Large crowds are 

he organisers state tt 
Build-It-Y ourself boat\ 


ood 
na 
the 
The 


pou 
who 


‘Inter 
recreation ha 


ised 


been st 


att 


Growing support 
for conference 


All tickets have now been sold 
for the Third Classified Adver- 
tising Conference, to be held at 
Birmingham on February 15. 


At the first conference, two 
years ago, the maximum number 
which could be catered for was 
80; at last year's conference it 
was 150; and this year it is to 
by 200. On each occasion the 
conference has been oversub- 
scribed. 

a 
pre ved tremendous 
Ih Re Wox 


I cester whict 


dworking 
acnil Nas taker 
over a dozer t 
Several part 
nnoecuion w 
Press and advertising 
among nearly S00 
a cocktail party at the 
of Johr IT runde 
the Shi; 
Worl / 


there 


have 


nm the 


w nic 


director, of 
Bu er and 


international firm 


Offices will be at Egerton Gar 
dens. Kensington 
P&O 
this 


His first account the 
shipping line Working 
account is Canadian 
Thomas Reid Burnett 


free 


ance 


1955 officers for screen 
‘Bodies 


One change to 
SAA committee 


J. Guy Presbury (S. Presbury 
and Co., Ltd.) has again been ap 
pointed president of the Screen 
Advertising Association, and 
Ernest Pearl (Pearl & Dean, Lid.) 
iS again vice-president 

With the exception of Winstan 
Gordon who for personal 
business reasons did not offe: 
himself for re-election, the 
general purposes committee was 
reappointed as follows: the presi 
ind vice-president, E. W. Beckett 
(Publicity Films, Ltd.), who is 
the immediate past president, H 
Adley (Younger Publicity Se: 
vice), A. E. Baker (P. & M. Ad 
vertising Service), G. Carr (West 
minster Advertising Co.), and 
G. A. Holdsworth (J. Arthur 
Rank Screen Services. 

Iwo new member companics 
of the Association are Regen! 
Film Corporation, Ltd., and Stil 
well Darby & Co., Ltd 


ASFP president 
re-elected 


the eighth 
(Merton 
clected 
ation of 
oducers 
Howard Thomas (Associated 
Kritish-Pathé) has been appointed 
e-president in succession tk 
ynald F. Carter (G-B Picture 
rporation) who, after five year 
vice-president, 1s for 
nada 
Ihe executive council 
he president and vice-president 
ind the following: 35 mm. pro 
tion, A. V. Curtice (Wallace 
Productions); E. P. L. Pelly (Film 
ducers’ Guild); James Carr 
wid Wide Pictures), and J. H 
perno (J. Arthur Rank Screer 
Services); /6 mm. production 
Hawker (Boulton-Hawker 
Films) diagram 


For 
Hoare 
een 


Assoc 


p 


year, Frank 
Park Studios) ha 
president of th 
Specialised Film 


leaving 


consist 


cartoor and 
pi John Halas 
& Batchelor Cartoon 
studio, equipment and 
lities, A. T. Burlinson 
! educational film 
i King (G-B 

vcr eral rte mbers 
(Publicity Films) 
Hill (Rayant 
N. May (Anvil 
conard Reeve 


production 


Beckett 
Dougla kK 
Pictures). Ra ph 
Films ind I 
(Anglo-Scottish Pictures 

H. Bruce Weolfe, founder and 
sident of the Association 
ex-officio member of the 


past 
1s in 
council 


rr 
pre 


Pension scheme 


Benn Bro rs Lid 
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‘Go abroad’ drives will head record travel 
agency campaigns 


HOLIDAY ADVICE BUREAUX FOR 
FACTORY WORKERS 


Travel agency advertising this year is expected to break all 


records for their post-war campaigns. 


Heavy advertising is 


already appearing in the national daily and Sunday press and 
will continue throughout the early part of the year. 


Most agencies state that 1955 
is expected to be a “bumper” 
year for continental holidays 
and main target of the advertis 
ing for the Continent will be the 
sections of the public who have 
not previously spent their holi 
days abroad The idea of con- 
tinental holidays will be taken 
into factories and workshops by 
means of travel advice bureaux 

Thomas Cook & Sons Ltd. 
are launching four separate cam 
paigns this month They have 
stated that £15,000 is being spent 
during January on their cont: 
nental holidays drive the 
national dailies and Sundays 
Radio Times, magazines and pro 
vincial newspapers will be used 
for this campaign including half 
pages in the Daily Express and 
the News Chronicle, and 154 in 
b Six ylurmns n the 
Daily Mail 

The firm 


spaces 


handle ther 
wn advertising, claim that in 
S4 they sent more people 
ibroad than ever before, but this 
year’s figures they expect to be 
even higher. Theme for the con 
tinental holiday promotion will 
be on “Holiday Bargains 
Abroad,” with such slogans as 
‘Five Hand-picked Holiday Bar 
gains.” 


who 


Big spaces 

The Cook's motor tours cam 
paign will be using large spaces 
m the national and provincial 
press, with half-pages in maga 
zines. The “Holidays in Britain 
campaign is due to start later this 
month. £5,000 will be spent on 
advertising Cook's Prestatyn 
holiday camp in North Wales 

Some 750,000 copies of a 
Cook's booklet, “Holidaymak 
ing” have been printed, and a 
quarter of a million of Jhese have 
already been distributed’ to 
clients 

Advertising by the Polytechnic 
Touring Association is also a 
record this year Half-pages in 
the Daily Express and large 
spaces in the national press, Radio 
Times and magazines, combined 
with an extensive campaign of 
half-pages in 15 provincial news 
papers will make a record total 
The J. Walter Thompson Co 
Ltd.. who are handling the cam 
paign, state that the theme will 
be on “Personal Service.” 

Global Tours Ltd., handled by 
Richard Potts and Partners Ltd 
will also be among the heavy ad- 
vertisers, with a campaign run- 
ning in the national daily and 
Sunday press 


Butlins Travel Service Ltd. are 
entrating their advertising 
tular small spaces in the 
il and provincial press and 
ines. Agents for Butlins 
J. Lytle Ltd 
[he British Hotels and Res 
taurant Association's largest 
advertising campaign started las! 
Sa ay with large spaces in the 
ail press The promotior 
will be continued in tw« 
throughout most of the 
yea vill be using a total of 19 
half-pages, 50 twelve-inch across 
four columns spaces, and 32 
elev inch triples in a national! 
and provincial press campaign 
The BHRA have already an 
nounced a good response fron 
the idvertisements that have 
appeared, and a considerable 
number” of fequests for the 
BHRA holiday guide have beer 
received 
The promotion, which had 
taken two years to materialise, is 
handied by Press and General 
Publicity Service Ltd. They state 
that a large number of applica 
tions have been received from 
hotels and restaurants who have 
not previously been connected 
with the scheme. It is expected 
that next year’s promotion will 
be twice the size of the 195% 
scheme 


Testimonial fund 
for G. Salmon 


To commemorate the work ot 


the late Geoffrey Salmon 
tary-organiser of the Nationa 
Society of Provincial Wholesale 
Newspaper Distributors the 
executive committee of the 
Society has decided to open a 
testimonial fund to Mr. Salmon 
with a grant of 100 gns 

Contributions should be sen 
to the treasurer of the Sunda 
Wholesalers’ Society, R. W. Farn 
worth 246 Wilmslow Road 
Manchester 14, to whom cheques 
and postal orders should be mad 
out 


secre 


Print lecture. 
Ashley Havinden, a director of 
W. S. Crawford, Lid.. will 
on “Advertising design 
relation to the printer” during the 
series of erxght weekly lectures on 
printing to be held at the Tech 
nical College, Watford, beginning 
January 26 
The College is also holding a 
course on proof correcting 


SPcaa 
and its 


Stanley Schofield and Gordon Piti 


Courses 


A course In practic 16 mm 
cinematography has been held at 
the headquarters Stanley 
Schofield Productions td. The 
students were main mbers ot 
industrial and medica hool film 
units wishing to ga «perience 
in every field of filn yduction 
It is claimed that Schofield 


' ‘Irish 


its 50th 


sound recordist 
 kinematography he it the studio 


Independent’ 


conducting the schov 


of Stanley Schofield Productions Lt 


in film production 


offices possess the most complete 
production facilities of any 
lar organisation in the 
country, with theatre, studios 
cutting rooms and sound record 
ing facilities 


simi 


Lectures were giver 
by Stanley Schofield and sound 
equipment was demonstrated by) 
Gordon Pitt 


celebrates 


anniversary 


\ 24-page issue plus an 80-page souvenir supplement 
heavily supported by advertisers, were published by the “Irish 
Independent” on \londay to mark the paper's golden jubilee. 
The paper was launched on January 2, 1905. 


Messages of greet were Car 
ried from Col. the m. J 
Astor, chairman, 7/x mes, Vis 
count Moore, manag director 
The Financial Time William 
Robieson, editor ] Glasgow 
Herald, Sir Robert We! ber, man 
aging director, Weste Mail and 
Echo Litd., Michael ¢ s. editor 
News Chronicle, W. 8B. Morrell 
managing direct Birming 
ham Gazette and Despatch Ltd 
Lord Rothermere, Daily Mail 
Douglas Woodruff, 7 Universe 
Sir Linton Andrews. editor of 
the Yorkshire Pos lan Jeans 
managing Liverpoo 
Daily Post Kemsley 
chairman, Kemsley Newspapers 
L. P. Scott, managing director 
Manchester Guard Eric Clay 
son, Managing direct the Bir 
mingham Post and Mail Ltd 
Lord Beaverbrook, Michael de la 
Bedovere edito Catholic 
Herald, and James W ilsh, editor 
The Catholi Time together 
with heads of leading newspapers 
Also put shed were 
messages from the President of 
ireland, Cardinal D'Alton, Car 
dinal Griffin, the Archbishops of 
Dublin, Tuam and Cashe 
the Taorseach 

Many advertisers linked up 
with an eight-page review of SO 
years of trade in Dublin and 
Cork, and Belfast 

The cover design of the supple 
ment carried a drawing of 
Independent House Dublin 


direct 


Viscou 


overseas 


and 


I ¢ 


manager, co 


Blennerhassett. Londor 
ntributed an article 
on “Striking Progress in Art 
Advertising He wrote 
incomparably fine work achieved 
in the interests of advertising and 
publicity by the modern adver 
tising agency is worthy of the 
highest appraisal 


The general reader—indeed 
one might say even the mayjorit 
of later-day manufacturers and 
traders—can hardly realise 
the astonishing metamorphosis 
brought about by the develop 
ment of the advertising agenc 
system in every phase of adver 
tising, marketing and sales expan 
Before the advent of suct 
specialised organisations im thes« 
islands the standard of cop, 
writing, art work, selection of 
newspaper and other media, and 
of the handling generally of ar 
advertising plan was indeed hap 
hazard 


sion 


In this connection Ireland car 
claum to have now reached a ver\ 
high level indeed in the splendid 
offered to actual and 
advertisers by the pro 
based main 


SCTVICES 
potential 
fessional agencies 
» Dublin 

A message of thanks to adve 
who have supported tt 
paper during the past fifty yea 
was contributed D [ { 
Maguire, advertisement man: 


uisers 


The supplement 
supported h 


was he 
idvertiser 
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Commercial TV should 


changes 


to agencies 


COUNTRY’S PROSPERITY REFLECTED IN 


PRESS 


AD BOOM, 


SAYS REPORT 


* Advertising agents will have an important part to play in 


the handling of the new commercial TV medium. 


® TV advertising will take its place with other media as part 


of a normal advertising campaign 


® The introduction of the new medium should cause no funda- 


mental changes in the agency system. 


This forecast is made in the annual report of the advertising 
and publishing trades section of the Manchester Chamber of 


Commerce 


It states: “In the early days of 
commercial TV many firms will 
be attracted to the new medium 
because they will realise that a 
good deal of publicity will accrue 
to them by reason of the fact it- 
self that they will be the first in 
a novelty field 

‘Furthermore, some firms may 
feel that they should be left be- 
hind in the race for ‘peak spots’ 
unless they book early before the 
medium has established itself. 

“The new medium is a compli- 
cated subject, and upon many 
of the factors that must be taken 
into consideration information is 
not readily available. Conse- 
quently, much that is being 
bandied about should be treated 
with the utmost reserve. 

“Many admirable 
have been worked out 
sible costs, but an 
point which should be borne in 
mind is that most of them are 
based on figures which can apply 
only when the new system 1s 
working on a national basis, a 
situation which may take some 
considerable time to materialise.” 

* Anybody’s guess’ 
On the subject of TV audi 
neces the report observes: “What 
costs, and more important, 
the results may be like 
ring the early stages of the 
yew medium is anybody's guess.” 

Referring to “BBC versus 
mmercial TV.” the _ report 
ays that one question’ is 
whether the number of people 
who will watch the ITA pro 
gramme can be _ pre-estimated 
with any accuracy, so long as the 
BBC programmes remain in the 
position of a powerful free 
ance 

“The estimate of the TY 
audience must set the price of 
‘time’ and the cost of producing 
the necessary advertising matter. 
and, in turn, it will within cer- 
tain limits, set the expenditure 
which the programme company 
can afford in the making of its 
programmes,” j{ points out 

“The effect of the BBC tele 
vision programmes in this mat 
ter is extremely important Al 
all times, the BBC and the com- 
mercial television programmes 
must share the audience.” 


forecasts 
of pos- 
important 


Pointing out that the pros 
perity of the country as a whole 
and the increased competition in 
the home market has been re- 
flected in advertising expenditure 
in the press during 1954, the re 
port adds: “No doubt when 
figures are available, something 
of the same increase will be 
seen in the cases of other adver 
lising media 


“Advertising in real values has 
about regained its 1938 level 
Technical advertising shows an 
imcrease, but it is principally in 
the field of mass consumer goods 
that the main effect is to he 
noted 


“Most newspapers and maga 
zines have found some difficulty 
in trying to satisfy the demands 
tor advertising space during 
1954, and it is felt. in some 
quarters, that this pressure augurs 
well for the new advertising 
medium about to enter the field 


“Perhaps commercial _ tele 
vision has arrived at a propitious 
moment, but a cautious note is 
struck by those who believe that 
the freeing of newsprint supplies 
might prove that the volume of 
advertising business which can 
not, at present, be accommodated 
by newspapers is not as great as 
iS SOMetimes estimated.” 


a ° 
Firm filmed 
A colour film showing high 
lights of the past year at George 
Miles, Ltd.. photographers. was 
shown at a party recently 
attended by several hundred 


people from publishing and 
advertising 


cause 


reer pres 
ler the 
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Articles mciude 
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the Robert Freeman 
turning window hopr 
reguiar customers 
first of a series in 
George will advise fur 
how to get maximum ad 
from their press adver 


Ad man speaks 


Duncan Ross (Dorland Adver 
using Ltd.) will addr the 
monthly luncheon meeting of the 
London and Home ¢ 
Region, British Associat 
Industrial Editors. on March 
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LINOTYPE TO 
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TYPE FACE 


Linotype and Machinery Lid 
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Minerva. | las «beer 
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Ad director of ‘Motor 
Cycle’ to retire 


the retirer 
Filiot (adv } Alter vears 
from Januar arton Lt S$ a senior accou 
Z d john Bullock has left to 
Motor Cycle & Cycle Trade ! join the ootes Group group 
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W. M. Bower, for 45 years Lin 

ype & Machinery Ltd. publicit 

manager, has handed over to his 
assistant, A. H. Walker. 
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New Glasgow 


R. White. 


‘Radio Times’ 
tops record 


Sales of the Christmas 
number of “Radio Times,” 
published on December 24, 
reached an all-time record of 
9,253,025. 

The previous highest figure 
was 9,012,000 for the Corona- 
tion number last year. 


New equipment for 
Near East station 


Twin 350-ft. 
erected on 
Cyprus for 


masts have been 
the south coast of 
Shargel Adna, the 
Near East Arab Broadcasting 
Station, to transmit commercial 
broadcasts to the Arab States. 

When the new Marconi trans- 
mitters of 100 KW medium wave 
and 20 KW short wave come 
into operation early next year, 
the station will be one of the two 
most powerful in the Middle 
East. 


Teresa Waite 


:1955 BIF will 
be biggest yet’ 


A London advertising agent 
has been telling the Canadians 
that it will be bad business for 
them to stay away from the 
British Industries Fair. 

He is Geoffrey Warren, a dir- 
ector of W. S. Crawford, Ltd., 
who has been in Canada study- 
ing the market and helping to 
publicise the BIF. 

In an interview with the 
Financial Post of Toronto he 
gave the following reasons why 
the 1955 BIF will be the biggest 
and best so far 

As it is now being operated by 
British Industries Fair Ltd., in- 
siead of the Board of Trade, the 
Fair will for the first time be run 
by industry, for industry. There 
will be better balance this year 
between goods for export and 
those for import. More indivi- 
dual industries will be repre- 
sented, particularly light indus- 
tries with a host of new products 
on show. 
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planned for PR firm 


‘FIRST-EVER MAJOR CONCERN ON 
SCOTTISH INDUSTRY’S DOORSTEP’ 
The establishment of a Scottish division with offices in 
Glasgow has been announced by Public Relations Associates 
Ltd. Also announced is the resignation of Miss Sybil Weir 
who has been a director of the company since 1952. A number 
of new appointments have been made. 


Referring to the setting up of 
the Scottish division, Oliver Law- 
son Dick, managing director, 
states: “* The industrial strength 
of Scotland is growing so fast that 
we felt the time had come to 

provide Scot- 
tish firms 
with a public 
relations ser- 
vice on their 
own door- 
step. Four 
out of every 
fiveA merican 
corporations 
which have 
set up factor- 
ies in Britain 
during the 
‘ past ten years 

A. C. Stewart. chose Scot- 
land as their location from which 
to serve the whole of the sterling 
area as well as the United Kirgdom 
We believe that this is the first 
time that a major public relations 
firm have established permanent 
offices in Scotland.” Robert 
White, who was until recently on 
the staff of The Scotsman, has 
been appointed manager of the 
Scottish division Sir Stephen 
Tallents, who acts as consultant 
to Public Relations Associates on 
all accounts, will also advise on 
Scottish accounts. 


News editor 


The appointment of a news 
editor in charge of a newly 
created division at the London 
headquarters, is also announced. 
He is Alan Collingwood Stewart, 
who has been aeronautical press 
officer with the English Electric 
Company for the past two years 

A third appointment is that of 
Robert Carrier as a senior execu- 
tive Mr. Carrier, who is an 
American, has worked in radio, 
journalism and public relations 
in Europe since 1946. He has just 
returned from a visit to America 
on behalf of Carven perfumes 

Another new executive is Miss 
Teresa Waite, who was editor of 


Two hundred space representatives 
went to the annual party of Napper. 
Stinton, Woolley Ltd. Pictured in 
are Ueft to right): Leslie F. Stinton, 
a director of the agency; _ 
Needham, director of advertising. 
Beaverbrook Newspapers; and 
G. R. Pope, assistant manager of 
“The Times.” 


Don’t miss TV bus, 
teachers told 


Commercial sponsors for tele- 
vision in schools “is not an 
appalling prospect,” chairman 
J. Smith told the Society of 
Film Teachers recently. “Many 
of us are not ashamed to use 
sponsored films in the schools,” 
he said. 

At the meeting of the Society at 
which Mr. Smith spoke, a 
resolution urging the imme- 
diate appointment by the Inde- 
pendent Television Authority 
of the children’s advisory com- 
mittee, as required by the Tele- 
vision Act, was passed. The 
resolution also asked that the 
Society should be represented. 

Mr. Smith said that many years 
ago, school teachers had missed 
their chance of using films to 
their best advantage. “Don't 
let us miss the bus again with 
television,” he urged. 


Ad Man’s Diary 
for 1955 


Judging entries to the recent “country cottage” slogan competition arranged 
by E é. Pritchard, Wood & Partners Lid. on behalf of Van den Bergh Lid., 
as rt of the Summer County margarine launching campaign are (left to 
right): Mrs. Phyllis Garbutt, of “Good Housekeeping.” Mrs. Doreen 
Fullylove (Ruth Morgan of “‘Woman'’), N. G. Paulsford, director of Morley 
Adams Lid., and chairman of the committee, J. Rosswick, of the ‘Daily don 
Herald,” and F. J. Lyons, of F. J. Lyons Lid. Winner of the £3,000 Publicity, Ltd., specialising on 


t April 27.—Advertising Club of 
competition was Henry J. Pickett, of Ilford, Essex. women's accounts Oxford Annual General Meeting 


iBORO 


PROPRIETORS - ODHAMS PRESS LTD 
112 HIGH HOLBORN W.C.1. G 


MANCHESTER BIRMINGHAM LEEDS 


the magazine Cavalcade in Aus- 
tralia until 1950. Returning to 
England she entered public rela- 
tions and for the past few years 
has been with Editorial Press & 


Amendments and Additions. 
Jan. 13.—Newspaper Conference 

Annual General Meeting and 

Luncheon, Waldorf Hotel, Lon- 
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How many kids like me 
in 5,446,255 families? 


You don’t need the answer to this question to know 
that products like children’s sandals belong to the mass 
market. In deciding to advertise in the Sunday 
Pictorial therefore, Mr. S. F. Berry, Advertising 
Manager of C. & J. Clark Limited, was obviously 
influenced by its huge family coverage. His 

judgment has been amply justified, results 

from his sandal advertisements in the 

Sunday Pictorial being particularly good. 


Every week the Sunday Pictorial takes product 
stories into one home in every three in Great 
Britain and appeals especially to young 
families with growing children. Like so 
many other advertising executives, 

Mr. Berry is also attracted by the 

low advertising cost of the Sunday 

Pictorial. Compared with 1939 

its square inch per thousand 

rate has increased very 

much less than that of any 

other Sunday newspaper. 
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Stills man joins 
Mark Stone 
for TV service 


Mark Stone & Associates 
have announced a sole contract 
for commercial television stills 
with Wilfrid Newton, for many 
ears chief stills photographer to 
the J. Arthur Rank Organisation 

In a recent letter to advertising 
agents, they state that they be- 
eve that commercial television 
will need special kinds of stills 
for both advertisers and the 
general press and public. “They 
need specialised treatment,” they 
ay 

“Commercial television stills 

-d not be taken from the 
screen —they should be especially 
staged to point out the highlights 
of the show and the personality 
of the performers, and to give 
your clients and the public the 
best possible impression of your 
product 

Mr. Newton started in the film 
industry in 1927 as a stills photo 
grapher, and continued in it until 
1951 Since then he has been 
running his own studio, where he 
$s to continue with his own work 
in addition to his contract 
commitments 


° 
Northern celebrations 

Representatives of the 
and technical and of many 
leading northern printers and 
press houses were among the 
eighty guests who attended the 
annual buffet lunch given by 
Donald Macdonald (Advertis 
ing), Ltd., at their Manchester 
offices 

Behind the bar was a paper 
sculpture on the theme “Big 
Brother is Watching You.” During 
the afternoon, a draw was held, 
ind the proceeds devoted to 


NABS 


trade 


press 


The staff of R. S. Caplin Lid 
o managing director Robert 


(See Mainly 
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by transparent ads 


A new type of advertisement of particular use to technical 
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i Do-It-Yourself ad heading 


Do-It-Yourself 
press ads 


Do-It-Yourself Ltd., publishers 
of the monthly Handyman maga 
zine, are promoting a series of 
Do-It-Yourself co-operative press 
advertisements They are being 
handled by Pictorial Publicity 
Ltd 

Already a number of advertise 
ments have appeared in the 
Time 5 


Radio 
Firms participating in the 
scheme include Croid Ltd.. Phil 
plug Products Ltd. Stanley 
Works (GB) Ltd., Warerite Ltd 
Alabastine Co., Ltd., Black and 
Decker Ltd. and Porosan Ltd 

The first print order for the 
magazine of 51,500 copies was 
increased to 65,000 for the 
December issue, it is claimed 

The aim of Do-It-Yourself Ltd 
is to “expand the do-it-yourself 
market so that it resembles that 
which exists in the United 
States, which Time Magazine 
quotes as being a booming 
6 million dollar business,” states 
the concern 

The company is taking stands 
at such exhibitions as the Ideal 
Home and International Handi 
craft exhibitions 


A copy of this photograph was presented 
Caplin 
Personal 


stafi as a New Year gif 


page 46.) 


by the 


ng? 


advertisers is being used widely in the United States. 


It is 


known as Trans-Vision and is a patented process of Milprint 


Inc., Milwaukee. 

A Trans-Vision advertisement 
is made up of several transparent 
pages upon which various por 
tions of a subject are printed 

By turning the first page, a 
portion of the subject is removed 
effecting a partial breakdown and 
succeeding pages complete the 
breakdown or _ disassembling 
Since each page is made up of a 
double acetate sheet the reverse 
view of each part can be shown 
on the reverse side of each page 

While the reader watches the 
disassembling of the object on 
the right-hand page, he can 
observe its assembly on the 
hand page 

Used in direct mail 

In America Westinghouse have 
used the system in_ technical 
journals to illustrate a new meter 
It has also been used feature 
such subjects as petrol engines, 
coffee percol itors ind the 
human body. Early this 
is to be used for a 
the human brain 

Trans-Vision is also being 
used in the States in direct mail, 
salesmen’s manuals, and for edu 
cational purposes in text books 
and training manuals 


Old Elizabethan 


Invitations to the anr ial part) 
of James M. Greenwood Adver- 
tising Ltd. depicted James Green 
wood with an Elizabethan ruff 
ind pointed beard on a hanging 
sign bearing the words, “The 
Salisbury Inn” (the agency is 
situated in Salisbury Court, Fleet 
Street) 

About 
members of 
clients and 
personalities, 


1 
aiso 


left 


year it 


dissection of 


ncluding 
geney $s 


Street 


500 people 
the staff, tt 
many Fleet 
attended 


ad 


The Birmineham Gazetie & Des 
patch Ltd. sports and social clul 
hecame a year old last month iy 
a concert to mark the occasion a 
birthday ake was cut by Mrs 
Fenby editor-in-chief and 
lirector (€ Fenby (eft) 

M orre managing director 

iOORKS On 


wife of 


(right) 


Joint committee for 
Indian surveys plan 
The 


ness 18 MOV 
tive 


Indian advert 
ng towards 
readership 
research into radio 
advertising 

Jagan Nath Jani, 
president, said at the annual 
meeting of the Advertising 
Agencies Association of India at 
Bombay that qualitative reader 
ship research should be con- 
ducted by the joint standing com 
mittee of the Indian and Eastern 
Newspaper Society, Indian 
Society of Advertisers, and the 
Association 

He urged the Association to 
try to better and 
uniform from 


ising Dus: 
qualita 
surveys and 


and cinema 


retiring 


secure 
rates 


service 
cinemas 


‘People are Funny’ gets new boost 


s being 
“People 
Luxembourg 
now entering its 


New publicity mater 
introduced for the Pye 
are Funny” Radio 
show, which is 
second year 

A broadsheet whic 
used as a poster is being sent 
with tickets to the show to 
dealers in towns where record 
ings are planned 4 window 
display piece which can either 
spotlight a single Pye set or, by 
the use of ribbons, feat e¢ several 
also being offered 


can De 


sets 1s 


Lucky-number leaflets bearing 
the names and addresses of local 
Pye dealers are being distributed 
» members of the audience at 
ecordings A fortnight after 
each recording the local deale 
will be sent a showcard dis 
playing the lucky number and 
photos taken at the show 

The show is scheduled to visit 
Lowestof Luton Shefheld, 
Plymouth, Aldershot, Norwic 
Aberdeen, York, Grimsb ind 
Oxford in the near future 


ask MASONS 


33 NORFOLK STREET, STRAND, LONDON, W.C.2 
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J HN NORMAN STUART BUCHAN, 2nd 
Baron Tweedsmuir of Elsficld, 
B.E., LL.D., was educated at 
and Brasenose College, Oxford 

in his adventurous career as a 
rict Officer in East Africa 

nce to Canada, to join the 
ison’s Bay Company. While in 
service he spent a year in 
Land, in the Canadian 

where he drove a dog team 
matel 2,500 miles He 
a Canadian battalion 
1939-1945 War Has 
Rector of Aberdeen 

nd a delegate to the 
ons Assembly Keen 
naturalist, author, poli- 
businessman. Recrea- 

hing, shooting and falconry 


“My Daily Mail by LORD TWEEDSMUIR 


“ ] TOOK TO READING the Daily Mail for two simple 


reasons. For something that it does, and for 
something that it doesn’t do. You read a morning 
paper at breakfast time. Not everybody is at their 
best then; myself for one. And reading time is short. 

The Daily Mail has a freshness that I find stimu- 
lating. It is never downhearted, but it is never 
stupidly optimistic. Of the Kaleidoscope of news of 
the past twenty-four hours it sets out the various 
happenings in what I choose to think is something 
like the right order of their importance. 


But what it doesn’t do, which is my second reason, 
is to insist that some groups of people are always 
automatically right, while some others are always 
automatically wrong. To be particular, I greatly 
enjoy the reporting of the American news. I should 
like to think that British news is reported to the 
American public with the same good sense and good 
humour. 

I read several other newspapers, of several different 
opinions, as well. But times will be hard indeed 
before I am forced to drop the Daily Mail.” 
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COMMENT 


TRIBUTE TO THE 
TRADE PRESS 


From “Institute Information,” 


published to its members by 
the Institute of Practitioners 


in_ Advertising : 


@ For some reason which, in a 


sense, is typically British, each 
industry or trade tends to take 
its own press for granted. It 
may well be that familiarity 
produces what, in the vast 
majority of trade journals, is 
wholly undeserved. It is, un- 
fortunately, one of the crosses 
which trade journals have to 
bear, be they weekly, monthly 
or quarterly 


Anyone who has been in adver- 


tising for any length of time 
hears the trade press criticised, 
often insulted and _ rarely 
praised. Yet its most bitter 
critics are often its most con- 
scientious readers: a paradox, 
but uncommonly like the 
Britisher who comolains bit- 
terly about taxation, the 
weather, the political climate 
and the discomforts of his own 
country—until he leaves it. 


No matter what anyone says, 


the advertising business owes 
a great deal to its trade press. 
It substitutes the sober for the 
sensational; fact for fiction 
and objective criticism for the 
far greater temptation—mis- 
chief making ! 


Primary function 


The successful trade papers are 


those which believe that their 
primary function is to serve 
the trade they represent. That 
way goodwill is built up, con- 
fidence established, loyalty pre- 
served. The advertising revenue 


will come—if the trade paper 
is known to put the best in- 
terests of the trade first, and 
yet remember that news is 
news and balance the two. 

The advertising business is singu- 
larly fortunate in the integrity 
and strength of purpose of 
those who report the news it 


i 
! 
i 


sions. For no creative busi- 
ness can fail to arouse pas- 
sions and provoke debate. Its 
health and strength depends 
upon free discussion and un- 
ine 
mischievous —comment. 


Talking Points 


January 6, 1955 


Will there be a commercial television 


challenge from Europe ? 


DEE delays in the 

announcement of details 
which will make possible pre- 
cise planning of advertising 
campaigns on the new tele- 
vision medium, all actively en- 
gaged in the business are 
looking to the long-term future. 

They are asking what Radio 
Luxembourg will do? The 
Luxembourg answer is that there 
are plans for TV. 

Then two other questions 
arise: Will it be full-blooded, 
sponsored TV? And how long 
will it be before Luxembourg 
programmes can be seen on the 
smal] screen in Britain? 

These questions are made more 
intriguing by the announcement 
of transmissions, radio and TV, 


DVERTISING men and 

others who slipped away 
from work to see the Oxford v. 
Cambridge rugger match at 
Twickenham were shaken to read 
this heading in an ad. in the 
programme : 

Why aren't you at the office 
to-day ? 

The copy said: 

“Don't think we are chiding. 
Busy men like you do not get 
enough relaxation. 

“We can suggest a further 
relaxation, not once a year, but 
once a week (without guilty 
feelings about phone bells ring- 
ing and in trays piling up). 

“Read PUNCH.” 


to come from “the world’s most 
powerful wireless station” in the 
Saar and Monte Carlo—referred 
to as Europe No. 1. 

For advertising in television 
from its two French-language and 
one German-language trans- 
mitters, the company defines five 
different methods. These are: (1) 
Patronage, as for sound broad- 
casts with the exception that one 
minute of advertising time is 
allowed every quarter of an hour 
because of the “naturally slower 
ribbon of visual advertising.” (2) 
The insertion of ar entr'acte be- 
tween two programmes, cither in 
the form of a 20 second “spot” 
or a 45-second to 60-second film 
(3) “Quotation,” hich can cither 
take the form of silent visual 
quotation (“the aperitif served in 
the course of a play, the bottle 
of oil used for a recipe’) or quota- 
tion by sound and vision, in which 


“the name of the product is pro- 
nounced without any qualification 
or advertising commentary.” (4) 
The presentation of the product in 
the course of a “magazine” pro- 
gramme for men or women; or 
a feature programme on the sub- 
ject—the latter on condition that 
such a programme is of intrinsic 
interest. (5) An advertising docu- 
mentary programme can be broad- 
cast subject to the same condi- 
tions. 

Of particular interest is the an- 
nouncement of intended charges. 
For each of the three television 
programmes the patronage charge 
is for a 15-minute programme of 
60.000 to 80.000 francs (£60 to 
£80) and for a 20-second entr'acte 
7,000 to 15,000 francs (£7 to £15). 


WAITING TIME 


AVE you ever tried to think 
up new copy for the annual 
winter sales advertisements for 
the big stores ? 
It's a perennial headache for 
those who strive to be original. 
Many old hands at the stores 
promotion game believe the best 
way to deal with those events is 
to plug the headline SALE, then 
list some of the price reductions. 
Despite this, it is not often that 
the store ads have the same ring 
im one publication. 
Last Friday's London evening 
The Star provided the exception 
however : 


TO-MORROWS 


@ The Scottish woollen industry 
is considering a plan to launch 
an £86,000 campaign to expand 
home and overseas sales of 
tweeds and woollens. A levy 
of a penny a square yard on 
all cloth made has been sug- 
gested to raise a publicity fund 
for the National Association 
of Scottish Woollen Manu- 
facturers. 


Long-term warning to direct 
mailers: The American Post 
Office is considering a ban on 
literature addressed with the 
equivalent of the British 
“Householder” or “Occupier.” 


®@ Next problem for producers of 
TV commercials will be short- 
age of studio space. 


@ Plans are being made to pro- 
mote an Underwear Wardrobe 
Week this year 


On page five, C & A Modes 
Ltd. announced: “The sale you've 
been waiting for!" 

On page seven, Davants pro- 
claimed: “The sale you have 
been waiting for.” 

Comments Maurice R. Samuel. 
of Cavendish Publicity Service 
Ltd.. Davants’ agents: “Any- 
thing can happen at sale time.” 


DATES 


N the whole, calendars this 

year have been traditional 
and attractive, as our reviewer 
indicates on page 16. 

Two latecomers, however, have 
helped to raise a few eyebrows. 

First and most fantastic brings 
greetings from the World Calen- 
dar Association (British Section) 
and assures us “at a glance” that 
“it mever changes—simple and 
perpetual.” It tells everything 
except the date and promises two 
“worldsdays”—holidays for all. 

From the PR man who pub- 
licises the activities of Tottenham 
Borough Council comes a fierce 
little date-sheet for the top 
pocket. 

On the back it gives this shock 
ing Thought for To-day: “By to- 
morrow 14 people now living will 
have been killed on the roads 
.. « Help to save Tottenham lives 
—possibly your own—by sending 
in your suggestions [for accident 
prevention].” 

On the front it states : “Holi 
days in Red.” 


TOPICS 


@ New arrangements are being 
made by a magazine whole- 
saler in the United States to 
boost sales of British trade 
and technical periodicals in 
America. 


@Two leading industrial con 
cerns will shortly announce 
plans for the joint manufac 
ture and marketing of gas and 
solid fuel heating appliances. 


@ A leading constructional trade 
organisation will embark on 
the publication of a new 
journal shortly. It will have 
national distribution. 


®@ Fresh efforts are being made in 
the fur trade to launch a collec- 
tive publicity campaign. 


ROUND TABLE 


A VALUABLE TIP TO ADVERTISING AGENCIES........ 
You get maximum commission through 


AlLeEaY’ MuMADO ACO LTO 


140 CROMWELL 8040 


THE EXPERTS ON FOREIGN ADVERTISING 


Telepstece: PREM ANTLE 6592/3 
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on Friday next, 
_the greatest provincial 
evening newspaper has 


20 FULL-SIZE PAGES 


At Sale time... at any time ... both sellers ond 
buyers, shops and shoppers turn to the Shopping 
Guide which sells to Manchester. 


The Manchester Evening News sells goods to the 
people of the country’s largest provincial market 
as nothing else can. 


It's the ‘ best selling buy’ in the provinces .... 
which is why it stands unrivalled in greater 
Manchester. 


according to the! 
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*Advertiser’s Weekly” Annual Calendar Survey 


JANUARY 6, 1955 


This year it is flowers 


nearly all the way 


ANYONE who was looking 
for a trend in this year’s 
quality advertising calendars 
had no difficult job. One could 
smell it a mile away—flowers 
... and very nice too. Pictures 
of people were certainly not in 
the ascendant and rural scenes 
ran floral features a _ close 
second. The trend may have 
seemed different elsewhere, but 
so far as the cascade that 
poured in upon this office was 
concerned, it was flowers nearly 
all the way. To all who sent us 


specimens, many thanks if 
yours are not among those 
mentioned in this survey the 


reason lies solely in the fact 
that we have space only for a 
fractional treatment of the 
mass 


All upon cork 
There were two outstanding 
novelties. One was the calendar 
from Armstrong Cork Co., Ltd., 
and was entirely of cork with six 
very attractive Spanish dance 
scenes by P. Clapera. The entire 
item, it seems, was made in Spain 
The other novelty came in from 
G. A. Shankland Ltd., and took 
the form of a wire-framed scene 
of Lincoln Cathedral. When hung 
upon the wall the days of the 
week, the month, and the number 
present themselves The 
whole was printed and manufac 
tured by G. A. Shankland Ltd 


below 


Some glorious floral designs were included in 
1955 advertising calendars. Generally 
speaking the standard all round was very high. 


many 


There have been five floral 
calendars among those sent in to 
us which simply cannot be over 
looked, and the following brief 
descriptions are ranged in no sort 
of merit order No _half-tone 
reproduction could do them 
justice 


Keyed diagram used 


With the compliments of Shel! 
Mex and BP Ltd., came 
“Calendar of wild flowers,” 
bearing a picture for each month 
of the year arranged and painted 
by Edith and Rowland Hilder 
The printing was by Tapp & 
Toothill Ltd. Each page included 
i keyed diagram of the picture 
with a commentary calculated to 
instruct the 


their 


even most case 
hardened town dweller about the 
quiet beauties of the lanes and 
meadows 


The Whitbread “Calendar of 
Flowers” can fairly be described 
as a “knockout.” The quality of 
the paper is superb, the colours 
are astonishing, and it seems 
pretty clear that come next 
December this item will not be 
thrown away 

This is certainly 
make friends 


the way to 
Each month's page 
has a transparent paper overlay 
which carries information 


about 
the featured flowers. This coveted 


This is the 


picture 
which ROC€Ss ator 
the tabulated 
months on the 


calendar issued by) 
Popper & Com 
pany, Ltd., carton 
make rs In pastel 
colours, the opinion 
is that it will have 
a steadying effect 
upon any office 
The original paint 
ing was by | 
Leutrete 


¢ > 


The iWws paul 
ings are by John 
Berry. C. J. Lytle 
(Advertising) Lid 


handled design and 


produc tion with 
printing Dy 
{labhaster Pass 
more & Sons Lid 


production has been produced by 


A. N. Holden & ( Ltd., with 
the printing by L. Van Leer & Co 
Ltd. The oil paintings were by 
J. F. Doeve (who did the Whit 


bread “Ships’ calendar” in 1952 
and the descriptions by V. Sack 
ville-West. 

Ihe flower illustrations for the 
excellent Imperial Typewrite: 
calendar were by Margaret 
Stones. There are four of them 
(three months to a page) and a 
key is provided on the back 
Unfortunately those responsible 
for the printing and production 
are not mentioned anywhere and 
that is a great pity because they 
deserve much credit 


Clamour for copies 


[he Dyestuffs Division of 
Imperial Chemical Industries 
Lid., have already had people 
clamouring for more copies of 
their lovely calendar. It is almost 
an understatement to carry on the 
opening sheet Edmund Spenser's 
lines 

{li sorts of flowers the wi 

on earth do spring 

In goodly ce ur Horiou 


arrayed 


The floral groups ming this 
calendar were specia arranged 
for the division by Constance 
Spry There are six plates 
although four months are pre 
sented on each page The trans- 
parencies were made by Carlton 
Studios and the printing carried 


through by the Kynoch Press of 
Birmingham 


The fifth outstanding floral 
calendar comes from Wadkin 
Ltd.. woodworking machinery 


engineers at Leicest 
im this case was by 
and Shardlow Ltd 


Printing 
Adam Bros 
Leicester, and 


the blocks were supplied by 
Siviter Smith and Co., Ltd., at 
Birmingham. The four paintings 


were specially produced by Cecil 
Kennedy 


Although not in a dominant 
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manner, flowers also come into 
the calendar from the Cellular 
Clothing Co., Ltd. Each page 
contains an attractive scene from 


a different part of the world and 
alongside is a colour plate of a 
typical native flower 

All who have the calendar from 
Popper & Co., Ltd., must be 
envied by those who have not 
Atop the pad of dates appears a 
photograph of a lady who, while 
probably not proficient in the 
higher calculus, will nevertheless 
exert a steadying influence upon 
the office wherein she is hung 
No male can look upon her save 
with a feeling of awe. The same 
thing more or less applies to the 
calendar from Tunbridge, Ltd., 
the photographers In this a 
nude reposes platform 
that the have des- 


@ Continued on page 18 
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NEW! For Point-of-Sale 


3D DISPLAYS ... AT LESS COST! 


These amazingly successful Continental CURVEX Point- 
of-Sale Displays incorporate an entirely new system of 
curved construction. Printed on thin card by any process, 
they give maximum three dimensional display at minimum 
cost. They pack flat for distribution, can be erected in 
one simple action and will not warp. 


If you are planning new counter or window displays, please write 
for further information or allow us to forward to you a blank 
prototype which we consider may be suitable for your product 


Sole Licensees for Astral CURVEX Displays (Patented) for Great Britain and the Dominions 


ASTRAL ARTS GROUP LTD. 


171 NEW BOND STREET - LONDON - GROsvenor 87ii (1/0 Lines) 
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ANNUAL CALENDAR SURVEY —continued 


cribed as a magnified headache 
tablet) in a posture that may well 
be defensive. Although the lady 
is in rather heavy shadow there 
is no denying that the scene is 
well developed 

A Dutch-shipping scene, origin- 
ally painted in 1851 by J. W 
Carmichael, distinguishes _ the 
greatly sought-after production 
trom British Colour Printing Co 
Ltd The calendar from Tapp 
and Toothill Ltd. also carries a 
me.low Dutch view. It is a first 
class piece of work and those who 
possess it can count themselves 
lucky indeed As in previous 
years, it was produced entirely in 
the Tapp and Toothill factory at 
Bramley with the exception ol 
the bevelling and gilding. The 
picture, a river scene, is printed 
in four-colour letterpress and the 
blocks were made by Gilchrist of 
Leeds. The original painting was 
by A. Janssens Jnr 


Windsor Park featured 


The glorious calendar issued by 
Wass, Pritchard & Co., Ltd., last 
year has been perfectly matched 
this time round Once again 
there is a superb scene of Savill 
Gardens, situated in Windsor 
Great Park The reproduction 
was made direct and the printing 
executed by photo offset litho 
graphy in six colours. “Creators 
and producers of colourful print 
ing is the slogan carried along 
the bottom of each month section 


as though we did not know 

having once looked at the scene 
above 

From Brook Motors Ltd. 
comes a two-month-to-the-page 
production along the top of which 
are work scenes from the fac 
tories by Kenneth McDonough 

Humour comes sirongiy into 
the picture with the calendar 
which has arrived from Advanx 
Tyre & Rubber Co., Pty., Ltd., 
down under in Sydney, New 
South Wales but the Aveling- 
Barford organisation over here do 
not waste time on laughs with 
their impressive date-giver 

Three months to the large page 

and all clearly set out—there ts 
yet a view (some 14 inches wide 
by 10 inches deep) of some item 
of Aveling-Barford machinery 
carried along the top. If you are 
on the lookout for a new “Front 
end loader” your search comes to 
an end with the “February 1955” 
page—and there is a snappy little 
“Calidozer” shown when you get 
to May 

The Croydon Times specimen 
gives the date straight and it ts 
the sort of thing that every hard 
working advertising and press 
office likes to have somewhere on 
the walls. Trans World Airlines 
Inc., have, of course, every in 
centive to let you know what a 
marvellous place the world is and 
their colour calendar, besides 
enabling you to see what day it 
is from close on a mile away, 
serves that incentive very well 


SOUTH EASTERN 


GAZETTE 


Head Office: MAIDSTONE 5388 London: 80, FLEET ST. Central 7500 


KENT. 
MESSENGER 


CHATHAM 


OBSERVER 


Ihe legal profession has 
thrown away the portentous air 
that characterised last year's 
highly serviceable calendar from 
the Solicitors’ Journal and the 
change is all for the best. This 
year there is a photograph of 
Lincoln's Inn Hall. Design of 
the whole and the printing was 
by the Solicitors’ Law Stationery 
Society Ltd 

The disconcerting thing about 
the top-grade calendar from the 
International Wool Secretariat is 
that one has a strong tendency to 
spring to attention every time one 
glances at it. Headed “Uniforms 
of the World in Wool” each 
month shows a beautifully got up 
military man from a different 
country. 

A cloth cap at a rakish angle is 
the only conceivable wear for a 
proper appreciation of the item 
from Schweppes. Described as a 
“Sporting calendar,” each page 
carries a study of the noblest 
friend to man with sporting events 
detailed against the dates The 
coloured photographs from which 
the blocks were made were 
supplied by Baron Studios and 
the calendar was printed by 
Bemrose & Sons Ltd. As to the 
blocks themselves, six came from 
Odhams Press Ltd.. and six from 
Art Reproduction Co. Ltd. Even 
without the cloth cap, however, 
it 18 easy to see that this is an 
excellent piece of work and it is 
not difficult to forecast that much 
study will be given to it as the 
months go by 


The rhyming year 


And so for that matter will it 
be given to the 1955 version of 
the date giver from Blighty. Who 
writes the rhymes for this annual 
pick-me-up” He should be 
named. No man should endure 
having his light smothered 
beneath a bushel who can come 
out with: 

In August we all go out for the 

Sun, 

But here's a girl wh 

for fun! 

There is one picture to the page 
and one page to the month 
yes, of course, the days of the 
month are tabulated. This is, 
perhaps, hardly suitable for aunt 
Edna_ residing in Guildford 
although you never can tell 
Elsewhere it stands every chance 
of being well fought over 

From the Midland Bank comes 
a calendar of taste, refinement, 
and humour This carefully 
arranged production can be hung 
upon the wall or set upon the 
desk. The same type of stand- 
upon-the-desk device has been 
effectively employed by the Cape 
Asbestos Co., Ltd . for their 
tasteful little production which 
sells asbestos in ar 
manner 

This year, once again the 
Birmingham Post gives us a col 
lection of attractive scenes under 
the heading “Greetings from the 
Midlands” with each page giving 
three months 

An active St. George printed 
by two-colour letterpress op 
Spicers “Ideal Proofine Chrome 
once again graces the high quality 


goes out 


effective 


January 6, 1955 


APRIL 1955 ad 


The April page of the calendar 
issued by “Blighty 


production from Spicers Ltd 
Illustrated by a number of art 
school students, the calendar 
from the Monotype Corporation 
is a delightful piece of work with 
an excellent aim—to “serve as a 
reminder that in our art schools 
there exists a wealth of ability 
that awaits its opportunity.” The 
glories of Yorkshire are well and 
truly set out in “The Yorkshire 
Year” item published by York 
shire Conservative Newspaper 
Co., Ltd., with all the pictures 
coming from the staff photo- 
graphers of the Yorkshire Post 
Two months are given to the 
page The Food Trade Review 
have issued one of those im- 
mensely useful calendars which 
enable a particular date to be 
picked out in red. There have 
not been very many of that sort 
incoming to the office this year 
Another above-average calendar 
of this type has come from 
St. Clements Press, the “day and 
night printers.’ The Kilburn 
Times and the Willesden 
Chronicle have joined forces to 
present a date giver with the 
accent upon clarity and three 
months to a page 


Six oil paint'ngs 


Four months to a page come, 
however, upon the gigantic pro- 
duction from John Laing & Son 
Ltd. This is a truly superb piece 
of work built round six oil paint 
ings by contemporary artists ot 
scenes in Britain 

It was particularly pleasing to 
get the calendar issued by Inter 
national Paints Ltd. Last year we 
pointed out that their chameleon 
in ruthless pursuit of a fly offered 
opportunities for a follow-up in 
1955 and so this time we have 
a first-class colour scene of a fish 
thoughtfully contemoplating a fly 
baited hook My guess 1s that 
the fish won't fall for it. Printed 
in nine colours photo litho. from 
an original design by H. E. Unger 
this again does Horrocks & Co., 
Ltd.. a lot of credit.—H. fF 
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. - . 
a substantial interest in the Ayr- 
Chicago matrix for aii? 
Since the end of the war there 
° has been a steady replacement of 
| aneashire house ad plant and equipment of one kind 
and another, and in order to pro- — 
vide necessary space in the print- . 4 
HEN the Warrington ing works a new general office 
Examiner ran a com- m was designed on the ground floor j 3 
posite feature page on the film of the editorial offices on the 
Happy Ever After” some few opposite side of Nile Court from 
months ago, advertisement that ey ae = 4 
manager Thomas S. Hill had samen sary - 
not far to seek for one display ~ High speed press 
It occurred to him “sm he *e ig. ein [he vacated offices on the west ° 
a pet adh ig gee + wite side of Nile Court were added to 
stationery with this feature WHETOM BVA the printing works accommoda 
Ge tion, and a modern high-speed ;o 
The illustration chosen—and ; Miehle two-revolution press was rv is 
reproduced on this page—was [to be cherished were those from - talled see P oie age gra 
obtained from a stock matrix working journalists—-some of "ae - li erageceage | Lng 
supplied in 1939 by the Chicago them rivals—on such a monu Pan meme baer “ cut eg anen oP 
Tribune's advertising service and mental journalistic achievement er oe oe eas ESS, 


was stereoed in the Examiner's 
works in the ordinary way 

It reproduced so well that 
with slightly altered wording, it 
has been used since from time to 


The issue was hailed as “the 
greatest adventure to date in Irish 
journalism.” 

In quality 
reflected the acme of 


and production it 


Ltd., for the acquisition of a Hoe 
rotary printing press which will 
enable a Post of 64 pages to be 
printed. Simultaneously a Pon 
Autoplate has been installed 


enterprise 
U Steps are being taken to renew 


time. And an attractive puller it + . A Ses seit to as cetnaninn tte This was how the unusual adver 
has proved—-for many customers Bens = ee mga ar . A sd onl tisement on behalf of “Warring 
enquiring for wedding stationery ELEBRATING its ul lel pe : : 2 ate ton Examiner wedding station 
mention they saw “that lovely inniversary, the Ayrshire Post ae ag Intertype is On ery appeared to the readers. The 
picture in the paper.’ can look back over an eventful © _ The entire department = jjj/ustration was supplied from 
history And it looks forward. offers a Striking contrast with the Chicago in matrix form 
* . * too, with ever-increasing confi- Plant with which the original 

A FLOOD of nation-wide dence. A recent “progress sup Post was produced. At that time b a: : 
tributes was received by The plement,” on art paper, pictured the whole office was manual Morecambe Visitor, recently re 
Kerryman on its golden jubilee some of the latest developments whereas now the greater part is Ported James Caunt, editor 
issue. It ran to 60 pages and the Early in 1943 George Outram mechanically operated, among the proprietor The company was 


Ltd., publishers of the 
Glasgow Herald, the 
limes and The 

acquired, by 


was the & Co., more recent acquisitions being an 
Evening American Ludlow installation 
Bulletin, * * . 


purchase of shares, It HAD been a good year for the 


publishers claimed it 
biggest newspaper ever produced 
in Ireland 

Among the tributes most likely 


spending £26,000 on a develop 
nent plan, and would soon be 
installing a new Cossar printing 
press 


Choose .....---.-.-+- Display Craft Ltd 
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QUALITY 


; three-dimensional displays 


_ ae and 


SUPER 
. SILK SCREEN 
PRINTING 


88 ACRE LANE, LONDON, SW2 


DISPLAY CRAFT LTD. BRIXTON 7871 (4 tines 


THE FULLY-MECHANISED DISPLAY PRODUCERS AND SILK SCREEN PRINTERS 
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CHANGE 
OF 


ADDRESS 


Circular Distributors Ltd. 


Are moving from Liverpool 
to Glen Island, Maidenhead 
as from Jan. | Oth. 


Telephone: Maidenhead 1120 
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Commercial Television 


How advertising by television can 


be organised at modest cost 


By DON ARCHER 
of John Haddon & Co.. Lad. 


O far, we have not received that suddenly appear on the costing factor After a while the public, make money and give 

the statistics concerning balance sheet. Assuming that this proved so horrifying that even the local grocer a chance to 
the thousands of miles ‘clevision is only part of his estimations were pruned down to advertise a special bargain. How 
ichieved by placing end on ivertising budget, this is a lot be “competitive with cinema s this achieved at an economical 
: : . money to experiment with advertising.” which was 13s. 6d idvertising rate 
end all the words that have : 
been written on commercial , 4 ee or Raee wernaes 
lieskien Mo Gendt. acme Possible recriminations However, let’s face it, the BBC Hundreds hooked up 

, , is a large organisation, run or 
organisation will be able to It means, in effect, that only a civil service lines it is no There are four major networks 
give it to us very soon, but smal! group of large national supposed to make a_ profit operating key stations in the 
ire not of equal value the advertisers will be able to use the Furthermore. it does not have t larger United States cities. These 
speculative quotations for buy edium regularly, and, when the worry if the audience is not pai ire hooked up to hundreds of 
ing one minute of advertising [ull selling power of television ticularly appreciative of its pro small, private stations known as 
time on the medium under ecomes apparent, there are grammes. These and other reasons affiliates.” These small stations 
discussion? going to be a lot of recrimina make it non-commercial in every have become in integral part of 
tions from the smaller accounts sense of the word the small community they serve 
Six months ago the rate hovered 

ound £1.000 The popular Instead of just blindly accept It is at this point that | think Although they are able to re 
figure is now £750 per minute ng this situation, let us remember we should look across the transmit any of the big shows 
This penne that an advertiecr "°* these figures were estimated Atlantic carried by the particular network 


wishing to take one minute a The BBC television service was While we may not appreciate to which they are affiliated, they 
week for fort weeks a vear the only vardstick and it was 2 their programming or commercial also do a lot of small programmes 
would be lucky to get out under fairly simple matter to divide the ipproach as being altogethe in their own - studios. These 
£45,000 once he has covered the number of permissible advertis acceptable to the British public shows are usually run on a shoe 
cost of filming | commercials ng minutes into the BBC's year! it is a fact that they know howto ‘ng budget, but since they use 


ind all th tt litt ncidental expenditure and there was a run a television station, please @ Continued on page 24 
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It must be a good sign that our company has 
shown such a healthy rate of growth since 
the war. The fact that a great deal of our 
new business comes through recommenda- 
tions by existing clients is further proof of 
the high standard of our work . . . of keen 
prices, of originality in design and of a fast, 
efficient maintenance service, too. Perhaps 
another reason for our success is that we 
pride ourselves on taking as much care over 
the window sign for Joe’s Snack Bar round 
the corner as we do over major installations 
for such nationally-known clients as B.E.A., 
British School of Motoring, Truman’s Beers, 
Lyons and Regent Oil. 


Why not let us submit designs and a 
quotation next time neon display is under 
discussion ? 


NEOFLO 
SIGNS up 


23 KINGS ROAD, SLOANE SQUARE 


LONDON, S.W.3 


SLOANE 9972 (7 LINES) 


FACTORIES : LONDON AND PORTSMOUTH 


WE SPECIALISE IN SUPPLYING SIGNS UNDER 
RENTAL/MAINTENANCE CONTRACTS 
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COMMERCIAL TELEVISION-—continued 


local talent, both professional 
and amateur, and are written to 
suit local taste, they have quite a 
large audience. 


Good will essential 


The station manager becomes 
a well-known civic figure and he 
depends very much upon keeping 
the good will of the loca! citizens. 
Woe betide him if his station has 
anything objectionable in its pro- 
gramming or commercials!—he 
finds himself accosted on his way 
to work and pestered by tele- 
phone calls from irate townsfolk 
The people as a whole are aware 
that the station is there to serve 
them and they do not hesitate to 
use the facilities for local 
charities or civic functions 

National advertisers can book 
time on the local stations through 
the network headquarters. Some- 
times they sponsor a big network 
show but very often they use the 
local shows if they are good 
enough. 

The local station may very well 
start off with one studio, two 
cameras, a TV film projector and 
a lot of imagination. Necessarily 
the shows are simple. However, 
a well-run station usually man- 
ages to add to its equipment by a 
form of hire-purchase contract, 
and can look forward to the time 
when one of its shows may be 
selected to go on as part of a 
coast-to-coast network pro- 
gramme. For example, the small 
station I joined when I first 
arrived in the US started off in 
the same way. 

Three years later it boasted 
three studios, nine cameras 
and an outside broadcasting 
van. They are now buying 
back-projection apparatus, all 
this, despite the fact that the 
small town of a quarter of a 
million people now has three 
local TV stations. 

The secret was in keeping the 
station as efficient as possible 
Everyone “doubled up” on the 
production side, and could build 
sets, handle a camera or read a 
commercial The administrative 
and clerical staff of a station of 
this type may number as low as 
six, and they work with the same 
enthusiasm as the production 
teams. It makes a wonderful 
training for young people who 
hope one day to be able to com 
pete for jobs at the big network 
stations. 


Large station efficiency 


Is it any wonder that a fairly 
high standard of efficiency also 
prevails in the large stations ? 
Returning Britishers have tended 
to report with some glee an 
isolated incident that they have 
witnessed while on holiday where 
money was wasted and confu 


sion reigned. However, this is 
not the case genera as can be 
realised when competition for 
accounts is so keen 1 there are 


50 people waiting to step into 
someone else's job 

Fabulous stories have ap 
peared, quoting, as in one case 


a weekly dramatic show that cost 
the sponsor £26,000 for an hour. 
However, the audience for 
this show was so large by 
virtue of the affiliate bookings, 
that the cost factor was under 
seven shillings per 1,000 
viewers. This, I think, com- 
pares very favourably with 
our own proposed rate. 

We do not intend to follow the 
American pattern in our presen- 
tation of programmes and com 
mercials. British commercial TV 
will obviously be tailored to suit 
our national taste. Would it not 
be wise also to tailor our pro 
gramme costings to suit our 
economic situation? Only two of 
the five transmission hours a day 
need have programming of a 
costly nature. For the other three 
hours programming could we not 
follow the American pattern and 
let each station produce enter 
tainment to suit their own parti 
cular locale, at sensible prices’ 
This would give the smaller ad 
vertiser a greater chance to in 
troduce his product to television 
advertising. The local communi 
ties would then be able to take 
an interest in the running of 
their station 

When one takes into account 
the BBC's considerable past ex 
perience in regional program 
ming on the wireless, and the 
fierce loyalty that has been built 
up for programmes that do not 
reflect the Londoner's taste, it 
would seem the one sure way of 
making commercial TV popular 

an urgent task after the politi 
cal acrimony that has heralded 
this new medium. 


More stations hope 


If our three stations are not 
able to operate in this way, let us 
hope it will not be too long be 
fore more licences are issued and 
more stations spring up. Then 
perhaps, our local grocer will 
have the opportunity of telling us 
about the new bargain in eggs 
he is offering over the week-end 


Cricketing menu | 


For Whithread's The Yorker 


inn, the theme of the new décor 
is cricket. The collection of pic- 
rure i tr rie has heer 
arranged by Richar Lonsdale 


Hands Associates Shown here 
are the menu, wine list and essay 
collection 
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Advertiser’s Announcement 


Coot A8C 9» EorTION Wa ESTABLIONED 1900 
TEL EGRams 

TELEPHONES 
WOLFLEOE wisrrone 
‘onoornr PERIVALE SE31.4 


Soother nok, Sy pamvace Seats 


ra 


HOETee Teele 
— 
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PIONEER WORKS - HANGER LANE + LONDON: Ws: 5 


LJC/RT/Adv. Twentieth 
Lecember 
1954 


R. C. SOFFE. ESQ, 
Messrs, Soffe Bros, Ltd. 
3-5, Station xoad, 
Watford. Herts. 


Dear Mr. Soffe, 
Glass Pelmets. 


I am glad of the opportunity, as the year draws to its close 
and the Christmas Season approaches, of sending you a personal 
note expressing my gratitude and thanks for the enthusiastic 
service which you and your Staffs have constantly given. 


The friendly relations which have grown up between us maks 
business a real pleasure. Will you kindly do me the favour 
of passing my thanks on to your Staff and also accept my 
best wishes for a Happy Christmas and a Prosperous New Year, 


Sincere yo 
/; 


/ , 
OV / 
VY 


BRANCHES BIRMINGHAM - BRISTOL - GLASGOW - MANCHESTER - NEWCASTLE UPON TYNE ~- LEEDS - TORONTO (CANADA) 


—Unsolicited testimonial reproduced by courtesy of Mr. L. J. Cox of Wolf Electric Tools, Ltd, 


~ 
ina _ 


ADVERTISER'S WEEKLY JANUARY 6, 1955 


S Pa 2 <a - - “a - Far H 
i 
“a 
een 
pote 
is" 
cer 
& 
a 
4 £ 
aes 
Ee 
oe 
be a 
a A Se 
ies 
5 fora 
* oe 
uf es ; 
=e , oe 
aime + z 
57m 
7 fe 3 ’ 
id = 
tet : 
: is x 
; la 2 ay: 
jb “ 
as ‘GA tg 
a 
Aen 
he 
” 
os 
yy om 
ah ead 
tg 
e o- 
Be 
Ve 
oe 
ee 
Es 
iva 
> 
feo 
i 
ee oi 
aa 
X 
q 
7 Lad : 
=i 
O ecke 
ti) 
see ‘ 
ae 
Ae 4 
get if 
= * 
en 
a 
1 


In this New Year 


Picture Post will present even 


More to see 
More to read 
More to talk about 


Re 
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Pressed for money? 


Its a mystery where the money 
does go these days. But you'd find 
it a lot easier to keep track of yours 
if you had an account at the Midland 
Bank. You might even have some 
left at the end of the month, for many 
customers tell us their accounts act as 
automatic savings boxes. Interested ? 
Ask for our booklet ‘ How to Open 


an Account.’ Free, of course. 


MIDLAND BANK LIMITED 


January 6, 1985 


Legal Queries Answered 


How the free-lance copy 


writer stands in law 


By OLR LEGAL CORRESPONDENT 


JOLLOWING upon the 
recent examination of the 
position of a free-lance space 
seller, I have been asked to say 
something about the legal posi- 
tion of a free-lance copy- 
writer, and in particular the 
copywriter who is a full time 
employee of an advertising 
agency, or of an advertiser, 
and writes copy in his spare 
time. as a free lance, for a rival 
firm. 

The specific question that has 
been put to me is: Can an adver 
tising agency stop an employee 
who is a copywriter, writing cop 
for another advertising agency 


Contract with agency 


The answer is “yes,” if the con- 
tract between the agency and the 
copywriter contains such a stipu- 
lation. It would be quite legal for 
an employer, in a contract with a 
copywriter or artist, to insist that 
the employee should not do 
similar work for another agency. 
or for an advertiser. A man can 
contract to work exclusively for 
a firm and if he does so contract 
he will be bound by its terms 

If. however, there is no contract 
which gives the employer the 
right of debarring the employee 
from working for other agencies, 
the position is not easy to explain 
in general terms, and if a case 
arose it would have to be decided 
on its merits 

An important obligation on the 
part of any employee is to serve 
his employer with good faith and 
not to injure his employer's 
interests. It would appear that 
if a copywriter is working on an 
account, say, for the advertising 
of chocolates for the ABC 
agency, who are his regular em- 
ployers, it would not be in accord- 
ance with good faith to that 
employer if in his spare time he 
were working on anott choco- 
late account for the XYZ 
agency In such circumstances, 
the court would probably decide 
that ths was so much a breach of 
good faith that the regular em 
ployer would be justified in 
dismissing the copywriter sum- 
marily—that is to dismiss him 
instantly, without notice. and 
without any other benefits to 
which he may be entitled 

The position might be different 
if the accounts were in different 
fields of commerce. If, for in- 
stance, the copywriter, in his 
proper employment, was working 
on a chocolate account during the 
day, and preparing copy for a 


Our Legal Correspondent, 
a barrister who specialises in 
advertising law, answers a 
selection of queries received 
from readers. 

Readers are invited to send 
their problems, which will be 
treated in strict confidence. 

Replies will be forwarded 
by letter, without delay, to 
correspondents concerned. 

Neither the Editor nor 
our legal correspondent can 
accept any liability for the 
opinions expressed. 


beer account in the evening, for 
another agency. then it might be 
argued that there was no real 
conflict—that he was not working 
on an account that was in com- 
Petition with an account held by 
his employer, and therefore could 
not possibly injure him. Such an 
argument might not be tenable. 
for the employer could argue, and 
with some force, that if the copy 
writer had any good ideas for 
advertising beer, then the copy 
writer should place them at the 
disposal of his employer so that 
he, the employer, could have a 
chance of obtaining a_ beer 
account 


High fidelity standard 


It is claimed, and indeed with 
every justification, that the posi 
tion held by a copywriter, or an 
artist, iS a position which 
demands considerable ability, 
and because this is_ highly 
skilled, a much higher standard 
of fidelity is required than 
would be expected from a 
manual labourer 


In a case before the courts 
not long ago—it was not an 
advertising case, but the same 
principle would seem to apply 

—the court took the view that 

it was a breach of the duty of 
fidelity, owed to their em- 
ployers, for skilled workmen. 
employed on a certain task, to 
spend their Sunday mornings 
doing similar work for another 
company in competition with 
their employers. 

As one of the judges said: “It 
would be deplorable if it were 
laid down that a workman could 
consistently with his duty to his 
employer, knowingly. deliberately 
and secretly set himself to do in 
his spare time something which 
would inflict great harm on his 
employer's business.” 

Whether or not the copywriter 


@ Continued on page 32 
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fVELPAES 


lo Copenhagen 


The exhibit you may wish to show in the British Exhibi- 
tion, Copenhagen—from 29th September to 16th October 
1955—can be prefabricated and completely assembled 
in London if you use an Ivelpak. This self-contained 
travelling exhibition unit provides 60 cubic feet of 
storage space and it is possible for one unskilled person 


use. Our production iciates in Copenhagen since 1947 
are the best people on the spot. Mr. Caspersen will supply 
labour and supervise erection of the exhibition material 
we build in England on your behalf, after we have arranges 
packing, transportation, and insurance and looked after 


all the other formalities connected with exhibiting over- 
to erect the Ivelpak which, opened out, provides about seas. We know the job—because C.D.O. was responsible 


100 square feet of illuminated display. When the Copen- for providing in 1948 many of the exhibits in the last 
hagen story is done you still have an Ivelpak for future British Exhibition, Copenhagen. 


C.D. (OVERSEAS) EXHIBITIONS LTD, 


CITY DISPLAY 
ORGANISATION 


30 UXBRIDGE ROAD, LONDON, W.12) SHEpherd’s Bush 1281 
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PORTFOLIO 2nd PRIZE “‘ont@ Salute *’ 
by David Johnson, Daily Sketch 


PORTFOLIO Ist PRIZE *‘ Mother Love’ by D. W. Miller, 
British Press Photographer of the Year. Keystone Press Agency 


ROYAL Ist PRIZE ROYAL 2nd PRIZE 


** Birthday Smile” **Royal Nursemaids”’ 
by Herbert Ludford, by David Johnson, 
Planet News Daily Sketch 


FEATURE Ist PRIZE ‘The Han 
of Mercy”’ by Frank Charman, 
Sunday Pictorie 
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' LFO R D H P3 gaining ninety per cent major awards in the black-and-white 
sections of the 1954 ENCYCLOPADIA BRITANNICA Competition 


Y ear, 1 
me Year after year, in the 


‘Encyclopedia _ Britannica 
British Press Pictures of 
the Year Competition, 
ny goes on ei iesten 


HP 3 has sci ninety per 
cent of the major awards. 


SPORT Ist PRIZE “The Finish’ | | SPORT 2nd PRIZE **Revelons 
by C. F. Ling, Evening News oe a Sy Sey ee 
y C.F. Limg, £ g : : Daily Sketch 


SEQUENCE Ist PRIZE ‘Julie 
learns to Talk '’ by Russell Westwood, 
Mlustrated 


ILFORD LIMITED send their hearty congratulations to all prize winners 
and express their appreciation of the confidence so obviously placed in 


FEATURE 2nd PRIZE “Panel I LI 0 a D 


Patient’’ by George M. Greenwell, ; res 
Daily Mirror ILFORD LIMITED - ILFORD: LONDON 


eer 
L 4% ‘ 
Z aa 
* “te Pat x ‘ 
oT — “ 
aa © 2 bas = * f f: ; * . : * 
a ii a c AS 
a | :- wh wy 
a ? P , 
 . 
: % ‘ iF i sy 3 2 — 
es 
Aes Pen = } 
Hi aie i = 
- ‘ * ea : 
‘ nt. ; y 
di : ; 4 
- os a. a ee Ri : rr, + 
| . ue “s ok » . aby 3 Ht : : , . 
. a Me we ” —_ . = : i teas 
eae. Ce ‘ ere .. ‘£ 
+e .— i = ee a . Pane. ey +e Bt : : 
en <' as A cit ti ’ . - . wal al Py 
2 - ~ ; 
i “ | 
rr i 
of mee 4. eee 
© AASRE © ist | Wer ee ee —— 
ON “aC Se it ae ae pags” ae RY . 
2 RE ee Wee 
hi} om _* gery é ie 
a? y _ ay . <¢ Pte 
\ \ a fj - - ” 
\\ | | Eg : ; 40 wa 4 
: P . . eS “ 
a¢ ee? amet - Be gs We ( Y 3 Nar “ > he 
; . . \ nn ~ = “ee , | as ; < 
«ee ; = “ Bae yaa 
. Pe a. Ae 
. ‘ihy et - > ‘ ’ q “ans ei “eat 
ais Sr oe, pve Ya 
; ie es a Pe ENCE 2nd PR; es 
2 re in ees 3 “2 Rres,*: by Joh, : ZF ‘+4 Mode | 
ae ake a. ere... : = ¢ hillingw m™m Pilgrim 's 
Ye at 8 i, ih orth, Py fone a 
aa ~ ; 2k a = € Posy 
ie fe — ‘ 
g 2 we. ere f % , » 
c we 
% eB 


ADVERTISER'S WEEKLY 


Safe Paths to 
Higher Peaks 


It cannot be said of any 
advertised commodity that its 
sale is at its highest possible 
peak if that commodity has not 
been brought to the attention of readers 


of influential morning newspapers. 


Belfast News-Letter 


Estd.1737. Morethan a newspaper—an institution 
DONEGALL STREET, 85 FLEET STREET, 
BELFAST LONDON 


a group of nine 
influential newspapers 


A.B.C. NET SALES 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. E.c4 


For;the local government market 
—your schedule should include 


Telephone GROsvenor 7452-34 
Display Advertising Offices, 2!-22 GROSVENOR STREET, LONDON, W.! 


N (FWS) 
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Ad Man’s Bookshelf 


Animated films seen as 
big TV advertising aid 


The Animated Film by Roger 
Manvell, pictures by Halas & Batchelor, 
published by the Sylvan Press Lid., 
price 2ls 

HIS is a book of the utmost 

value to those who are in 

any way involved in advertis- 

ing film and/or commercial 
television production. 

In order to illustrate this 
account of what Dr. Manvel] 
claims to be a new art in its own 
right, the Halas-Batchelor ani- 
mated film, “Anima! Farm,” is 
cited. This film—the first full- 
length British animated film— 
called for 300,000 man hours to 
produce and “the largest studio 
in Europe for s kind of 
specialised production.” 

The book is in three parts : 
“"The evolution of the drawn 


film,” “The craft of the drawn 
film,” “The futur of the 
drawn film.” It is the last section 


that will most probsbly interest 
advertising men part cularly. 

“The increasing demand from 
commercial televisi« for brief 
animated films playing for only 
a minute or two,” writes Dr. 
Manvell, “may offer chance to 
new artists to enter this very 
restricted field of film making, 
but great and unusu2! talents are 
needed to develop th s work into 
major forms of procuction. ... 
If the film and tele. sion indus- 
tries provide the c > portunities, 
the future for the art\<t in anima- 
tion is secure.” 


Typography :eview 


ESPITE  subsc: ption _in- 
creases in the printing order 


| this publication cont: sues to seil 


out rapidly. Numbers one to 


eight inclusive, are now entirely 
out of print. 

The current issue* contains a 
review of the catalogues issued 
by the Stedelijk Museum in 
Amsterdam which, in the view 
of Herbert Spencer, include “the 
most stimulating examples of 
creative typography produced in 
Europe since the end of the war.” 
There is also an article dealing 
with French lithographic illustra- 
tion. 

The cover of this issue has 
been printed by offset-litho and 
silk screen and the design has 
been composed in part of a Ger- 
man dressmaking pattern sheet 
on each side of which over 100 
individual patterns have been 
superimposed 


Fleet Street aid 


The Fleet Street Annual 1955, edited 
by Herold Herd, published by Ficet 
Publications, 8s. 6d. (cloth bound), 6s 
(paper bound) 

NCE again this useful booklet 

gives us a review of the year 
past and much information that 
will make the one we are now jn 
a good deal easier for journalists 
in search of basic data about the 
press world. 

The chapter headings include 
“The first year of the Press 
Council,” “One-day stoppage of 
the national dailies,” “The end of 
the Daily Recorder,” and “The 
year’s work of the newspaper 
organisations.” In the “Literary 
market section” information is 
given about what editors want, 
where to sell your work, and 
what to do to write for radio. 

* Typographica 10, edited by Herbert 


Spencer, published by Lund Humphries, 
price Ss 


LEGAL QUERIES ANSWERED. continued 


was doing harm to 
may be a matter « 
but if he were sum 


is employer 
argument, 
irily sacked 


| for working for another agency 
| on Sunday mornings or in the 


evenings, he might be hard put 
to it to claim any notice to 
which he is entitled In fact, 


from a legal point of view, it may 
be highly dangerous for the 
employee of one agency to do 
spare-time work for another. If 
he must add to his income, he 
would be better advised to take 
up carpentry—or perhaps novel 
writing. 

A case may arise in which a 
copywriter is not employed on 
a salary, but at an agreed rate 
for the work he is called upon 
to do. In such a case, if the 
contract stipulates that he should 
work for no other agency, there 
is an implied term of the contract 
that he should be given sufficient 


work, throughout the duration of 
the contract, to enable him to 
earn a reasonable salary—and 
what is reasonable will probably 
be a sum which the courts might 
think he is entitled to because of 
his status and experience 

What this means in effect is that 
if you employ a free-lance copy- 
writer, or artist, and demand that 
the whole of his services shall 
be exclusive to you, then to give 
the arrangement “business 
efficiency,” you must provide him 
with sufficient work, so that 
he may have an income worthy 
of his ability, and if you wish to 
terminate the arrangement, then 
he is entitled to reasonable 
notice. 

Of course, if there is no con- 
tract for exclusive service, this 
argument no longer holds good, 
as obviously the copywriter is 
free to sell his work elsewhere. 
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100,000 Bold campaign to promote 
MOTORISTS PR and press services 


offer a selected market CAMPAIGN to persuade 


| OF INTEREST TO YOU leiene to pay’ saote site 


r te slesieeiaiebetainstbeieedatideermmannnitienmecaneunan Public Relations 
| 
| 


associations to pay more atten- 


-if you are advertising goods & isn. fermi 


internally as 


| services which will be appreciated “Exercise bushel’ because 


that is what the majority of 


by people with a taste for good such organisations hide their 


_ JP light under—is to be launched 
! living. by F. H. Radford Ltd., press 


and public relations execu- 


® bad lives 
. . s HH] ica ions Research based on an analysis 


fish HoTOR CORORATION £7 Soe a ae 


Publish the AUSTIN MAGAZINE’ and ‘MOTORING’ contacts and confidential dis- 


each month Also the Austin Log Book & Diary, —— fa Mime ng ron 
Nuffield Motoring Diary, and Transport Efficiency vinced the company that even 
(COMBINED CIRCULATION OVER 100,000) press relations (muc less the 
wider services of public rela 
For further particulars specimen copies, & rate cards, apply to tions) is not as fully used as it Wi NE T 4 ST] NG 
otttn, should be. They ave found : ‘ ea ‘ J 
Austin Motor Company Ltd st. “ Motoring that the notable exceptions which This young lady in the national 
Magazine Department : The Nuffield Organisation exist are invariably those where ress of Tuscany rrought a breath 
84 The Promenade $ Cowley professional staff PROs or out- of sunny Italy to the wine-tasting 
side PRO organisations are event organised by PRO R. ¢ 
CHELTENHAM (Phone $2732) OXFORD (Phone 77777) camiovel tr nan gperor rene katy Pareles 
; & Co., Ltd., wine and spirit 
Range of organisations shippers National, provincial 
and trade pres representatives 


“The organisations we have in 
mind are trade federations 


were inviled to fusle red and 
hite Rufina Classico—a genuine 
VERTISING NOVELTIES “ 
Serer ne pote societies of manufacturers. pro Italie 


AND POINT OF SALE r in chiant But instead of 
DISPLAY SIGN MANU fessional institutions and all col eine bottled in the land of its 
PACT URERS ¥ lective bodies representing pro production it has been shipped 

be F fessional, trade, nm ifacturing l 


South A a charitable, sporting or cultural 
one aa “6 Ag / R RD interests,” states Frederick H 
Ky / Radford, managing director of ported by a brochure telling 


es 
ae a I Ay the company organisations that they are 
Af our BROKEN “Because we believe that these “news [he point is stressed 
fy PR, the job 


ndior were fis potted 


. organisations have an extremely — that of the trained 

P © r important role to play in the practitioner, can in addition to 

f 1.A. Ewing & Co community—in some cases a role press publicity cover such activi 

La f Lenden ite which mate: ally affects the pros- ties as promotion ol exhibitions 

. Finsbury Court, perity of the cour we feel and displays; editing and publi 

vA hat So rn soe! a that their collective voice is fre- cation of journals and magazines 

* quently not being heard as effec- production of specialised litera 
re We have for sale a limited tively as it should t ture; promotion of membership 


yantity of 3-in-l Letter el ‘ es recruiting Campaigns, oOfrganisa 
ct pe Paty ened ) () \TIES ibe compare designed tO tion of press and public visits to 
printed or plain for Advertising i i \ tell them : a 


’ . vul : 
Phen how we uld advise works; and schemes for the im- 


, oF el . “ma S to - res “ j al weme ’ y © 7 
NEWSPAPERSGROUP| | teistions ang, ery priefy. just Extcmal relationships. 


> et » . 
‘ : what PR stands f« he added “Our chief difficulty is one 
nce again we ave ase which we believe is met by all 
re a na oa Recruiting members PR consultants—information to 
National and local—used The company is to point out organisations in advance as to 
the H. C. N. columns than to organisations that press and how much our services will cos 
ever before. public relations can help them before their actual requirements 
THE GRouP FoR BEDS recruit mew members, increase %f¢ known.” says Mr. Radford 
prestige, create a favourable We intend to explain this diffi- 
HERTS AND Bucks climate of opinion for their polli- culty and tell them that costs will 
PER TRADE cies, cement their relations with be affected by the duration and 
$ COL / FLAT other organisations and the Mature of the work they require 
INCH RATE public, and at the same time keep © © done. We are sure most 
' them informed of the reactions ©! jean will appreciate that a 
ABC Sales 132,860 copies of the public professional service like press 


‘ and public relations cannot be 
Represented in London by Several hundred organisations, sold like a pound of lard'” 

WILL KITCHEN, Jnr. LTD. — En Mg Se In charge of the PR depart 
c ifferent s of activity, 2 c ent of = ' 

131 Fleet Street, E.C.4. Central 1960 ; ment of adi at 1s 

Seavict AGENCY LTD. Head Office LUTON Phone S050 be contacted in the next few jy C.D. Dodds, recently press 

29, Oxford Street, W.! Advertisement Manager: C. W. Gilder months. officer for the BIF with the 


Phone: GER 07378 The campaign is to be sup- Board of Trade. 
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LSE Pro WCHWI"S 
of Films tor Television... 


will be well advised 


to make early arrangements with a 
laboratory capable of handling 
their specialised requirements 


OLYMPIC KINEWATOGRAPH LABORATORIES 


develop and print 


Negative and Positive Film in 35mm. and 16mm. 


have a staff of 
competent lettering and background artists 


have 
sound recording and cutting rooms 


Bring your tilm problems to 
Seieis OLYMPIC 


OF 


EXCELLENCE the most modern 


IN 


PRINT 
AND 
NEGATIVE 


QUALITY 


FOR OVER THE OLYMPIC KINEMATOGRAPH LABORATORIES LIMITED 
40 YEARS SCHOOL ROAD LONDON. N.W.10 Phone ELGAR 4030 (13 LINES) 


Lit i i. ieee, t tt i ot eee 


ee 
_ es 
a 
eee 
OLYMPIC. KINEMATOGRAPH LABORATORIES. ITD. 
RNY Laconarories 
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show will be biggest ever 


The new field of automation is to be strongly featured in the Production Engineering 
Show which has been arranged for Chicago this year. Something like 200,000 
industrial executives from all parts of the world are expected to attend. 


NEW industrial exposi- pendent exposition at which to 
tion. the Production En- exhibit Heretofore they have 
. . been restricted to fringe areas 
zinee Show, will be _ B 
vunchel in Chicago next 0! the Machine Tool Show. The 
— ' 8 , latter show will permit only 
September to coincide with 


machine tools themselves to be ware Show The presentation A happy scene at the Cory Cor- 
the holding of the Machine 4 splayed was complete ote divisional pliers ne § exhibition booth 
Tool Show. It will be re- R o che sales managers in clown costumes During the course of the National 
called that the United King ange 0 ws and models in colourtul Hardware Show the company 
dom had, for the first time, a The Production Engineering masquerade gowns launched a new gift pack. Dis 
Production Exhibition during Show is the sixth major industrial Cory sales executives, who cussions are now in progress with 
last year exposition founded by Clapp & Worked the show, reported that a view to having Cory room air 
The combined American Poliak Inc. Four are national ‘he reception accorded the gift conditioners made under licence 
events are expected to attract and two regional, but all deal pack set of beverage servers was in countries beyond the United 
about 200,000 industrial execu with broad, functional problems excellent. Four 12-ounce carafes, States. 
tives from all over the world to common to all industries The ¢ach with a neckband of heat 
make what is predicted will be firm produces the Basic Materials Proof plastic in either red, blue, ample expense accounts, because 
the largest industrial gathering Exposition, Materials Handling 8'¢¢n or yellow, make up the set “the day of selling from behind 
in the nation’s history Exposition, Plant Maintenance which is packaged in a gay, full- the export manager's desk has 
on os and Engineering Show, Western COlour gift box with an exterior gone 
Transport for visitors Packaging and Materials Hand “Mardi Gras” motif. Each two In Mexico, manufacturers in 
Both shows will take pkace ling Exposition, and Western cup beverage server has a handy, the UK are also considered lax 
from September 6 to 17, inclu- Plant Maintenance Show it Jet-black plastic stopper in exploring the possibilities of 
sive. The Production Engineering manages the Packaging Exposi Mexi joint venture enterprises, although 
Show will be held at Navy Pier tion, Plastics Exposition, Brewing Lviexico these represent some of the most 
and the Machine Tool Show at Industries Exposition, and Soft Various reasons have been Successful operations in Mexico 
the International Amphitheatre Drink Industry Exposition advanced by observers of Mexi Many opportunities to license 
\ fleet of buses will convey Principal categories of cquip can trade. affairs for the inability the manufacture of British goods 
visitors between the two halls. In ment to be exhibited at the new of Britain so far to match the here have been lost,” writes Thi 
iddition to producing the new automation show will be monitor German attack on this market limes correspondent, “but it is 
show, Clapp & Poliak Inc., the ing equipment, such as recording According to The Times, the hoped that after careful investi 
New York exposition manage devices and controls, counters most widely held ‘w is that gation others will be taken if 
ment firm, will manage the and computors; inspection and there is in Britain an almost total) ‘'¢ Mexican economy maintains 
Machine Tool Show for the gauging equipment, communica lack of knowledge of the recent '> Strength 
National Machine Tool Builders tion equipment, including signals progress that has been made in Indi 
Association, as it has done since and telephone, industrial tele Mexico as a world market. The ndia 
the first one in 1927 The vision, radio, teleprinter and tendency in Britain, it is thought, The Indian Industries Fair 
Machine Tool Show, last held in facsimile; materials handling is still to consider the country will be held at New Delhi from 
1947, ys the largest single indus equipment, such as conveyors as chiefly notable for folklore October 29 through to December 
trv exposition in the country hoists, ee. Bs smeaggeoar There is neglect of, and lack of 1S. 1955 This international 
: » ‘. rotators, loaders, unloaders, anc attention to, future ade possi event 1s being organised by the 
New field covered pneumatic tubes , equipment com bilities Federation = ~ Chambers 
The Production Engineering ponents, such as cylinders . ss of Commerce and Industry, with 
Shew, which will at ie now activators, brakes, clutches, drive Importance of inquiries the support of the Indian govern- 
field of automation, is an inde- mechanisms and motors ; machine Weaknesses in ilesmanship ment. It is planned on an 
pendent venture of Clapp & and product safeguards, such as are also mentioned as handicaps extensive scale and the products 
Poliak and will be held annually x-rays, photocells, limit switches to British firms seeking trade of many Indian industries will be 
More than 70 companies agreed and governors, and tramp iron” with Mexico. Some continue to shown. Foreign manufacturers 
to conduct exhibits prior to the removers; and special produc use sca mail instead of air for of capital goods and machinery 
public announcement of the new tion equipment, such as con communications. Others neglect are invited to take part The 
show It will cover 200,000 tinuous heat treaters, drying to answer inquiries Among the opportunity is an important one, 
square feet of display space and furnaces and ovens, abrasive adaptations considered necessary in view of India’s growing de 
the number of exhibitors is ex blasters and other finishing equip on the part of exporters are the mand for capital equipment 
pected to total 225. Automatic ment, engineered paint systems, employment of Spanish-speaking The fair will be held on the 
mechanisms and techniques for and weighing equipment salesmen, the use of the metric 65-acre site near the Delhi 
manulacturing and processing in * * * system, and the quotation of Mathura Highway, which was 
dustries will be demonstrated To introduce their new “Mardi prices and terms of the dollar used for the 1953 Indian Rail- 
Manufacturers of accessory Gras” gift pack, the Cory Cor- or its peso equivalent. It is ways Centenary Exhibition A 
equipment for machine tools will, poration staged a Mardi Gras in suggested that the salesmen railway siding already exists at 
for the first time, have an inde- its booth at the National Hard- should come in person, with the site 


Publicitas is the leading and largest adver- 


. tising organisation with 50 branch offices. 
Advertising and General information and 
hi blems exact estimates are supplied free and 
selling pro =m without obligation to you 
in Switzerland ? Write to our fully equipped 


Foreign Department. 
15, Rue Centrale, Lausanne 
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Thinking about advertising 
in the U.S. A.? 


Here is the logical way to begin 


The Wall Street Journal is the ideal starting point 2. If your U. S. marketing plans embrace more 
for you in the U.S.A. than a single region, Journal flexibility adds 
The Journal publishes four daily editions — power to your advertising. You can list your 
Eastern, Midwest, Southwest and Pacific Coast. local dealers or distributors, with simple copy 
All editions are identical in national news content. changes in each advertisement, region by 
Each has a solid grip on the attention of your best region. 
business prospects in each respective region. 
Of all American national business publications, In these ways, only The Wall Street Journal 
The Wall Street Journal alone offers you offers you an opportunity to advertise as modestly as 
flexibility — you wish, according to a marketing pattern which 


1. You have the option of selecting the re- suits your own needs. 

gions where sales concentration does you the 

most good . . . using (and paying for) only the For full information and helpful advice, inquire 
edition or editions which fit your marketing without obligation. 

plans. 


Map shows state-by-state 
Woll Street Journal cir 
culation — totol 317,381 
ABC attained as of Sept. 
30, 1954. Also shown are 
the oreas served by eoch 
edition and the four 
printing headquarters 
(storred). 


aa og 
Ask for this valvable study of the reading habits and 
preferences of U. S. Corporate Officers and Directors. In- 
cludes all leading U. S. publications. Write Mr. T. E. 


Callis, Advertising Director, The Wol!l Street Journal, 
44 Broad Street, New York City, N. Y. 


a 
| ae. FF = 
oo 
— 
—————— THE WALL STREET JOURN 
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- « « +. +. Photography in Advertising . .. . . 


export 


By JOHN HERON 


GROUP of executives in 

a Ceylonese business house 
intent upon increasing the 
sales of two of their locally- 
manufactured products — a 
toilet soap and a_ washing 
soap—cabled their decision to 
enter upon an intensive adver- 
tising campaign to a London 
agency 

What happened then” 

To find out (since, as it proved, 
photography was destined to take 
an important role in the cam- 
paign) I spent some time with 
Intam Ltd... the advertising 
agency concerned in the whole 
operation 

The problems arising in what 
might at first sight appear a 
simple assignment were truly 
formidable. The client, the British 
Ceylon Corporation Ltd. is a 
courageous private business of 
limited resources facing fierce 
competition from a giant com 
bine which can at any moment 
unleash power-driven sales cam 
paigns backed by seemingly un- 
limited capital resources. Never- 
theless, the makers of Sandal- 
wood toilet soap (and Snowwhite, 
a household soap with which 
campaign this particular article is 
not concerned) decided, having 
taken counsel of Intam, to prepare 
a press and radio campaign—just 
launched—to cover Ceylon 


Headaches in plenty 


Media problems abound. Pro 
duction-wise, the Ceylon press 
brings abundant headaches to the 
advertiser; the newsprint is 
mostly coarse; 55-screen blocks 
are the finest that can be used 
in most newspapers. and the 
standards of typesetting, make- 
ready and general production 
are patchy. to put it kindly 
in the case of lesser media 
Language-wise, there are equal 
headaches ; there are, in fact, not 


Photograph of the Month—9 one market but three—Europeans 
In the first issue of and English-speaking residents 
o each month ADVERTISER'S S samen and cee _— is a 
7 appre r ee WEEKLY is blishing an different anguage—the two latter 
: How camera wit can Westy ts publishing sn } diferent langpuage.the two latte 
photograph chosen by a tive, calligraphies. From the cir 
h l ll 7 selection panel comprising — M2 of —_. — 
w, t *k Lai ince of the Institute makers of Sandalwood toilet so 
e Pp to S€ S Oc ings of British "Sheleieaeinns are not badly served There are 
> ae : ailie >i 25000 to 
e Editor of ADVERTISER'S dailies ranging from 25, 
IT is extremely rare in camera humour is too contrived ane and leben Secon. over 100,000 
aan photography. By nature, one sees the build-up for the Photographs should be sent The media problem was, how 
ae the camera is highly definitive !@ugh, as in a oe a to the Editor and the test of ever. but one headache totam 
and wit is so indefinite "P . —— crac 2 wa eligibility is simply this . . . - ae face. a ensive one 
d h la th that panel felt, however, in reviewing is the photograph selling oO ocal ‘mar eting problems 
6 ee ee ee possible candidates for this ing? is obviously necessary. What 
almost indefinable . month's Photograph of the ng. : 
So it is that much would-be @ Continued on page 40 @ Continued on page 40 
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‘LANDS’ ANOTHER 


‘PHOTOGRAPH 
OF THE 
MONTH’ 


Once again, a picture on 
lford HP3 has caught 
the eye of the panel of 
Advertisers Weekly 
experts. This brilliant 
example of technical 
photography by Eric 
Griffiths, F.1.B.P., ot 
John Adams (Publicity 
Ltd., Birmingham, is 
enough to weaken the 
sales resistance of every 
true disciple of Izaak 
Walton 

Without = exaggeration, 
Iitord HP3 is the most 
successful of all sensitised 


materials. 


a Ha Elarex”’ Spinning 
ned by Sterling Advertising , 
tham, on behalf of thew ‘ 
Wolverhampton Die Casting 
iverhampton 


ILFORD LiMiTED ° LFORD ONDOWN 
Trade Showrooms 106/107 High Holborn, London, WC. Telephone» HOLbor: 
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COLYER « SOUTHEY 
A LIME BOARD 
OLYER & SOUTHEY LTO ; 
04 'OO*) COveT cuss TOR 4! « . ; 
| POM AOA BORM Glebe 


= Regina S 


(SIGNS & DISPLAYS) LTD 
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Silkk Sereen Colour 
in Advertising 


66, WALDECK ROAD, CHISWICK W.4_ Tel: CHiswick 3359 & 1789 


FOR COLOUR REPRODUCTION & PRINTING 
by 


OFFSET-LITHO 


POSTERS .§ SHOWCARDS . 
BROCHURES. BOOKLETS. 
GREETING CARDS ‘ 


FOLDERS 
LABELS 
BOOK JACKETS 


BARNARD & WESTWOOD LTD. 


4 Fitzroy Street, London, W.1. MUSeum 3786-9 


WHEN YOU NEED 
SOMETHING DIFFERENT- 


HENDON 
BILLPOSTING 
COMPANY 


PRING STREET w. 


PICTURES 
FOR 
EXPORT— 


continued 


This is one of the 
photographs used 
by Intam Ltd., in 
the British Ceylon 
Corporation Lid.’s 


campaign to sell 
Sandalwood soap 
in Ceylon. Great 
efforts were made 


to obtain the right 

kind of models for 

the — illustrations 

The photographer 

was Norman Lay, 

of Gee & Watson 
Ltd 


sells Lux soap in Britain will not 
necessarily sell Sandalwood in 
Ceylon. 

Intam work through a network 
of associate agencies in all the 


= 
Dm 


JANUARY 6, 


1955 


major world markets. Normally 
on a project of this kind, Intam’s 
market information department 
would combine its own know 


@ Continued on page 4! 


PHOTOGRAPH OF THE MONTH —continued 


Month that George Miles had 
achieved genuine camera wif in 
this shot for Dorothy Vernon 
stockings: thus, oddly enough, 
for the second month in succes- 
sion from a field generally rather 
lacking in humour, a picture has 
been chosen the emphasis of 
which is on humour 

When H. Flude & Co., Ltd., of 
Hinckley, decided to introduce 
Dorothy Vernon stockings to the 
trade, they chose the well known 
Leicester advertising agent John 
Halifax Ltd. to launch their trade 
publicity drive. The director in 
charge of the Dorothy Vernon 
account, Gordon A. Penman, 
decided “to use __ illustrations 


This is how the advertisement 
appeared in the “Knitwear and 
Stockings” journal 


which would be remembered 
because of recurring situations 
and features.” Mr. Penman adds 

“We consider that this has 
been achieved by the introduc 
tion of a touch of humour in the 
form of our male spectator, with 
out producing an offensive situa 
tion a trap so easily fallen 
into when creating hosiery adver- 


using.” George Miles has pro 
duced four of these “situation” 
shots 


Genuine bus conductor 
In the case of this particular 


photograph, Miles was indeed 
skilful in selection of a model (a 
genuine LPTB bus conductor) 


who is not only photographable 
but who obviously enjoyed every 
moment of his assignment 
London Transport, Miles says 
were co-operative to the utmost 
This picture looks spontaneous ; 
but behind it lies the art that 
conceals art 

The Drapers’ Record, Knitwear 
& Stockings, Fashions & Fabrics 
are among the media used 
Showcards have also been used 

On the scheme as a whole, the 
agency comments: “The success 
of the ‘Dorothy Vernon’ adver 
tising has proved quite phenome 
nal and has exceeded all expecta 


tions in establishing the brand 
within the trade It has created 
a lot of interest generally and our 


clients have received requests for 
reprints of the illustrations from 
all over the world. A consumer 
advertising scheme is_ being 
planned to break in September 
next This will introduce the 
brand to the public at large and 
the same publicity theme will be 
used.” 


| eS 0 ee 
; ut ce ts ' _ ra, 
* ee " — oy 
> 
= . 
: is FC . 
GOK —_— 
ape wean z + 
Zi * cave! > 
5 a a 4 
om wanious sizts ; ‘ 
ie oe Saag 3 
4 ) 4, 
a — 
— | aa 
i 3 
ee E ’ lies ian 
= se : om * “7 _ 
a 1 
a | —— 
: fe ~ _ = = 
on = ae eS 
hg — eC ____ ieee 
5 ee 
e a a 
i. 
a ee a 
ee RAY 57, 
a sy No. ° "4 Perstty 
= = ( o | 7 
a ° . os et Mri 
= (| ——«€) 
5 a me | sees 
7 = me, & Sp le ra 
m oO o* “ay fo. €. 
Sg TE Saige | 
y x 3 ¢ 
% #P4y\0 ; \ J ee 
— Commercial Art & Photography - POINTEL | > ” = 3 vd P : 
: a ‘eremimus 8770. OOF? - Bs . ; —_ rs , PY q 
, , Dos i. 
bia ron ant 5 oe | 
7 RING~REL: 3075 , 
= © a | 


JANUARY 6, 1955 


tes PICTURES FOR 


att) 75M me ty pt 


bOL! Lidwiy | 


beam Giin 


Left 
Tamil public n Ceylon. 
alligraphy 


Right 


ledge and experience of the 
market with that of its associate 
agency on the spot. But Ceylon, 
in the economic sense, Is too 
small a market to support a full- 
scale advertising agency So 
Intam had to “go it alone.” 

Lack of direct contact with 
local racial and marketing prob- 
lems was overcome partly by 
exploiting Intam’s own centrally 
filed stock of market informa- 
tion, and partly by getting the 
client to answer a series of 
detailed marketing questionnaires 


Evolving the plan 


Thus stage by stage a market- 
ing plan was evolved which 
fitted every requirement of the 
local problem; a budget was 
agreed; media were agreed; 
timing was agreed. 

The advertising was to be 
quadriracial, appealing to four 
quite distinct groups of potential 
buyers; European, Sinhalese, 
Tamil and Eurasian (people of 
mixed European-Asian blood) 
For each market, separate adver 
tising was to be prepared, and 
separate local settings would be 
necessary. 

[he appropriation was not 
large, even by overseas standards 
It was therefore essential that 
copy, artwork, and layout should 
not only be right for the market, 
but also so outstanding in quality 
that it registered strongly against 
the competition of much bigger 
advertisers 

It was decided to single out a 
really lovely girl, truly representa- 
tive of each of the four racial 
groups 

Then the 
began 

The photographer chosen was 
Norman Lay, of Gee & Watson 
Ltd. Lay's clear, clean technique, 
often tending towards high-key, 
appealed to Intam as being right 
for the job; straightforward un- 
tricksy presentation of true-Jif: 
loveliness. 

Reference photographs 


(photographic) fun 


from 


for that 


4n advertisement which has been specially prepared for the 


A Sinhalese girl 


section of Cevlon 


with Sinhalese 


the client, and from their own 
racial photographic reference 
files, told Intam exactly what 
they wanted in the way of 
models. But to know what 
you want is one thing. To 
find it is another! Adver- 
tising model agencies, film 
and theatre agencies—all were 
tried. And all in vain 

Indian restaurants were combed 
Talent scouts were sent out. Many 
helpful people said they knew 
just the girl, but, as often as not, 
the girl turned out to be the 
wrong race, the wrong colour 
and just the wrong type anyway. 
Lay does not remember so much 
trouble—or so much fun—from 
any other assignment 

Four suitable girls finally hav 
ing been tracked down, still his 
troubles were not at an end. In 
yne case, a high-caste girl had to 
ybtain her mother’s written con- 
sent to her appearance in a “com- 
mercial exploitation.” In another 
case, two girls of different caste 
declined to share a waiting-room 


Perfecting the detail 


Great trouble was spent in per 
fecting detail Constance Spry 
was called in to supply flowers 
of the right type for wearing in 
saris. Infinite care was taken with 
every sma!! matter connected with 
the costumes 

When the photographs were 
taken, Intam’s visualisers in turn 
used great care in drawing up 
advertisement designs which are 
in keeping with contemporary 
preferences in Ceylon for 
example, a border motif used, 
while perhaps a little quaint to 
London’s eyes, is admirably in 
harmony with the lovely calli- 
graphy of Sinhalese and Tamil 

The result ? 

Well, it is too early yet to tell. 

But if time, care, infinite 
patience and intelligent applica- 
tion to a specific problem yield 
results, this campaign should 
really put Sandalwood soap 
across in Ceylon in a big way. 
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ADVERTISING DISPLAY Ltd. cowcon 


SHOWCARDS - ¢ JTS » POSTERS - WINDOW DISPLAYS 


NOW READY 
How to Sell Successfully by 


DIRECT MATL 


° By J . Cassels 


—first British book on direct mail IN 20 YEARS! 


@ WHATEVER YOU WANT to know any 


f direct mail selling or publicity 
ng Work explains to you in exhaustive detail! 
m the subject, it tells you how to 
use and mamtam your mailing lists 

~oklets, reply forma, and other sales aids 

how to tome and test your campaigns , how 
s, envelopes » collect money ; and so on 

? successful direct mail campaigns, coupled 
more than 200 examples of tosted-and-proved 
and mailing preces point the way to profitable 
t mail selling for every type of business ; and 
ok contains the only country-wide directory 
rect mail services and equipment and their 
vers available to-day 


aspect 
this supremely authoritative and all-c 
Written by one of the country's for 
write letters that bring results ; how pile, he 
» plan and write effective le 
handle enquiries and mpl 
to choose the right print, paper, letter 
Complete case histories of no fewer 


experts 


how t 


44 pages, 84° x 5§° ; cloth bound ; gold blocked 
more than 100 ilbustrations 


Orders filled in strict rotation 


supplies are now very low, and orders for the 
remaining copies are being dealt with in strict 
rotation. Te make cure of your copy 


———FILL IN AND POST COUPON TO-DAY — — 
B T. BATSPORD LTD., Booksellers 
iS North Audley Street, London, W.! 


copy/ies of HOW TO SELL SUCCESSFULLY BY 
Jespatch at the post-free price of 22/- a copy 


Please send me by return 
Dinect mat, for which invoice me 


Name 


Address 


Overseas: Cash with order, please 
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TEXTILE 
MANUFACTURER 


EMMOTT &Cco..LT 
OFFICE - 


RP GOSSOP LTD 
Artists Agen ts 

36 CARTER LANE EC4 
CENTRAL 6950 


16 SHEETERS 


CUT-OUT SHOWCARDS, 
POSTERS 


TRADE SILK-SCREEN SPECIALISTS || 


ROBERTS POSTERS | 
LLANTHONY ROAD, 
GLOUCESTER 

22842 


Phone 


THE 


FARMERS’ 
GAZETTE 


(Established 1842) 

Ireland's leading weekly farming 
journal, with the 

LARGEST CIRCULATION— 
for effective coverage of the valuable 
Irish farming market. Copy and ad- 
vertisement rate card on request 

Head Offix 
19 PEARSE ST., DUBLIN 
London Offi 


69 FLEET. STREET, €E.C.4. 
Telepr one : Cent 1 $453 
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STAPLE HOUSE, CHANCERY LANE 
LONDON, W.c HOLbern 252! 
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, 31 KING STREET WEST, MANCHESTER 3 
“TEMPLE CHAMBERS, 


TEMPLE AVENUE, E C4 


manufacturers 
all for products 
presenting RODEN badges Soon 
ll be approaching YOU 
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SON LTO. 
55 HATTON GARDEN, “ONDON. E.ci 


Telephone  HOL 0139 


SILK SCREEN ARTS L™ 


97 SHIRLEY ROAD. CROYOON 
AODOISCOMBE 3147-8 


HIGHEST GRADE SPEEDY SERVICE 
CLEAN & SHARD BY EXPRESS 4 
CRAFTSMANSHIP DELIVERY 


MUL-TYPO 


PRINTING COMPANY LIMITED 


(Incorporating the Postal Advertising 
Company) 


Facsimile and General Printers 
Vari-typing Specialists 
Ribbon * Lithography * Letterpress 


143 NEW BOND STREET ~- LONDON W.1 
MAYFAIR 1828 
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GIANT ENLARGEMENTS 


up to 80 sq. ft. in one piece 


Co. Led., 


Brownlow Rd 
Ealing 269! 


The Autotype 
Leadon, W.13 
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The Screen Printing Process 


Silk sereen chosen for 


housing brochures 


HEN Imperial Chemical 
Industries wanted some 
special pictures of houses repro- 
duced, they first ordered a small 
number of trial prints by each of 
the recognised printing processes 
From the specimens produced 
for these trial runs, ICI selected 
screen process printing for the 
job, and they entrusted it to 
Display Craft Ltd 
The ICI housing pictures con- 
sisted of a number of different 
designs to be reproduced in two 
sizes. Those shown here were 
trimmed so that they bled off on 
all four sides to 10 by 7.5 inches 
According to Display Craft six 
designs were screen printed in this 
size and two were printed larger 
14 by 10 inches. The run for the 
six smaller designs was 500 in 
each case, while there were 1,100 
of each of the larger designs 


Use of stencils 


To get the registration neces 
sary for work of this high quality 
both hand cut and photographic 
stencils were used. The latter were 
produced by exposing sensitised 
stencil material behind hand 
drawn positives done in opaque 
medium on a transparent ground 
This working art work was pro- 
duced from a _ poster colour 
original size 20 by 15 inches of 
each design. To ensure first-class 
results, a monochrome photo 
graph was made (size 10 by 7.5 
inches) of each design. By doing 
this the company obtained an 
accurate guide for preparing the 
hand-drawn positives This not 
only simplified what would other- 
wise have been a complicated job 
it also enabled a set of stencils to 
be made which resulted in perfect 
register of this multi-working job 
despite the fact that only very 
small overlaps were used 

By avoiding wide overlaps and 
in some cases, having practically 
no overlap at all, a uniform and 
pleasing matt surface resulted all! 
over the finished prints with the 
matt cellulose colours used The 
number of runs per design varied 
according to the pictures; some ot 
the designs demanded as many as 


* 


scene carried out by the 
silk screen process 


Interior 


18 runs, while the required effect 
was brought about in the rela 
tively simple pictures in 12 runs 

fhe monochrome _ reproduc 
tions do not give an adequate 
impression of the skill with which 
the colouring was chosen The 
effect was clean and attractive 
and has demonstrated what the 
sereen printing process can 
achieve when the art work is suit 
able for it and when a great deal 
of trouble is taken with the plan 
ning of the job 
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Typography in 


Advertising 


How to 
use an 


exclamation 
By ROGER DARCY 


N advertisement is very 

much concerned’ with 
emphasis. That is understood, 
but there are ways of convey- 
ing this emphasis without 
resort to overdone methods. 

It seems, however, that most of 
our advertisement designers have 
not travelled very far from the 
earliest days of advertising. They 
think, apparently, that the only 
way to convey emphasis is by the 
intrusive exclamation mark. One 
of the signs of poor writing, as 
any sub-editor will tell you, is the 
proliferation of exclamation 
marks in an article The un- 
skilled writer nearly always uses 
them. Surely highly paid adver- 
tising copywriters can do with 
yut them 

For example, in the recent rash 
of detergent advertisements telling 
the public that the prices had 
been cut, practically all the 
brands had an advertisement with 
a heading ending in an exclama- 


tion mark Persil prices 
down !" Omo_ success brings 
prices down! Surf now costs 
3d. less! In these advertise 


ments you will see the unimagina 
tive mind powerfully at work 
Big black headline with exclama 


cr | 
VON o ehiid 


can prepare ><, 
creamy-smooth : | %% 


one mute 


J 
We, 


QUAKER 
OATS 


the fastest porridge ! 


ou! 1/5 of Ss 


cat on Dee mtn eater Ge 


{part from the introduction of 
marks this 
Roger 
Darcy. The hand lettering at the 


trop succeeds in catching the eve 


rhe iw exciamatiion 


ifem wirts praise from 


Cur now costs 
33 logs | 


Levers are happy to announce that 
the price of the big Family packet 
of SURF is reduced by 3d to 1'8d 
The Handy size is reduced to 10\d 


And SURF icselt — 


is mow actually > 
Neral 


Setter than ever 


Surf boils spotless 


SAVES YOU MONEY TOC 


The detergent advertisements 

which gave news of price cuts 

made lavish use of exciamation 
marks 


tion mark, use of sans serif 
types, the list of prices, and the 
end coming with a slogan and 
another exclamation mark 
“Surf” goes one better, of course ; 
it has an additional exclamation 
in the centre as well 


More originality wanted 


I think that for this type of 
announcement the sans _ serif, 
grotesque and gothic types are 
best, but surely the public would 
like a little more originality in 
layout and copy? You can give 
emphasis without this (') as is 
shown in the Quaker Oats adver 
tisement, and I am only sorry 
that the typographer (or copy 
writer) could not resist putting in 
a couple They are completely 
unnecessary You see how 
Cieveriy ine man (or men) con 
cerned has tackled the advertise 
ment, apart from those blemishes 

“Even a child” we are told 
and that phrase is the one which 
is to catcy our eve n hand 
lettering. Emphasis has then to 
be drawn to the fact that the oats 
are “one-minute.” This is done 
by a broken underlining. All that 
was then necessary was to put a 
dash after “Oats” and add “the 
fastest porridge.” There was no 
need for the exclamation mark 


at all And there is certainly no 
need for one at the foot. “Insist 
on One-Minute Quaker Oats’ 


does quite well on its own 

Apart from the strictures, at 
least all the above-mentioned 
are clean advertisements, using 
the better designed sans serifs 
and original, and not too revolt 
ing, lettering. Which leads me 
to the point, which is continually 


@ Continued on page 44 
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greater-than-ever 


reader-appeal...’ 


, 


THE NEW 
‘urnishing 
World 


OUT JANUARY 7th 


@ LARGER PACE SIZE 


@ BETTER QUALITY PAPER 


@ FULLER EDITORIAL COVERACE 


@ GREATER READER 


An 


integral 


INTEREST 


part 


of any campaign to 


influence the Furniture 


and Furnishing Trades— 


‘urnishing 
World 


The Leading Weekly Journal of the 
Furniture and Furnishing Trades 


180 FLEET ST., E.C.4 


Tel. : CHANCERY 8844 


| a 43 es 
SS a 
— = 
: nen il ‘ 
|  ——___— Po 
| a 
pe a a 
ee eS | 
; es 
| ran 
| j , 
| cee 
——— lr | ee 


ADVERTISER'S WEEKLY 


POSITION 
OF EXCEPTIONAL 


IMPORTANCE...... 


ADVERTISEMENT MANAGER 
required for large 
North of England 


Newspaper Office. 


Apply, giving full details 


of experience and age, to 
THE ADVERTISEMENT DIRECTOR, 
KEMSLEY NEWSPAPERS LTD., 
KEMSLEY HOUSE, 


LONDON, W.C.!. 


4/l replies will be treated in 


strictest confidence. 
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TYPOGRAPHY IN ADVERTISING — continued 


MY 
Loveliest Gift 


f aed 
~ever ; 
“p 


Portable Radio = 
in 
handbag size 


This section of a Vidor adver 
tisement shows the top line 


being made. Why use badly 
designed type and poor lettering, 
when good type and good letter- 
ing cost no more? Another 
point is do not clutter up the 
advertisement. 

[Take this Vidor item, for 
example. There is that intrusive 
exclamation mark and it would 
look less like an old fashioned 
patent medicine announcement 
and much more attractive if the 
top line simply said “This was 
my loveliest gift.’ rhe lettering 
is not very good and there are 
too many bits and pieces (some in 
“fine type’), and too many type 
faces used. The same applies to 
the Summer County Margarine 
advertisement, which has, so far 
as I can count, no less than nine 
exclamation marks (maybe you 
can spot more}—and those little 
signs, and odd bits of lettering 
really clutter the thing up. 


Use of exclamation 


Let us consider what an 
exclamation mark is. It is a 
method in writing or printing to 
indicate an actual exclamation 
as a question mark indicates a 
question. For this reason, “ ‘Go 
to Hell ! *, shouted the infuriated 
colonel” is perfectly proper, but 
can you really maintain that the 
simple statement “get an entry 
form from your grocer” has 
to be an exclamation ? 

There is a great deal of non- 
sense talked and written about 
the mixing of type faces. There 
is no rule which says one should 
not mix any one type face with 
another. Common sense and 
good taste, however, dictate that 
there should not be too many 
used in one announcement. But 
if types are mixed they should be 
well designed faces. The Johnnie 
Walker advertisement is a good 
example. There, the beautifully 
designed Perpetua and its italic 
are used with Gill Extra Bold- 
both faces designed by Eric Gill 
The effect is generally pleasing 
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{ccording to Roger Darcy, there 
are no less than nine exclamation 


marks in this advertisement 


Let us end up on a note of 
praise. If you want to see some 
charming, unorthodox lettering 
in the way it should be used look 
up the “Noél Noél” advertise 
ment, which was placed by 
Christian Dior. It was light and 
airy, well suited to the product 
(stockings) and only just made 
the difficult newsprint surface 
But it did make it—and that is 
all that was necessary. 


mae BS 


Between counsel 


There's everything to be said for 


Johnnie Walker 


the smooth round whisky 
in the square bottle 


Born 18 yt 


wens 
— . Cx > 


There are only two type faces in 
this advertisement, and the effect 
is pleasing 
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New developments in store lighting 


rchitectural features enhanced by 
interior lighting pattern 


TT\HE new departmental store Claudgen neon signs reading 
of Owen Owen Limited, “Owen Owen.” One of them 
Broadgate, Coventry is out- ‘omsists of 36 inch serif letters 
standing in the new city. De- yo Hag at ae thine ine — 
a aes > Rolf Helbere and ouble outline tubing in Cleora 
igne y e E sign white behind opal “Per 
Maurice Harris, the electrical gpex” faces with metal returns 
contractors were Lee, Beesley The remaining three signs are of 
and Co. Ltd 30 inch serif letters, each con 
The beauty of the building's sisting of an inverted metal 
architecture is greatly enhanced trough carrying single outline 
by the treatment of the lighting sign white tubiag In addition 
This not only brings out the Osram cold cathode tubing in 
irchitectural features and har blue which runs along the entire 
monises completely with the de length of the fascia on the front 
corative colour schemes, but also canopy of the building boldly 
gives a complete and pleasant silhouettes the “Owen Owen” 
change of effect as the shopper tering on it 
passes from floor to floor Mos! Much of the electrical equip 
of the front of the building is a ment, including all the control 
great expanse of glass,so that the gear for the fluorescent lighting 
lighting on each floor, combined the 14 miles of Osram fluorescent The south facade of Owe 
with the neon treatment and the tubes and 142 miles of cable, was 1 ” 
tasteful and efficient shop win supp! ed by the GEC Most of the | nt is an expanse of glass 
dow lighting presents a brilliant 
facade to the new cily centre 
ifter dark 


let 


Owen, Lid.. Coventry, at night Some 
les of fluorescent g have been used in this 


Natural daylight effect achieved 


Specially made fittings 


Fi: eubelove Gis Gaui, abel by illuminated ceilings 


use has been made of both tung ; 
sten and fluorescent devices, a NEW architectural light- parts. The ceiling can be 
large number of the fittings ing system of particular quickly and simply from 
being specially made by Lee. value to shops, stores and ‘Standard parts without the 
cle the me x . ’ P 
Beesley ss the General Elec showrooms has been developed =" ind pe and - 
tr > " minimum o ulting on sit 
* on , ae by Lumenated Ceilings Ltd aan ; ‘lin me i fin 
rw effective tiuminatio o of compiete ce ge. imectuc 
the show windows was obtained The system consists of a ceiling stee| framework, weighs 
vith a novel method of supple of corrugated translucent vinyl 12 ounces per square foo 
nenting Osram new warm white -— a n a framework metal parts are bonderise 
shiweioht tee . " . 
fluorescent tubes at strategic Of ligh weigh steel, suspended heavily stove - enamelle 
points with coloured tubes and below fluorescent or tungsten prevent corrosion Fluor 
high intensity spotlights fitted a +. plast c sheeting dif lamps are generally the 
th , . . uses the light to form a com- 
with grippers for easy transfer : satisfactory light source, a 
‘ tely lur = t 
The building easily identi- ™ ely A ge ceiling — cept where excessive dept! € The Croydon Dolcis shoe sho; 
: 7} spots ’ 2 ‘ , 
fied from many angles by four 8 Fe. o 6spo or shadow encountered, the use of se te has a large section of illuminated 
reflectors behind the lamps ) ceiling which serves to increas 


although the intensity of light 
ing can range very widely needed the overall attractiveness 


Natural daylight effect 


The claim is that these ceilings 
produce the nearest roach to 
natural daylight of any lighting 
system yet devised The cost ts 
comparable with other overall 
lighting systems and in many 
cases is considerably cheaper. 

The ceiling itself, even when 
the lights are not in use, always 
presents a light and attractive ap 
pearance. For use in showrooms 
there is yet a further advantage 
is the uniform intensity of light 
ng is claimed to overcome the 
usual murror effect of the front 
“ ndows 

For use in new buildings the 

iling is particularly economical 

is unnecessary to finish the 

tural ceiling in any way 

ther than by painting it white 
n the Coventry The reflecting qualities of the 
f Owen Owen, Ltd. is well cavity surfaces are important, as The interior of the Empire Food Store, Guildford, has been equipped 
d pecially designed the basic principle of the new with one of the ceilings developed by Lumenated Ceilings, Lid 
ent fittings from Lee, ceiling is that every part of the Plast heeting diffuses the light to give overall 


illumination without 
Beesley & Co cavity will reflect light to other glare 
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PRINTERS 


BR ELINQUISHMENT by Charles 
FE. McConnell of the managing 
directorship of McConnell’s Adver- 
tising Service Lid.. of which he is 
also chairman, in favour of his son 
Johan, will, | hope, mean that we 
shall see more of him in London 
whether “liaising” with his clients 
or for any other reason. Charlie 
McConnell is as well known here 
s he is popular 

Now in his late sixties, he has 
been associated with printers’ ink 
in some way for as long as he can 
remember. As a schoolboy he used 

set up his name in type at the 
Ormond Printing Co., founded by 
hus father. His first job at 16 was 
im a retail newsagents’ department 


prams a 
Te ¥ 


C. E. McConnell 


INK IS IN HIS VEINS 


of Eason & Sons, after which he 
began an apprenticeship at half-a- 
crown a week with A. Armstrong & 
Co. and got to know nearly every 
printer in Dublin. 


Having completed his five years. 
he travelled in print for his father 
and also revealed an ability to create 
designs for boxes, labels, letter- 
heads, etc. In 1916, year of the 
Rebellion, he left his father’s firm 
to set up his own agency, with the 
help of three business colleagues 
Its coming-of-age in 1937 was fol- 
lowed a year later by the opening 
of the London office. 


Organising charities and playing 
golf are two of his interests. 


R. S. Caplin. C. J. Cross Brown. 


London, W.1 


Graham & Gillies 


want another 


SENIOR 
COPYWRITER 


He must be able to produce very good ideas some- 
times and workable ones always. He must be an 
experienced writer who understands the whole 
anatomy of advertising. He must work closely and 
constructively with artists, account executives and 
production men, taking an active interest in every 
campaign from first planning to final proof. He is 
probably about thirty-five, but we don’t mind if he 
is ten years older and ten years better. Needless to 
say he will receive a very good salary. 


Waite (mentioning radio and television experience, if any) 
THe Copy Cuter, GRAHAM & Gi ies Ltp, 37 Golden Square, 


January 6, 1955 


Donald Gardner, art director of Stuart Advertising. is presented by the 


managing director, J. R. M. 


mark his completion of 2 


Devoto’s disguise 


TIME was when W. J. Devoto 
might be seen in his Fleet Street 
office in the uniform of the Arsenal 
Football Club Band, of which he 
was at one time assistunt con- 
ductor —not to menuon solo 
cornet, drum player, etc. But that 
was years ago. Now, after some 
%) years at 69 Fleet Strect, Bill 
Devoto has retired, to be succeeded 
by L. G. Udall, his assistant for a 
number of years 


Mr. Devoto began his career in 
1908, with an agency, S. Davis and 
Co., for whom he placed the first 
order for Mazda Lamp advertising 
in this country Then he moved to 
Sheff Publicity, Pall Mall, until 1924 
when he was appointed London 
manager of the Leicester Mail. Sub 
sequemtly he acquired the represen 
tation of the Kentish Express and 
the Limcoln, Rutland and Stamford 
Mercury for about 10 years. Then 
came a severe blow. In one year 
he lost all three representations for 
quite unforeseeable reasons such as 
the ceasing of publication or change 
of ownership 


Fortunately he was able to join 
S. V. Morri of Greater London's 
Greater Press, with whom he stayed 
until becoming Southern News 
papers’ London manager in April 
1943 Mr. Devoto is 72 


Mr. Udall is 45. He joined the 
firm at Southampton in 1926 and 
came to London in 1932 as assistant 
to the late Joe Levi (father of Reg. 
Levi, of Hulton’s). He also had 
his spell of bad luck, in the form 
of a lengthy illness. But like the 
good advertising man that he is, he 
managed to get an order from an 
advertising agent who occupied the 
next bed in hospital! 


New man on the 
Nielsen board 


NEW member of th board of 
A. C. Nielsen Co., Lid.. C. J. Cross 
Brown, joined the organisation _in 
1946 and has since held various 
executive appointments. For three 
years he has been manager of the 
client service division, responsible 
for administration of presentation 
of the company’s irketing re 
search findings to its clients 


Tallest ad man 
settles down 


EBELIEVED to be the tallest man 
in advertising—he stands 6 ft. 6 in 
in his socks—Ray Mevylan was mar- 
ried on Saturday at ( axton Hall to 
Nurse Bery! Whitter, of Rayleigh. 
Essex. She is § ft. 10 in. tall. Both 
are 22 years old. Mr. Meylan is 
with Samson Clark & Co.. Lid 


— with a silver cigarette case to 


years with the agency. 


AT THE staff party of R. S 
Caplin Lid. | was well prepared 
for later events in the evening when 
I was presented with the programme 
for “The Ad Man’s Brand Show.” 

Ads in the programme assured me 
that S s Red Ink was recom. 
mended by Senator McCarthy, and 
| resisted the temptation to pur 
chase an Elliot 402 Electronix 
Digital Computor—some house 
joke, perhaps?—for only £10 down 
and 600 monthly payments of 
£1,000 

A temporary stage had been 
rigged—and that wasn't all that was 
rigged, including The Great Mystico 

in the studio, and there members 
of the agency staff and their guests, 
including Robert S. Caplin, and his 
wife, saw a very witty and fast 
moving (?) show 

The cast consisted of Ronny 
Beckram, Ronny Hutchinson, “Ivy” 
Burr, Freddy Cooper, Stan S 
and production man Bll Figg, who 
all played a very weird and won- 
derful collection of instruments 
Conductor was Pete Dowse—by 
popular request of Pete Dowse, 
said my programme—with Stas 
Davis—alias The Great Mystico— 
on the drums, and Judy Caplin and 
Shirley Pillow as vocalists and 


**norses’ off.” 


Copywriter retires 
after 35 years 


AFTER 35 years with Smiths’ 
Advertising Agency Ltd., Alwya J. 
Burcher, chief copywriter, is now 
retiring. After starting in advertis- 
ing at a very early age, he in time 
became assistant advertising man- 
ager of Wilts United Dairies when 
the headquarters were at Devizes 
Some 42 years ago he came to 
London to join the Daily Mail ideas 
and business development depart- 
ment under Steve Millikin. After 
four years he moved to Selfridge’ 
advertisement department, and then 
on to F. E. Potter Ltd. as a copy- 
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*“ He eats nothing but dates 
and cheesecake — so we've 
put him on to designing 
calendars.” 
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Amami Wave Set 
Andrews Liver Salts 
Alka-Seltzer 
Ardath Tobacco Co. 
B.M.K. Carpets 
Batchelors Soups 


* Bisto 


careful planning 


Button's Chocolate Coconut Squares 
Beecham’s Powders 
Cephos 
Corcien'S Sale 
Cope's Pools 
Caley’s Chocolates 
Corona Family Drinks 


_—— 


Many Famous Names 


These are some of the National 


r %~ 
Advertisers who used Younger 


during 1954. 
Many have renewed their bookings for 1955; 


rs is 
because they appreciate that Younge 


and good results 


Cadbury's Chocolates 
Cadbury's Chocolate Biscuits 
Cadbury's Drinking Chocolate 

Colman's Mustard 
Crooke's Halibut Oi! 
Coca-Cola 
Daz 
Dobie's Four-Square Cigarettes 
Fry's Chocolate 
Gloria Shampoo 


Guinness 
Gillette Razor Blades 
Hartiey’s Jam 
Ilford Films 
Johnson's Furniture Cream | 
Keystone Burgundy 
Littlewood’s Pools 
McDouall’s Flour 
| Macdonald's Chocolate Biscuits | 
Mac Fisheries 
| Maldano Cocktails 
National Milk Publicity Council 
Nivea Creme 
Omo | 
Outspan Oranges | 
Pear's Soap | 
Pr or 
Per rsil | 
Pascall’s Sweets 
Rolo | 
Spang gies | 
Spiller’s Shapes 
Saxa ‘Salt 
Seager’s Leg Flip | 
roc ’ 
Sur | 
Spry } 
Stork Ma ine 
_a Porare Oats 
u Bread 
"Tide 
Vernon's Pools 


*K 


ective me dium. 


the most economical and eff 


Caper’ 
tails of Younger }-minute Filmlets, 


Full de 


DANIEL F. WAR 


YOUNG 


YOUNGER PUBLICITY SERVICE 


NOCK, DIRECTOR OF 


LTD., 2% ALBEMARLE 


| 4-minute Films my be obtained trom : 
-m 


NATIONAL SALES 


ER 


K 6593 
STREET, LONDON, w.l HYDE PAR 
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We Hear 


With effect from January 1, Rylee 
& Willington Ltd., advertising and 
publicity consultants, of Leeds, 
changed their name to Rylee 
(Advertising) Ltd. Their new y 


_Pablications News and Notes 


Radio journal’s aid to dealers 


Changes in editorial make-up are 


4 brochure for the United Stat featured ir : the January issue of London offices are at 35 Dover s 
Holiday magazine includes a par British Radio and Television. The Street, W.1. 
pattern for foot Oo which centre ction now contain * * * 
i hed a Goodyear 1 with tt echnical servicing ma ind with New name of Kent @ Susecx 
ogan “Step up to a well-heelc: its ow paper cov “ » I Advertising Service Ltd. is K. S$ 
nark penden ng S desigr cay? Advertising Lid. Reason for the 
‘ : Y ar | hee er Tt 
asy removal and subseque ae, change, states the agency, is that 
by dealer Trade news is grot the old name “no longer conveys . 
at t from of le «magazin true picture of the scope of its 
Adv ng this magazi 1 clivities 4 
nc d by per cer o tr * * * : 
va WO years Wall's gave away one million 
* * * balloons to children over Christmas ‘ 
Young & Fogg were commissioned 
Foreman, a innual for supe u ¢ gs ! m 
: ew Bia an wel vill to overprint the long-life Gartex 
sv 1u¢ mis ¥ ! 
‘ balloons with the current Wall's ice 
arrying advertisemen tor the f . 
= cream slogan Always Variety” and 
me this year Full page | f > : 
4 : will be £18 he Campaign mouf fruit figure 
’ 1 c 
* * 
* * * lliffe’s publicit partment pru 7 ? 
iffe puolictiy depa ery ‘ Advertisers and agents received ; 
> January issue of The Banker ca luced this poster f the Nationa ish trays with an ash and cigarett 
ies first colou advertiseme Exhibition of Care Bi d an end dispersing device from J. J 
It is for the Linoleum Manufa iquaria, organised 0} < age Birds McCann, chairman of Radio 
! Daily Telegraph are agair = Assoc ’ The issus ind Water Life. It is being widels Review, Dublin, this Christmas 
hitir he ann 5 } contains a record volume of adver ised m the Underground an or \ 
bE xhib he 0 nil Nev tising Southern Region mion both ww . 
j . ; me vill exhibition opens at Olympia this 
, —o From the current issu rcula . . = j a For the first time in its history 
sb . ys morning (Thursday) and closes or : 
ind distribution of Truth is being j : he Mansion House will be used 
ft nahke f " tA Saturday evening 
handled from 14 Great Smitt for a reception to overseas fashion 
p ’ ’ ’ ‘ , 
Ca : . Tv Zz uv London Circulation manage * * * buyers and the British fashion press 
core a a ’ i ! } 2 rnoorat > 
nigel Paesepaar f zs W. H. R. Cook This week’s Everybody’s has when e Incorporated Society of 
hildrer sestior ? nin * * * 12?-page Holiday Supplement It is Fashion Designers hold a cocktail 
é if ? q j an i -~Pes ~ “et . nart there , 
There is a da m pet non how In the second issue of ea heav supported by adv someon party there on Friday, January 28 
to keep pets, and the winner eacl month, Melody Maker wil! spx nd ides a pic é ry ol ™ * bol 
daw ganaiva = Kleveuls \ light a big provincial town « : B rest Individual Artists (London) Lid 
: : mbine rh ' | rt with 
Miniature pie ‘BL Da Tele with a round-up of ca ‘ * * se o oa ined . ty ~ a 
graph” can be obtained for a sma miterest to dance band enthus ; x EGO- Waring at ther 
ontribution to the National P , The first of the f nm nex An 88-page The Times of India new premises rk Stre« 
Fie ‘ jatios week's isu will { , Bris Annual, 1955, includes 34 pages of London. Sev nded 
idverlisements M : a in full * 
colot ind s ra for British Annual part staff { 
manufactt f of h Nevin D. Hirs sing) Lid F 
cles d_ wit full f Leeds and London, was held 
colour plates Powolny’s Restaurant, Leeds. 
x * * * * * 


The public relations officer of 


The Thmes Weekly ~ yam rs Chipperfields Circus and Zoo Lid 
award:Baker | <tSSLS © oebkosecees 
trated survey of packaging 


a Ady sing it a meeting of th 
* * * LAMA yesterday (Wednesday). 
The News of the World Open * * * 
require Sprint Championship Regatta will Some 90 members of the staff of 


be held this year or Serpentins he Wellington Press Postal Adver- 
Hyde Park. August 4, 5 and ¢ using Services Ltd. have been taken 
OUTSTANDING Ma Bap eee sb 
Spring Fashions Number of The Goose” at the Palladium 
Sketch wil! be publis d on Febru 
ae Scuciese telen sent t Folders 


, A 

igenis siates (nha re va ms Nave 

so far been made by 46 advertisers The printing of 5,006 llustrated 
* A + folders ivertising Scarborough 


f ght industry is being 
Shik idvertising TV Comic ar mumecaded to. the toga Guan 
TOP LEVEL by ng shown 2 ene _ is l dus ial De velopment Con 
theatres throughout the country nitter 
* i + * * * 
. . Proud Ships i new filny 
Must be a good advertising man as well A special travel number of my describing how oil is tr insported 
Sphere was published las wee — " : . 
is a first-class advertisement ideas ph Z : ; cross th s, is being shown . 
(ther rave atu cned ied : Sch " Own Exhibitior 
JGesigner man accustomed to work as clude Greece — ary 15), A —— f the bow of sea-going 
‘ (January 29) lays broad ta " , - i + j 
leader of a team and able to show fruits (February 12. 26). Italy (March 12) Te . ltd. y designed by Sh 
of experience on important Nationa Home Resorts (March 26). Gern ar * * * 
(April 9). Switzer gd (April 23) ow Cat . ' 
» . veel a r o 1 Jes 
\ccounts in the leading Agency field Spain (May ) France (May 2! t ... or ' en ae 10 ay gd 
Norway (June 4) and Home Resor ritish Fede ciitees al Mas 
une _18) ind the Council 
* * * Le en > n Ow 
With reference he repo c na Res 
vt « Heiress Girl f the Saturday, on its tou 
comp t our Decen centres The exhibit 
r 23 is f rth Pern - Cardiff has beer 
The Managing Director ber 23 issuc, I worth Periodi ard : ’ 


cals Lid would k to correct Cardiff & East Glar 
SAWARD, BAKER & co. LTD their mus-Statemetr hat Norman Printers’ Association 


. ' * 

27 Chancery Lane, London, W.C.2. was one of the judges. In poir one & Belding Lid. have 
of fact. it was Leshe Kark, maz at their television depart 
aging director of the Lucie Clay been producing TV con 
ton Model Scho with which 


© New York networks fo 
Norman Kark has no connection and a half years 
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To meet the continuing expansion of Dorland... 


* 


SEVEN 


important new posts 


SENIOR 


( ampaign Planner 
* 


for progressive TWO 


Sentor Visualisers 


CREATIVE . 


TWO 


M E N ) ounger Visualisers 


* 
With a business that shows a persistently upward trend, we are 


- £Fi-e aS 


asking for applications from high-grade creative men who would 


be happy as members of a team with an enviable record of creative SENIOR 


SUCCESS 
| ypographer 
For the senior posts, we want to find that combination of sound 
experience and individual freshness of approach which produces 
* 


work that is equally exciting to the client, the reader and the 
creative man himself 

In the not-so-senior, we shall look for a high standard commen ONE 
surate with experience and an eagerness to learn much from the 
senior men in the department Younger | ypographer 
Fullest details of your experience and salary requirements will be 
ippreciated. * 


DORLAN D ABVERTILIS tN G ie ae 


Incorporated Practitioners in Advertising 


Doriand House, 18-20 Regent Street. London, $.W.1. Telephone: WHItchall o112 
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Second in series of 


Gas Council ads 


“Killing two birds with one 
therm” is the subject of the latest 
Gas Council advertisements appear- 
ing in the national and provincia! 
press. This advertisement is the 
second of a series of three which 
are appearing during the winter 
months. The illustration shows the 
cartoon character Mr. Therm 
pointing a gun at two vultures who 
represent smog. The birds’ are 
entitled “Waste of Wealth” and 
“Menace to Health.” Gas Council 
consumer advertising is handled by 
W. H. Gollings & Associates Ltd., 
Hedley Byrne & Co. Ltd.. London 
Press Fxchange Lid. S. T. Garland 
Advertising Ltd. are responsible 
for trade and technical press 
id vertising 


P. & O. Steam Navigation Com- 
pany have appointed Spottiswoode, 
Dixon & Hunting Lid. to handle 
their advertising. For many years 
P & O have been placing their 
advertising direct. The appointment 
coincides with the announcement 


that Galitzine & Partners are to 
handie the company's public 
relations. 


Heavy advertising 


for yeast tablets 


DCL vitamin B, yeast tablets will 
be featured in a heavy advertising 
campaign which is scheduled to start 
on January 15. The majority of the 
spaces booked are 8in. doubles and 
will appear in the national and pro- 
vincial press. magazines and trade 
journals. Advertising is handled by 
C. J. Lytle (Advertising) Lid. 


BRUCE PETTY 


represented by 


ARTIST PARTNERS LTD. 


44a Dover Street, \ 
London, W.1. 
Hyde Park 9941. 
Ten lines. 


Large spaces will back launching 
of new Kraft Foods product 


What is believed to be one of the 
largest campaigns for a new Kraft 
Foods product is due to start 
shortly Spaces used will include 
large spaces in the national press, 
with half-pages in the Daily Express, 
full pages in general interest and 
women’s magazines, including some 
colour spaces, and the provincial 
ind trade press. 

Trade press advertisements have 
told eealions “Look out for a new 
Kraft product” that will be backed 
by heavy advertising in the national! 
press, 

Although Kraft Foods Ltd. would 
not state this weck what the new 
product is, it is understood to be 
a new sliced cheese, described as a 
hard selling success in America. 
Advertising for Kraft Foods Lid. 1s 
handled by the J. Walter Thompson 
Co. Ltd. 


T * 

New Lyons drink 

Following a preliminary period of 
marketing, J. Lyons & Co. are now 
putting heavy point-of-sale adver- 
using behind their new quick-frozen 
fresh orange juice drink. This 
product does not come under the 
‘Frood”™ label. It is packed in wax 
paper tub-type cartons and Lyons 
recommend the addition of water 
sufficient to make one pint of drink. 
Although this drink is not being 
advertised in the press at present, a 
campaign is expected in the future 


for Sunfresh 


The most powerful campaign yet 
for Sunfresh orange drink will break 
next week. Large spaces in the 
national press, including half-pages 
in Daily Express and DaiJy Mirror, 
and a heavy campaign in the trade 
press will form the mainstay of the 
promowuon. 

A new step in Sunfresh advertising 
will be the use of colour spaces in 
magazines, which is due to com- 
mence during April. Poster adver- 
tising will also be extensive, with 
posters in most of the main towns in 
Great Britain. Display material is 
available for retailers. Agents are 
- Prentis and Varley Ltd. 


January 6, 1955 


Record drive for 
Stephens ink 


Henry C. Stephens Lid. are 
launching what is claimed to be 
“the largest advertising campaign in 
the history of ink.” The campaign 
is scheduled to start at the end of 
this month and will be built round 
a new Stephens ink, Radiant Bluc. 

Radiant Blue will be introduced 
to the public in a full-page adver- 
tisement in the Daily Mirror. This 
will be followed by a_ two-colour 
half-page in the Daily Express and 
a 13 in. by five column advertise- 
ment in the Daily Mail. Agents are 
R. S. Caplin Ltd. 


Cacti in colour 


Cussons Sons & Co. Ltd. 
announce that their new campaign. 
due to start soon in women's and 
general interest magazines, will 
have as its theme the growing of 
cacti plants 

A series of six-colour advertise- 
ments will show various cacti 
plants. Agents are Potts 
& Partners Ltd. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


BOSS AND ROGERS LTD., sec 
tional building manufacturers for 
Gordon Advertising Ltd 

PAKALOR film for Sears 
Nalson Lid. 

CHANCE BROTHERS LTD., glass 
manufacturers, and PILKING- 
TON BROTHERS LTD. PR 
accounts for F. C. Pritchard, 
Wood & Partners Lid. 

ROSENTHAL CHINA (LONDON) 
LTD. for Dorland Advertising 


Lid 

ANGOSTURA BITTER for Hol 
man Advertising Ltd 

MUTUAL TOURING 
TION LTD. PR 
S. C. Peacock Lid 
MIDLAND COUNTIES DAIRY 
LTD., and WILDERS LTD. fire- 
work manufacturers, for S. C 
Peacock Lid. 

P. & O. STEAM NAVIGATION 
COMPANY for Spottiswoode 
Dixon and Hunting Ltd 


and 


ASSOCIA. 
account for 


BONOCHORD LTD. manufac- 
turers of hearing aids, for 
Napper, Stinton, Woolley Lid. 


Campaign in course of prepara- 


Campaigns 


THOMAS COOK & SONS LTD. 
using national dailies and Sun- 
days, half-pages in Daily Express. 
and News Chronicle, provincial 
press and Radio Times. (Direct.) 

POLYTECHNIC TOURING 
ASSOCIATION using Radio 
Times and half-pages in Daily 
Express and 15 prov.ncia] papers 
(The J. Walter Thompson Co., 


Ltd.) 
GLOBAL TOURS LTD. using large 


spaces in national dailies and 
Sundays. (Richard Potts & Part- 
ners Ltd.) 

BUTLINS TRAVEL SERVICE 
LTD. using national and pro- 
vincial press and magazines 
(C J. Lytle Ltd.) 

CUSSONS SONS & CO. LTD. 


using women’s 
terest magazines 
& Partners Ltd.) 
KRAFT FOODS LTD using 
national press. including half 
pages in Daily Express, full pages 
in general interest and women's 
magazines and provincial and 


and general in- 
(Richard Potts 


trade press to launch new pro 
duct. (The J. Walter Thompson 
Co. Ltd.) 

SUNFRESH orange drink using 
half-pages in Daily Express and 
Daily Mirror, \arge spaces in 
other nationals, selected  pro- 
vincials, and trade press. (Colman, 
Prentis & Varley Ltd.) 

DCL VITAMIN BI yeast tablets 
using national and provincial 
press, magazines and trade press 
(C. J. Lytle (Advertising) Ltd.) 

THE TORBET LACTIC OAT CO. 
LTD., using national and pro- 
vincial press, London evening 
press, magazines and trade jour- 
nals. (Osborne-Peacock Co., Ltd.) 

BRITISH THOMSON-HOUSTON 
CO., LTD., using trade and elec 
trical press for announcing price 
reductions for Mazda fluorescent 
lamps. (Mather & Crowther Ltd.) 

STEPHENS LTD. ink using whole 
pages in Daily Mirror, half-pages 
in Daily Express, and large spaces 
in national press for new cam- 
paign. (R. S. Caplin Ltd.) 

PILOT RADIO using national and 


provincial press and leaflets 
(Greenlys Ltd.) 

CEPEA MERRIESPUN using 
women’s magazines and trade 


press for new campaign. (Dudley 
Turner & Vincent Ltd.) 

ANDREX TOILET TISSUE using 
colour pages in popular and 
women’s magazines plus black 
and white spaces in other mag- 
zines. (Gordon & Gotch Adver- 
tising Ltd.) 

PLATIGNUM pens using nationa! 
dailies and Sufidays. and junior 
newspapers for “Back to Schoo!” 


campaign. (Gordon & Gotch 
Advertising Ltd.) 

ENGLISH OSE corsetry using 
women’s magazines and trade 


press for record campaign. (C. P 
Wakefield Ltd.) 

REGENT corsetry using London 
evening press and provincial 
Papers, London underground 
showcards and posters. (T 
Browne Ltd.) 

GOSSARD LTD using national 
press, women’s magazines and 
trade press for campaign starting 
in February. (A. S. Dixon Lid.) 

HUNTING-CLAN | air 


transport 
using provincial press to pub- 
licise “Easy Pay” plan. (Central 


News Lid.) 
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A Flair for Media... 


S.C. Peacock do not believe that judging media is simply a question of readership 
surveys and duplication tables. 
This does not mean that we despise the mass of useful information available on this subject. 
It simply means that our final decisions on media are invariably based on the most valuable 
sources of all: practical experience and tested results. 
We know that the whole media situation changes from month to month. And whenever we 
embark on a sea of figures we do not only put our faith in charts and compasses. Over the 
years we have perfected a system of keying the results of our clients’ campaigns. We, at any 
rate, are never surprised to find that our own flair for estimating the reading habits of other 


people is still the shortest route to these results. 


S. C. PEACOCK LIMITED Incorporated Practitioners in 


MADDOX HOUSE 215/221 REGENT STREET, LONDON W.1. REGent 1081 . 18 LLOYD ST. MANCHESTER 2. DEAnsgate 5691 
21 LEIGH STREET, LIVERPOOL. ROYal 8861 RUSKIN CHAMBERS, 191 CORPORATION ST.. BIRMINGHAM. CENetral 7705 
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Hull Publicity Club make merry at their annual party at Jack 


“Yorkshire Evening News’ picture. 


Pictured among this group at the annual luncheon party of the Publicit) 
Club of Leeds are C. Roderick Gallant, club president, Robert Williamson 


vice-president, Wallace Diggle, chairman, and W.C. Strachan, vice-chairman 


Birmingham 
Presents for all 


Aberdeen 


Children’s gifts 


At the Birmingham Publicity The Publicity Club of Aberdeen’s 
Association dinmn Father Christ- pantomime lunch was attended by 
mas, W. G. Appleyard, distributed over 100 members and friend 
presems to a gathering of nearly a William Veitch, the president, pre 
hundred Entertainment was pro- sided over the company, which 
vided by the Henry Hall trio included the Lord and Lady Pro 
vost, the Marchioness of Huntly 
and stars from the pantomime 
“Queen of Hearts,” at His Majesty's 


ALLIED PRINTERS a brought a_ gift for 
(MAYFAIR) LTD. 


distribution to poor children 


e Aldwych 

CHANGE OF ADDRESS ‘Doctor’ Peirce 
From 10th January, 1955 The Aldwych Club == annua 
our address will be: luncheon was enlivened by the visi 
of an eminent “quack in th 
159 New Bond Street person of Arthur Peirce Th 
4 sounds which came from : 
London, W.1. number of prominent members 


ry 


under the “stethescope™” enlivened 
The telephone 


1 most informal event, presided ove 
number will remain MAYFAIR 9697 by 


the chairman, Howard Potter. 


British Toys 


MONTHLY. 
OFFICIAL JOURNAL OF THE B.T.M.A. 


Over 21 ,;000 copies per issue. 
Largest Toy Trade Circulation in the World. 


BRITISH TOYS goes to every BRITISH TOYS is read by a 
worthwhile buyer throughout higher percentageofactual buyers 
the world. than any other Toy Trade paper 


BRITISH TOYS 93/94 Hatton Garden, London, E.C.1 


Telephone: CHAncery 9337. 


son's Restadtrant, Hull 


London 


Quiz cup contest 
At the annual competition fo 
he Publicity Club of London 
Andrew Miln “Quiz Cup on 
Monday, the team entered by 
Society of Diploma Mem s of 


th dvertising Assoc ‘ (D. } 
Club News 
White, captain, J. F. Egglestone and 


K. Deadman) won the Cup f 
heir hosts. Scores SDMMA, 32 
points; Regent Club, 23; Berks & 
Bucks 19 London, 17 M: 
Egglestone scored 13 points out of 
a possible 1S. SDMAA have now 
won the Cup twice 


Nottingham 
VABS auction 


At 2 very informal annual 
luncheon of the Publicity Club of 
Nottingham, various articles wer 
suctioned by chairman A 
Gorman, in aid of NABS. The sing 
ing of carols completed the even 


Regent 


from 


New Year party 


\ small party of members and 
guests saw the New Year im at th 
Regent Advertising Club. 


Advertising 
Diary 


Friday, January 7 
Marker Researcn Socitty week 


nd course begins Wil Hal 
Bris Univers 

Pusticiry Civun OF Serr 5 
cheon meeting Speaker . Sir M 
Thomas Grand Hot 12.30 pn 
Monday, January 16 

Pusuicity Cius oF Leeps put 
peaking group practice  sessior 


Great Northern Hot Leed 6.) 
p.m 


Tuesday, Janwary 1! 


BartisH Sates PRomorion Assccia- 
TION meeting C ( Konig r 
Car We Learn A hing 

America 8 Str I 

wil 6.30 p.m 

Pomsciry CLUB ' No NGHAM 

luncheon f Pitman of or 

What Use is the Castk Bell Ine 

i p.m 

Wednesday, January 12 

INSTITUTE w Pus Ri HONS 
uncheon mecting I G. Pine of 
Public Relations for Peculiar Pub 
at» Criterior staurant 

Piccadilly, W.1 12.45 pn 

REGENT ADVERTISING CLUB lectu 

D. Spivey ' Gravure Printing 

6.30 pm 

Thursday, January |) 

IPA lecture W. A. C. Cooper on 
Sales Promotion 44 Belgrave 

Square, W.1 6.30 pm 

NEWSPAPER CONFERENCE annual 


genera meeting and luncheon 
Waldorf Hotel, Londor 


JANUARY 6, 1955 


CLASSIFIED ADVERTISEMENTS 


Continued from page iii of cover 


LATE CLASSIFIED 


PRODUCTION MANAGER, speed 
and accurate t z00d knowledge of 
by West End 
agency Write. giving details, to 
Box 9727 Ad. Weekly 180 Fleet St EC4 


COPY TYPIST required for advertising 


jepartment varied and interesting 

work East London manufacturer 

Please write stating age and salar 
juired 


Box 9728 Ad. Weekly 180 Fleet St EC4 
SENIOR ACCOUNT EXECUTIVE re 
quired immediately Exceptiona 
pportunity for agency-tramed mar 
f ideas able to write sound yy for 


engineering and allied 
Salary according ¢t experience and 
ability Write in confidence to Mar 

aging Director Gilbert Advertising 
Services Ltd 10 Norfolk Street 


LADY PHOTOGRAPH RETOUCHER 


of first-class artistic abulit required 
by stud f periodical publishi 
house Experienc in this type « 
work jlesirable but not essential 


Five-day week. Pension scheme. Pre 
sent staff aware of this advertisement 
Box 9729 Ad. Weekly 180 Fleet St EC4 


FIRST-CLASS LETTERING, line and 


layout artists required Excellent 
onditions and prospects offered 
highest wages rite or ‘phone 


Stowe Studio Ltd 163 New Bond 
Street. W.1. GRO 4746 


INVOICE CLERK required by West 


End advertising agency Preferably 
with knowledge of printers and pri 

juction charges Figure accuracy 
and neatness essential Five-day 
week. Commencing salary £7 10s. per 
week Writ stating experience and 


qualifications, to . 
Box 9730 Ad. Weekly 180 Fleet St EC4 


YOUNG, KEEN TYPOGRAPHER rx 


juired, male or female capable of 
accurate mark ups of general agency 
ads and literature Agency experience 
essentia Write or ‘phone: Studi 


Manager Smec’s Advertising Ltd 
3 Duke Street, Manchester Square 
wil T WELbeck 0774 

THERE IS A VACANCY for a young 


layout man typographical exper 


he London publicity depart 

r t rec national advertiser 
The 5 t is permanent and per 
Write, giving particulars of 


» ‘ 
awe 8 


aper 


Box 9725 Ad. Weckiy 180 Fleet St EC4 
OPPORTUNITY rs in advertisir 


agenc erence 
{ assif Ability t 

typ adva od remuncra 
t if Applicatior 


Phillips Ads rtising Ltd + Hertford 
Street, W.1 


REQUIRED by icading London ager 
Inspector fc railway and bus adver 
tising Writ stating age xperience 

if an and salary required 
Box 9731 Ad. Weekly 180 Fleet St EC4 

COMPETENT SHORTHAND TYPIST 
required as Secretary and Assistant t 
so R ms Officer Must be good 


methodica 


OF SHIPS AND STORES and Golfing 


Slacks and attresses and things 

but why e Ns If your are a cop 
writer with fair production knowledge 
and a potent for fast, live copy or 


print work for these and other types 
accounts drop us a line about 
ourse und salary required There 
s a Life Assurance and Pension Scheme 
nm operation for the benefit of our 
staff Write to the Secretary, Roles 
and Parker Limited. Rapier House 
65-66 Turnmill Street, E ei 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 6d. per fine, 408. per display 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. sar) —_ 
Fi t Cl classifications, 4s. per lime, 45s. per display panel inch. Minimum, 3 lines. Box No. McCANN-ERICKSON 
. ass charge, one lime plus Is. covering postage, etc. Series rates on application: all 
irs 5 advertisements under seven insertions MUST BE PREPAID. Address “ Advertiser's VERTED LoD 


Weekly.” 180 Fleet Street, London, E.C.4. CHAacery 8844 (Ex. 25) 
ART BUYER APPOINTMENTS VACANT 


Graham & Gillies require Situations Vacant: “ The engagement of persons answering these advertisements must LA y ou T 


a man or woman with a be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 


sound knowledge of unless be or she, or the employment, is excepted from the provisions of the MAN 
methods of reproduction Notification of Vacancies Order 1952. 


and experience of the art He must be experienced in National 
arke He he ll Experienced 
ac reload Mpc Re VISUALISER rromagen Sane bt dg 


handle a group of accounts SHOWCARD ARTISTS ao, anes enn 
roughs. 


of the following calibre : s 
Dubonnet. Rose’s Lime For creative colour work. ot py gyn age — Ah pry ees 

Juice, De La Rue(Formica), Do you want a job in a happy atmos- progressive medium-sized = eal an Guana 
Duncan Sweets and phere, 5 day week, good money and London Agency on national 
prospects’ accounts. Slickness with General Méanager 

ibs Cat Powders ree hr Satan hy gcc ge Se at in aoe McCANN-ERICKSON 
Please write in the first in- quantity reproductions by photo- qualifications. Salary ac- 
stance, giving details of litho. Top class National accounts cording to ability. 


experience and salary re- Write or phone Write Art Director 
quired to Cc. L. V. DESIGNS LTD., sex 9846 
4, Charles Street, London, W.!. Ox 

7 - “ , a2 6 . of » equi 
The Art Director GROsvenor 832! Advertiser's Weekly 180 Fleet St éca | PRIZE ETD. of tones ie ans 
take charge of studio Ability t 


JRAHAN @ s LTD. indertake initially and ultimate 
GRAHA A & as Lies Lt RETOU ae ARTIST requi — used YOUNG MAN required as Advertising supervise production of visuals ~~ 
37 Golden Square, to first-class mechanical cts Assistant Must be able to write roughs for advertisements and direct 

' senior posit m offer ghest copy and prepare presentable lay-out mail, artwork for packaging material 

London, W.1. wages and excellent . nditi . for Direct Mail and press advertising etc Speed and versatility essentia 
free-lance work Please pn of os Agency training an advar a and interest in medical approach desir 
write for appomtment to towe Written applications only tatin able Applic: stions to he Manager 
Studio Lid., 163 New Bond Street education, experience, age and salar Pfizer Lid., 137-139 Sandgate Road 

SHORTHAND TYPIST required for London, 'W.1. Grosvenor 474 coguired. should be goat to Adver Folkestone, Kent, marked “Artist 
Media De partmer ast. be experi IMMERCIAL ARTIST = requires Co. Lid.. $ Prince aa Wale il PRODUCTION ASSISTANT, aged |* 
enced @ redule i Five-da- thriving Hull Advertising Agency N “ - ” - required by London ager ait 
week app t etter, giving full must be versatile, sound knowledge — ated in Victoria. Must have know 
fetails and salary required, to L. A agency methods Excellent terms and n 'NIOR FASHION ARTIST reouwr ledge of block-ordering, proof-readin 
O'Farrell, R.C.N. Ltd., 184 Strand conditions w well-known London studic id some typing Five-day week 

w.c2 Box 9554 Ad. Weekly 180 Fleet St BC4 Box 9671 Ad. Weekly 180 Fleet St FC 0 SLO 0787 


have a vacancy for another 


Chocolates, Timex Watches, 


ADVERTISING LTD 
Brettenham House, 
Lancaster Place, W.C.2 


‘ 


First Class VISUALISER/ 
Letterer LAYOUT MAN 


wanted by T. B. Browne Ltd. 


We have an opening for a young 
Also layout man, with three to four years’ 


A . agency experience, to work on a 
General rtist number of national accounts. 


He should have a good sense of 
preferably with sound agency or studio 


experience in retouching. 
Write giving details of experience and typography. 


design and a working knowledge of 


salary required to 
Please write, or telephone, for an 
appointment — Studio Manager, 


Art Director es 
Smiths’ Advertising Agency Ltd., 


117, Piccadilly, London, W.1. 100 Fleet Street. E.C.4. Cr Ntral 5371 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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| CLASSIFIED ADVERTISEMENTS | ECGcIIEnegZteta 
GENERAL | CUCOCCCS CO 


Siteations Vac : “ The engagement of persons answering these advertisements must 


PRITCHARD WOOD 


T be made through a Local Office of the Ministry of Labour or a Scheduled Employment ‘ 
ARTI Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive _ want a 
unless be or she, or the employment, is exce from the provisions of the | 
Wanted for retouching General Notification of Vacancies 1952. Designer of 
Artwork. Ability to produce P . t f Ss | 
} - - 
Technical Drawings desirable. TWO VACANCIES oint-o aie 
Publicity Consultants to The | Material 
Engineering Industry, S.W.| which provide ample scope for creative ability on important 
area. State Salary required. work covering a wide range of Nationally advertised products 
con and services. Excellent working conditions; Insurance and We want a man (or girl) 
Box Pension schemes. Agency experience an advantage. 
. Ea gency exp g | | with an eye for contemporary 
Advertiser's Weekly 180 Fleet St EC 
1. COMMERCIAL ARTIST with a keen sense for design, who can prepare 
NAL OPPORTUNITY a design and five years’ experience in the production | 1 
-~ a = 4 Advertising Manager of first-class still life and general art work, including folders, showcards and 3- 
of major South Yorkshire lettering. dimensional displays in card- 
ine baal AL 
pe j 2. TYPOGRAPHIC DESIGNER to work with a board. Experience of this 
’ “ a Be ~ team on print and press but must be capable of k bl ith ¢ A 
= a i ” Knowledge of exhi undertaking complete production from _ initial work, possibly with a Printer, 
bit rk n production an design to OK press. Accuracy essential. is essential 
sdvantag N ntr wy pensior 
Bon 668 Me Weekly 180 Fleet St EC4 Please write fully stating appointment desired, age, career 
OX v to date and salary required to: Please write fully stating age 
LAYOUT ARTIST and salary required to 
Opportunity occurs in old established ART DIRECTOR, Box 9683 H. C. Caffin 
City Agency for really first class young 2 oa . 
man or woman who is adaptable and Advertiser's Weekly 180 Fieet Street EC4 F. C. PRITCHARD, WOOD 
capable of doing finished work if & PARTNERS LTD. 
required. Write firs nstance to . 
= j 25 SAVILE ROW, LONDON, W.! 
Box 9678 PRODUCTION ASSISTANT required COLOUR RETOUCHERS wanted for 
Advertiser's Weekly 180 Fleet St EC4 for Publicity Department of well expansion of colour section. Vacan- 
known electrical manutacturing com cies for Senior Artists and improvers oe 
YOUNG TYPIST-RECEPTIONIST (or pany in Londor Knowledge of Good wages, bonus end superannua- — hs ye —_ 
small office Bloor f Some typography, blocks, print, etc. Pr tion schemes. Write or telephone for - nek Ree aero san _— 
aperience in p rf g gressive post with pension scheme appointment to Art Director, Studio a Soe handling usy sm 
cotaeeme.” ke Write. giving age, experience and Irwin Ltd., 118 Chancery Lane interesting group of accounts. Those 
emeaeer work. ADI ; salary required to Box A821, c/o London, W.C.2. Tel: CHAncery re —_—e a o 
Jetails, stating i Centra News Ltd.. 43 London Wal 4141. stating age, experience and salar 
Box 9675 Ad. W : St Ee E.C.2 


required or telephone Mr. Ridley 
ae G. S. Gerrard Ltd., 10 Argyll Street 


ASPRO London, W.!. GERrard 7335 
LIMITED HAPPY NEW YEAR! 


= require the services of a top-rate We're . smali London agency with a 
creative copywriter This position vacancy for a young layout typographer. 
will command a salary > match the ome finished art production experi- 


importance of the job and only men of ence an advantage. Main qualifications 
the highest qualifications need apply needed are layout technique and ability 
In addition to salary there 's a generous to work on own initiative. Write (no 
pension scheme and a car provided specimens with letters please) to 
Apply in the strictest onfidence to Box 9680 
Stough Director, Aspro Limited, Advertiser's Weekly 180 Fleet St EC4 
4 ENTERPRISING, lively young man or 
4s — woman, good presence. to train as 
hy i | Browne Lid. MODERATELY - SIZED cia Assistant ivertisement Manager 
: ompar (agricultur wed r its week trad irnal Basic salary to 
Lond ftix m , advertising start, £8 10s State age. experience 
work Mie we younn mat Box 9673 Ad. Weekly 180 Pleet St EC4 
with itiative Son experience if PRIVATE SECRETARY required for 
, . : z . My 7 y-out of catalogt ind «make-up Publicit §rector of American Film 
ho The ideal opportunity for a younger mat feurabe Gis Ge wasdaelaen: ot Company. Pleasant pereenciiey. ¥liet 
ar jlary required typing d wthand speeds essential 
se der scope for h bilit to Box 9676 Ad. Week Fleet St EC4 Methodical. efficient worker, able. t 
2 who seeks wider scope for his abilities, STUDIO ARTIST. Fished letterin yperate under pressure. Our own staff 
oF and experience ' it sentia know of this advertisement Apply ir 
7 ; —. : Pho Studio Manager VIC 7987. for strict confidence stating salary required 
work in a Creative Group on a wide range ippointment Box 9670 Ad. Weekly 180 Fleet St BC4 
of National accounts. Write giving details There is an immediate vacancy for an 


PRODUCTION 
MAN 


A young man (about 25) with all-round 
production experience ss wanted by an 
expanding West End agency. He must 
understand process and typesetting 
thoroughly. and be competent to under- 
study the production manager An 
appreciation of the necessity for organi- 


ASSISTANT 
ADVERTISING MANAGER 


in Publicity Department of world 
famous organisation. The position will 
suit a sales-minded young man wanting 
a career it 8 &@ permanent and most 

progressive job from every standpoint 
rt Direc for Ability to write a good sales letter, do 
some art work and familarity with 


of experience and salary required to 


4 direct mail planning are essential sation is esseotral 
oi] ier > lificatron Knowle ‘ ro- 
> ) ; qualifications dge of pro 
117, Piccadilly, London, duction and an interest in photography Write with full details of experience 
re an advantage Applications in own and salary required to 
handwriting to Box $717 
Box 9679 Advertiser's Weekly 180 Fleet St €¢4 


Advertiser's Weekly 180 Fleet St EC4 


Agency staff is owore of this advertisement 


hone. you assifieds to CHA 8844 (Ex 25 
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JaNuaRY 6, 1955 


APPOINTMENTS VACANT 


PRITCHARD 
wooD 


need an 


ASSISTANT 
SPACE-BUYER 


We are looking for a young 


man who has had at least 
2 years in the Media Dept. of 
an Advertising Agency and 
who wants to widen his ex- 
perience on National Accounts. 
if he has already done some 


SS 


CLASSIFIED ADVERTISEMENTS 


ARTHUR S. DIXON LIMITED 


have vacancies for 
AN EXPERIENCED 
LAYOUT MAN 


with a good knowledge of typography and a keen sense of 
design tegether with the ability to produce first class roughs 
up to presentation standard 


And also for a good 


GENERAL ARTIST 


Thoroughly experienced and able to produce finished work 
both in black white and colour from own rough creative 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


SENIOR 
PRODUCTION 
ASSISTANT 


REQUIRED FOR LARGE 
WEST END AGENCY 


Good salary tor man 
with necessary experience 
Age 30-35 approx 


work or that of others 

Pension and Profit Sharing Schemes in operation. Write 
Press so much the better. with full particulars and salary required or phone for 
appointment 


space-buying in the National Write, giving full particulars to 


Box 9726 
Please write fully, stating age Advertiser's Weekly 180 Fleet St EC4 
and salary required, to H. C. 


Caffin 


STUDIO MANAGER 
ARTHUR S. DIXON LTD. PRODUCTION ASSISTANT requires 
229 231 High Holborn, of ee for I »ndon advertising agency any 


. ‘ 
yr 


= ~—l * ~~ ; ae ; 
F. C. PRITCHARD, WOOD | aeroucminG Amtist cop cade) | SHORTHAND - TYPIST SECRETARY aad copra ter 
& PARTNERS LTD. 


25. Savile Row, W.!. 


required by leading Lond required hb Manayer i cla 
mercial Studio Outst department im leading City adv Saturdays Write 
tunity for man wit ‘ ve yeu ency Good speeds ‘ quired ; 
experience in ret r for o ar experience an advantage t ox 9719 Ad. Week 
duction Write uM essential as traming w he 

OUN MAN 1 uf 
Box 9556 Ad. Weekly 1+ tl 4 rit m confidencs pivir a = “ss 

SECRETARY-ASSISTANT 
: editorial publicit 


progress Hours 


“ 


experience anc salary requir 

1720 Ad. Weekly 180 Pieet § 
SECRETARY to London represer 
overseas journals required 

sponsible position No Satur 


MARKET RESEARCH. Leadiny 
London Advertising Agency wishes t 
ontact experienced market research Shorthand esx 

tigators able undertake “Ca p mt and exper 
sional part-time field surveys in their immediately, stating fu 
wn arcas age experience, salar 

Box 9684 Ad. Weekly 180 Fleet St BC4 Box 9689 Ad. Weekly 


SPACE SALESMAN 
mission and 


yr f Apply 
req Pr 
180 Fleet Box 9688 Ad Weekly 180 Pieet § HOLborn 0706 


ARMSTRONG-WARDEN 


want a 


FIRST-CLASS 
VISUALISER 


who has had experience of National Campaigns 
He must be design-minded but able also to produce 


Service Advertising have room tor 


another first-class 
creative writer 


advertisements to do a selling job. 


AN EXPERIENCED 


TYPOGRAPHER 


also required 


Don't apply if you re ick. We want a man who will 


study the advertisiny oblem, sit down and plan the 


basic approach to it id then originate and develop a 


omplete campaigr right through advertisements 


outdoor advertising | display aids to the last page 


of the trade broads He must be able to ° think 


selling and to write 


It 8 an inspiring nulating job with a grand team 


He must have a modern outlook with a sense of 


It commands a good salary, in one of the happiest 


typographical design: able also to cope under- most successful Agencies in London 


standingly with adaptations Please, please don't waste our time or your own unless 


you can match up to our needs. Send us your career 


details, present salar zc and a list of the campaiens 


Good conditions Write 


giving details of experience and salary required to 


Congenial colleagues vou have personally created 


Write t0 Managing Director 


The Secretary. SERVICE ADVERTISING CO. LTD., 77, BROOK ST. LONDON, W | 


ARMSTRONG-WARDEN LTD., 69 NEW OXFORD STREET WC! 


‘Phone your classifieds to 


CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


A New Year... 
A New Job... 


The London Office of Alfred Bates & Son Ltd. 
has the following vacancies for agency-trained 
staff. There are fine opportunities to work and 
develop in a friendly co-operative atmosphere 
with a strong and fast-growing agency. 


SENIOR 
COPYWRITER 


4 man of solid experience who can write, and 
values words too much to waste them. The 
more accounts he has werked on the better 
we shall like him. If he can produce ideas 
as well as copy so much the better. 

\ four-figure salary for the right man. 


PRINT BUYER 


Essential qualifications are wide experience in 
buying all types of print and print materials 

knowledge and ability to control and advise 
at all stages of production—and meticulous 
attention to detail it’s ability 
we want. 


Age is no bar 


. ASSISTANT 
a PHOTOGRAPHER 


\ young man experienced in producing all 
types of copy printing, and in Grant Pro- 
jector work, to share the responsibility of 
developing a small but busy photographic 
unit, 


Write or telephone for interview to:- 


CREATIVE MANAGER, 


130 FLEET ST., EC4 


CENTRAL 883! 


19084 
19335 


JANUARY 6, 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant 


* The engagement of persons answering these advertisements must 


be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 


unless be or she. or the employment. 


is excepted from the provisions of the 


Notification of Vacancies Order 1952.” 


TIBBENHAM 


PUBLICITY 
are expanding again! 


COPYWRITER. We want a 


man with imagination, an en- 
quiring mind and an interest in 
almost everything. He must 
have a command of the Queen's 
English and an appreciation of 
the current idiom. 

He will have an interesting 
and important role to play in 
the preparation of the campaigns 
for our leading consumer, tech- 
nical, trade and agricultural 
clients. He will probably have 
had some years of Agency ex- 
perience in a similar capacity. 
lf he can also produce basic 
visual ideas for others to work 
up into roughs—we shall be 
delighted. He will be well paid. 


SPACE BUYER. Here is 


another important and well-paid 
post for an experienced man 
(age at least 25). He will be 
responsible for planning the 
schedules and obtaining the 
space for clients selling to 
housewives, engineers, farmers, 
retailers and many others. In 
the main, budgets wil! not be 
large, and so discrimination and 
selection will be exacting. As 
he will personify this Agency to 


the Press, he must have the 
personality to continue our 
present good relations with 
them 


Apply to: The General Manager, 
Tibbenham Publicity Ltd., 
Incorporated Practitioners in 
Advertising, 

244 High Holborn, London, W.C.! 
HOLborn 8074 


DEPUTY 


SPACE 
BUYER 


An opportunity for using 
media experience and 
agency training in a busy 
Media Department. Appli- 
cants must be prepared to 
take responsibility, work 
quickly and accurately. 
Bonus and Pension 
Schemes. Write stating 
age, full details of experi- 
ence and salary required 
to: 


Staff Applications, 
S. C. Peacock Limited, 


21 Leigh Street, 
Liverpool. 


REPRESENTATIVE required for pro- 
ressive West End stud 


o Good 


lary and commissior Part-time 

< idered Phone WEL 7015 
YOUNG EXECUTIVE ASSISTANT 
required for exhibitions, store shows 
and sales promotion services Appl 
n writing. to Do-It-Yourselt 
Exhibitions Ltd 18 Ovington Gar 

sw. SW3 


OPPORTUNITY 


to join new progressive Studio. Com- 
petent General Artists required with 
ability to produce finished artwork for 
all methods of reproduction in colour 
lime and wash Write or phone for 
appointment stating experience, and 
position 


whether staff or free-lance 


preferred 


RUSSELL ARTISTS, 


JOUGHIN ADVERTISING LTD. need 
experienced Productior an 

at their Guildford end. Copy instru 
ms block ordering, 
maintenance records of course 
all-round advertising man 
we are looking for Super 
» scheme Write, giving fu 
f experience and salzr 
required. t yughin Advertising Ltd 
23 North Street, Guildford, Surrey 


SCHEDULE 
TYPIST 


required who is really efficient and has 
ambitions to become a Space Buyer 
This is a post that would suit a gir! 
with two or three years’ experience in 
the Media Department of a large agency 
who plans to make a career and feels 
she would be ready to take the reins 
in a few years time. Write giving full 
details of experience, age and salary 
required 


a good 


Box 9681 
Advertiser's Weekly 180 Fleet St EC4 


SOUTH AFRICA. MANAGER re. 


quired to take complete control estab- 

shed bookshop xce prospects 
tor thoroughly experienced man 
Write, stating qualifications, 


Box 9687 Ad. Weekly 150 Fleet Sit EC4 
EXHIBITION AND DISPLAY REPRE- 
SENTATIVE. A well-known firm 
offers 0 prospects exper 
ma to establish and maimtain 
ontact ith che bref designer and 
sell final scheme Genuine desire 
give good service of more value tha 
high pressure technique Write ful 
please, to 
Box 9693 Ad. Weekly 180 Fleet St EC4 


Publishers of a singleton technical trade 
monthly journal (London) require an 


EXPERIENCED 


SPACE SALESMAN 
AD. MAN 


(No other advt. staff employed.) 
Salary commission and expenses 
Exclusive of expenses post is worth 


7 33 Gt. Titchfield Street, W.!. roughly £1000 per annum. Write 
Phone: MUS 65!/9 Box 9682 
Advertiser's Weekly 180 Fleer Sc EC4 
°D *¢: 1g? 
OTE ’ LSS ’ ’ ’ O44 
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JANUARY 6 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS XIMIRZEn 
wane 


. | | URGENTLY 
REALLY FIRST-CLASS FULLY EXPERIENCED 


and VISUALISER RETOUCHER 


Layout Artist IS OFFERED AN EXCEPTIONAL OPPORTUNITY IN . 

THE CREATIVE DIVISION OF ONE OF LONDON’S JUNIOR RETOUCHER 
required LEADING PUBLISHING HOUSES e 

by periodical and book publish- A generous salary and excellent prospects await a first LETTERING AND 

ers Five-day week. Super- class Visualiser. He must be really experienced and have GENERAL ARTIST 


annuation scheme. Write giving outstanding ability to fill this post. Write, in full confi- 
details of age, experience, salary 


+. 
dence, giving particulars of experience, age, qualifications 
requires. and salary required to JUNIOR LAYOUT AND 
pox 9722 | am ADAPTATION ARTIST 
Advertiser's Weekly 180 Fleet St EC4 


Advertiser's Weekly 180 Pleet Street EC4 (TRAINING GIVEN) 


First-class 


Lettering 


WANTED. A right-hand man to handle > . 
" 2s | Advertisoment Our present staff are aware of our desire to fill this vacancy. Write, phone or call: 
Successful applicant will 
good sales record, selling experi — WADHAM ARTISTS, 
und vitality for hard work which GENERAL ARTIST, mate. requ 
well with our present staff Nationa nday PWS advertising department of - Wardrobe Court, 
will be immediately recognised paper in Ireland u Possess i manufacturers Essential 1 46a, Queen Victoria Street, 
and commission first-class to be abic to produce id it le finished lettering Apply, stat , E.c.4 
mit sales promotion schemes t ' experience and salary requ tet 
of initiative who are ily = specimens required at this »s 
in all aspects of circulation work need Box 9692 Ad eekly 180 Plee CiTy 1144, 
ath apply : SPACE BUYER, 30/40, require . 
vear and entering into Box 9691 Ad Weekly 180 Fleet St EC4 fiatel Excellent opportunit w 2 OPPORTUNITY for young Space Sales 
4 and rapid expansicn PRODUCTION ASSISTANT for West man with experience m a larg man to become Advertsement Man 
» we seek will pley a nd agency Ability to arry out to control increasing appr atc ager of monthly journal Salary 1500 
confidence, giving rough adaptations ar aNsc Write in national and trade press Wri plus commission Particulars, pleas 
Claud Morris, South giving full details of experience and giving full details of exper ) of education special interests and 
Newspaper House, salary required, to : Godbolds Ltd. General Huildings space-selling abilities, to 
Swansea Box 9672 Ad. Weekly 180 Fieet St EC4 Aldwych, W.C.2. Box 9698 Ad. Weekly 180 Pleet St PC 4 


dverusing sales 


| went DOWN 


Are you a 
on my knees Goop 
to my Managing Director, asking 


for another copywriter for my TYPOGRAPHER 


creative group. 

“ All right,” he said. “If you can 
find the right man, we'll take him 
on.”” and a good team man? R.C.N. is looking for 
So if anybody knows of an experi- 
enced copywriter, who will really pull 
his weight-in a busy group, handling and also to carry his share of the inevitable 


such a man, able to handle creative typography 


a number of national accounts, will adaptations which are necessary on National accounts 
they PLEASE let me know? The 


job is an interesting one in a leading 
London agency, with plenty to think interested in joining us will you please write 
about, and plenty of writing to do 

and it has a useful salary attached 
to it. and salary required ” 
If you think it might suit you, why 
not come along and see me? And 
if you did happen to be the right man 


I'm sure I should be able to fix you up 4 cS | 


But first get in touch with me by letter. Address it to the following 184 STRAND 


Box No. and it will reach me personally. LONDON WC? 
Box 9665 Advertiser's Weekly 180 Fleet Street London EC4 


You know our high standards and if you are 


to the Art Director, stating your experience 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 8 JANUARY 6, 1955 


, CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant: “ The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is 2 man aged 18-64 inclusive or a woman aged 18-59 inclusive 

be or she, or the employment, is — from the provisions of the 
Notification of Vacancies 1952.” 


Export Who LAYOUT 


Advertising Assistant likes AND 
Print? LETTERING 


In an already important 
anted but still expanding agency. ARTIST 
there is a place for a man 
who understands and likes 
designing print 
Previous experience, a 


good knowledge of type. required in London Publicity 
a modern approach and 
An old-established, progressive Company of a high standard of execu- Perea ae 
tion are considered to be 
Chemical Manufacturers with world-wide essential qualifications. SE, POR. EEE 
There is a busy, interest- 
interests, situated in Hertfordshire within ing future for the right scheme. Write details of age, 
man. If you think you 
28 miles of Londo: require a capable, qualify, and would like to experience and salary required 
work with an agency that 
energetic Assistant, aged 25/35, for their prides itself on the com- Sia 
. - pany it keeps, tell us about 
Publicity Manager. Essentials are a good yourself in a letter to Box 9721 
general education, an ability to write and Box 9659 Advertiser's Weekly 180 Fleet St £C4 


Advertiser's Weekly 180 Fleet St €C4 


edit, and previous experience in an Advertising 


ane : ENGINEERING PUBLICITY. Male TECHNICAL AUTHOR required to 
Agency or ne Publicity Department of a Copywriter require for publicity assist in the preparati of a variety 
’ jepartment of large London mechani- of technical publications dealing with 
. . , “ cal engineers. Some general advertis- automobile electrical equipmen!: 
substantial organisation. Some knowledge ing experience and engineering back- Applicants (not ‘over 25 ve - f age) 
ground necessary Five-day week should be in possession of, or studying 
of agriculture and animal husbandry would Contributory pension scheme Reply for, Higher National Certificate in 
stating ag experience and salary Electrical Engineering, with some prac 
. . » required to tical workshop experience Please 
be an asset. Main duty, alter a period of Box 9697 Ad. Weekly 180 Fleet St EC4 reply, stating age, qualifications and 
AMBITIOUS YOUNG MEN who wish — er ry “ — 7 Se 
S Bon a P > to rake career in sf -sell " oseph ucas (Eiectrical) t st 
training, would be to originate and produce Saediead Ge tee imnte tines Wiest King Street, Birmingham, quoting 

’ ‘ : A , group of publishers. £7-£8 per weck reference PM/D/54 
the Con pany s Export publicity material in salary will be paid during comprehen- OPPORTUNITY exists for young Lay 
sive training "Phone Mr. Matthews out Artist with knowledge of typo 
oh es . 0 $F « a Chancery 8844 graphy for catalogues brochures 
conjunction with existing staff and Advertising Se. Gada. canine te Cen” uae” eteneiiee atik eemeaa 
‘ exhibition stand designing, required work 374-hour week under ideal 
Agents Five-day week, Pension Scheme, by leading London contractor Pen- working conditions Write or ‘phone 
“ sionable post ad Ly eg Pag wo 
: . . 6 Box 9690 Ad. Weekly | Fleet St BC4 echnica rtists Lt 2 ary 

staff canteen and Recreation Club. This is a : ew Bane Ain lebone Lane, W.1 
4 STARTING 1955 AFRESH. Forum 
Kt -wW appo ; ; j ac j Art Service require immediately two 
. new appointment and salary will be according Re gy A Bway arg fbn 
‘* . : UN experienced than the other on 4 salar) 
é to experience and qualifications. or a free-lance basis. If you desire 


a change to a happy group please 
COPYWRITER phone or write to us this week for 
an appointment. Ferum Art Service 

Ltd., 16 Russell Mansions, 144 South- 
_ ampton Row, W.C.1 TERminus 
but applicants who succeed in selling them- with some Agency experi- 2201-2 


ence, to work at first on a 


Specimens of work are not required initially, 


selves on paper may be asked for these and 


number of medium size A ERTISEMENT 
to attend an interview. Please write fully, trade and consumer Dv 
> P accounts. Splendid oppor- 
stating present earnings in confidence, to ” ™ MANAGER 
tunity for young man with 
ideas and a flair for writing. required by large trade organi- 
Write to Creative Director sation embarking on publication 
BOX 9664 FRE of a new journal. Experience 
Advertiser's Weekly 180 Fleet Street EC4 is ae ALDRIDGE and highest credentials essential. 
vB. Particulars and salary to— 
|, Whitefriars Street, 
London, E.C.4. a oe 


Advertiser's Weekly 180 Fleet St EC4 


"Phone v0 VERVE NT OEE ‘a HA_8844_( 25 
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JANUARY 6, 1955 59 ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ASSISTANT EXPORT 


ADVERTISING 


oe PRODUCTION MANAGER MANAGER 
COPYWRITER required ~~ B_, -) BA. 


widespread operations overseas offer 
an interesting and remunerative posi- 
, i tion with prospects for eventual 
if you have had about 2 years to take charge of expanding dept. in West End Agency advancement for a man of experience 
xperi - j He MUST be full rien n al f — and ability 

experience on near-technical sen. ¢ aie — — in all aspects of production A thorough practical knowledge of 
and general accounts, and want Brin & P - : planning and controlling advertising 
, ‘ ‘ He MUST be capable of assuming responsibility—which means campaigns in overseas markets is 
to join a lively and progressive ability to organise and direct others essential. Agency experience may be 
P advantageous but is not 8 requirement 

agency, write to or phone the The man we are looking for is probabiy at present working as an A knowledge of French is needed 
, , : assistant but looking for advancement in responsibility as well as The position calls for a considerable 
Copy Director giving details of lary. s penerety amount of initiative, and the individual 


FLEET STREET CALLS 


appon.ted must be capable of assuming 
Send details of your age, experience and salary bracket to— control of a section of the Export 
Advertising Department and be pre- 

pared to take increasing responsibility 
¢. P. WAKEFIELD LTD Box 9716 Applications should hee felt details 
Advertiser's Weekly 180 Fleet Street EC4 of experience, age and salary required, 
Wakefield House and will be created in strict confidence 


Writ 
152/3 Fleet Street EC4 . Box 9660 
DESIGNER-ARTIST requires Assist Advertiser's Weekly 180 Fleet St EC4 


C experienced in layout of indaust 
PRODUCTION ASSISTANT required oO mith é ms Busi- rint ie wk is of the —_ ASSISTANT ACCOUNT EXECUTIVE 
rT! ment nteresting standard and abi : 
to work with creative design team position r homer vay o valesenee att be & equire j = — an gl of 
enecialieic " 14 1 m™ an 4 ’ 
pec aaiies in package design and cluding Pension Scheme and canteen s had experience j os - : enperienee ¢ ‘ i, “ 
typography to the most exacting Details of cz studio. Salary not less than £1 sect sad the Gbiite 06 tes 
aa — in design count ain earned to Sales Manager p.a thde n others essential ¥ 
undertake progress contro! Of studio Alacra Fact Western Avenuc, W.3 Box 9695 Ad. W y 180 Pieet St | : oer 
work and be assistant to the Studio “ z otesene “" ematy 800 vn one + O98, Guperencs 
Manager. Creative ability not neces- required 


etc, to 
sary but intelligent appreciation of EXPERIENCED EC CA C0 Y E K 669 Ad. Weekly 180 Pleet St BC4 
design is essential, with knowledge of T HNI L P WRIT t | EDITORIAL LAYOUT ARTIST rc 


typography and reproduction pro- GENERAL ARTIST f 
cesses Agency experience Permanency, with prospects, offe 


an added 


yourself and your career. 


for high-class monthly journals 

fi \ 4 An excellent opportunity for a young 

advantage. Also, first-class Lettering WITH CREATIVE ABILITY stew <eciedld tetkeneand and aabe nan or woman who is an accurate 

" he . u ' u re vex tre ’ ode 

— ~eo4 ear A... asaya required for Agency Studio. Write experience tes : . a ae Nee vee 

ul c a@ sour ne wes ge 60 or phone CENeral 1422 for an Write in confidence stating age, «> ulloo mgenia working cond 

typography Write, stating age and appointment perience end cslery cenulved uons, five-day week Write, giving 

experience, to Ref. DT/1, Staff Divi- . , see. details of previous experience and 
sion, The Metal Box Company Ltd, LARDER & STEVENS LTO Chairman, W. Hopwood & Co. Le 


' . salary required, t 
The Langham. London. W.1 72 FLEET ST EC4 67a, Mosley Street, Manchester Box 9696 Ad Weekly 180 Fleet Sc BC4 


MEDIA PLANNER / 
Waddicors SPACE BUYER WANTED 


have a vy This is a job for a man of about thirty to 
eearney for another thirty-five. He should be well trained in 
media planning—probably by an American 


7 
Experienced agency, and be able to buy the space he 


recommends. He must be capable of 
T explaining his reasoning in conference and 
ypographer on paper. He should be on good terms with 
Fleet Street, but able to carry out his duties 
from his office. He must be willing to 
to work on interesting group of accounts, assume responsibility. He will be well paid, 
both for press and print. Agency experience and his opportunities for advancement are 
unlimited. 
Please write in detail to Managing Director— 
experience, age and salary bracket. 


desirable, good salary for right man. 


Apply by ‘phone or letter to 
STUDIO MANAGER, Also required : 
T. BOOTH WADDICOR & PARTNERS, LTD. 


Quick, accurate schedule typist. This is a 
38 PARK STREET LONDON wl 


responsible job — possibly for an older 
Telephone : GROsvenor 7511. woman. 


Legget Nicholson & Partners Ltd., 
17-19 Stratford Place, W.1. 


‘Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY r JANUARY 


CLASSIFIED ADVERTISEMENTS & 
| 


Situations Vacant * The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless be or she, or the employment. is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


PRODUCTION MAN 


Two important vacancies 


ci.. cic 


Applicants will 


TO CREATIVE DIRECTOR 


The man we are seeking will have wide, 
all-round experience of advertising with a 
special leaning towards the creative side 
He will be required to collaborate at a 
high level in the preparation of complete 
advertising campaigns, from knowledge of 


research, merchandising, retailer support, 


already be 


EDITORIAL 
EXECUTIVE 


We are looking for a man 
who is not only a cracking 
good journalist but who has 


mechanical knowledge would 
be a great advantage 


This job offers exceptional 
opportunities and may lead 
to a key post 


Editorial Assistant 


A further vacancy exists in 
our Editorial Department 
for a young man with similiar! 
qualifications to the above, 
but we are prepared to give 
practical training to fill in 
some of the gaps due to lack 
of full experience. 


This is a job in a small growing 
agency where he will have 
responsibility and welcome it ! 
Therefore, he will need a good 
knowledge of typography and 
process. He'll really be * some- 


have a chat with us ? 


Box 9661 
Advertiser's Weekly 180 Fleet St EC4 


Required -— 

ARTIST DESIGNER wich a flair for 
Packaging and Sales Literature. High 
standard of lettering and finished 
drawing essential 

DISPLAY AND EXHIBITION 
DESIGNER, experienced draughtsman 
and good letterer 

Interesting, progressive permanencies 

Box 9662 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING REPRESENTATIVE 
An mr dir r t br 


a x tirerne 


Write full details in conf- Pr 4 8 r 
E occupying a senior position—and the salary bri bs ction aillars seauiead r ct London at 
¥ P ’ . . . , = ’ a leading ade k : 
8 offered is commensurate with their ability to be wen, con 
* The Chief Editorial Executive a “ Sa , . , _ 
S . . 
a! THE D. BROOK-HART COMPANY, nmens Ass 
“t 48, Dover Street, Pr aa formed : 
7 London, W.1. plications ere 

« ur 1 4 must 
= og 


the client 


BOX 9732 


SENIOR VISUALISERS 


Applications are invited from visualisers 
(or layout men) who wish to improve their 
position by joining a happy Creative team 
in a progressive London Agency They 


will be required to develop campaigns from 


Some years of experience in 
Agency practice is therefore essential 


Please write in first instance to 


Advertiser's Weekly 180 Fleet Street EC4 


TECHNICAL ILLUSTRATORS re 


g t oks f 


COPYWRITER 


A young advertising man who prefers 


an contribute on an interest- 
ng variety of accounts. Like to have 
th 


Box 9658 
Advertiser's Weekly 180 Fleet St EC4 


Box 9694 Ad. Weekly 180 Fleet St Et 


We have a vacancy for an 


ADVERTISEMENT 
REPRESENTATIVE 


on a specialised publication 
Applications are invited from 
representatives with consider- 


ae Weeee nee © ane taeey Seats wee able experience in industrial 
7. , ve » . ~ like this progressive job in a growing . 
the copy stage to the production of modern asency where he'll definicely be advertising. Write to 
; ! eres ’ ‘ ae somebody He'll write honest 
workmanlike schemes for presentation to straightforward copy with all the The Advertisement Director, 


TOTHILL PRESS, LTD.., 


33, Tothill Street, London, S.W.| 
for an interview. 


JUNIOR LAYOUT MAN 
required 
in advertising department of gas 
appliance manufacturers. Should 
be capable of quick visuals and 
finished layouts for leaflets, press 
advertisements and _ technical 
literature. Good knowledge of 
typography necessary. Staff can- 
teen, pension scheme. Write 
giving details of experience, age 
and salary required to 


Box 9666 
Advertiser's Weekly 180 Fleet St EC4 


SPACE 
SALESMAN 


PRINT IN’ BRITAIN, the 
outstanding trade journal of the 
printing industry, require top- 
grade space salesman. 
The appointment offers scope 
and good salary to the selected 
applicant. Application with full 
details to :— 

PRINT IN BRITAIN, 

193, Portswood Road, 

Southampton. 


reve 


’ ‘oO + 


> 


9 CHA 8844 (Ex 25 


both initiative and drive, and body * in the agency and work 

PERSONAL ASSISTANT also has outstanding adminis- with chaps who will appreciate 
trative and organising abili- his efforts. If he wants to 
ties. We want to use him develop any other talents he will | 
specially on magazine work not be restricted. Why not | 
Engineering experience or 
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JANUARY 6, 1955 


APPOINTMENTS VACANT 


Typographer 


with at least § Agency 
experience, to industrial 
accounts. Must be fast and accurate 
and capable of handling without 
supervision the typography of press 
advertisements and adaptations and 
all forms of technical literature. 


years’ 
work on 


Art Director 

TAYLOR ADVERTISING LTD. 

85, Gloucester Place, London, W.1. 
HUNTER 9851. 


Write or telephone 


PRODUCTION 
agency expenence are 
leading London agency 
will be given to applicants 
Good working conditions 

Five-day week 
Sports activities 
experience and 


ASSISTANTS with 
required by 
Preference 
under 30. 
and pros- 
Luncheon 
Apply 
salary 


re tc 
Box 9724 Ad Weekly 180 Fleet St BC4 


STUDIO CONTROLLER 


Wanted, person used to checking art- 
work and controlling artists’ production 


LETTERING & GEN. ARTISTS 


Wanted, used to Ist class work only 
Box 9667 
Advertiser's Weekly 180 Fleet St EC4 


PHARMACEUTICAL FIRM in King- 
ston requires the following male or 
female personnel in its advertising 
department. Layout Artist capable of 

outs and colour roughs m contem- 
style Production Assistant 

k artwork and 

“Applic ants should 

previous experience and 

to Box W.1936, 
Square, London, 


idons, Salisbury) 


A 
CREATIVE 
COPYWRITER 


of the highest ability who will command 
a salary of mot less than £2,000 p.a. is 
needed by an international Company 
famous for its proprietary medicines. 
Only men with the best possible 
qualifications need apply. There is a 
pension scheme and a car is provided. 
Apply in strict confidence to Manzging 


Director 
Box 9677 
Advertiser's Weekly 180 Fleet St C4 


APPOINTMENTS WANTED 


NEWS-APPOINTMENT 

REQUIRED WEST-END, by 4 
Woman journalist Copywriter (agency 
and Publishing House experience). 
Salary not quite so important as 
“out and about’ job combining 
interest with variety 


Box 9663 
Advertiser's Weekly 180 Fleet Se EC4 


A WELL-EDUCATED LADY, picasing 
appearance. experienced in running 
own business, secks first-class recep- 
tionist post in London area 
Box 9705 Ad. Weekly 180 Ficet St BC4 


ACCOUNTS EXECUTIVE 
similar appointment with 
Londor er Adv 
sound 
and admur 


Q8), secks 
recognised 
crtiser offers 

knowledge. creative 
strative ability, plus experi- 
ence in servicing a number of con- 
sumer and industrial accounts 


Box 9703 Ad. Weekly 180 Pieet St BC4 


’Phone 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED FREE LANCE SERVIC 


“HAND PICKED” SECRETARIES 
available. The Wigmore Agency, 67 
Wigmore St.. W.1. HUNter fest 2/3 


TECHNICAL JOURNALIST with wide 
international experience wishes to con- 
tact firms interested in editorial pub- 
licitty. Fluent Spanish 
Box 9704 Ad. Weekly 180 Fleet St EC4 


YOUNG DESIGNER, cight years’ ex- 
perience of typographic design, general 
printing design and print production 
with well-known printers and as frec- 
lance, seeks change Replies to 
Box 9700 Ad. Weekly 180 Fleet St EC4 


MAN, age 22, having completed traince 
period in large London agency, secks 
executive position with wider scope in 
smaller agency 
Box 9702 Ad. Weekly 180 Fleet St EC4 


ACCOUNTS EXECUTIVE (lady) desires 
change All figures to trial balance 
Supervision. Keen, tactful, energetic 
worker to right employer 
Box 9701 Ad. Weekly 180 Fleet St BC4 


DISPLAYS AND EXHIBITIONS. 
Experienced executive has interesting 
proposition to introduce to national 
advertiser interested in getting bette: 
results with a weather eye on costs 
The benefit of over 35 years’ practical 
work in planning, design, production 
and supervision is avai = at a very 
tair rate Please cont 


Box 9699 Ad. Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
photo-litho process plant). 
CARILLON PRESS LTD. 
Fine Colour Printers, Bournemouth. 
Telephone Boscombe 36835. 
London Office 4a Bloomsbury 
W.C.1. Phone : 


Sq., 
HOLborn 8330 


SILK SCREEN PRINTING. Com- 
pletely equipped works North London 
Good connections Long lease on 
excellent terms Entire business for 
disposal at exceptionally low figure as 
ill-health forces owner to sell. Apply, 
Box 9643 Ad. Weekly 180 Pieet St BC4 


PUBLICITY AGENCY or agent re- 
guired for progressive North London 
House Furnishers Media used at 
present sx weekly papers local 
Magazines ar books and three mail- 
ing brochures per annum Apply 
Box 9715 Ad Weexiy 180 Pleet St BC4 


PROPERTIES FOR SALE 
SUITABLE FOR 


SOUND 
RECORD:NG STUDIOS 


Full details from 

Messrs. Harris & Gillow, 
Wardour St., London, W.!. 
Tel. : GER 2504 (10 lines) 


935 


DESIGNER 


(Free-lance) 


REQUIRED 


experienced in wrought 


iron and chilled steel work, 
Candelabra 
7 

and electric light fittings. 


* 
for designing 


Box 9654 
Advertiser's Weekly 180 Fleet St EC4 


SCREEN PRINTED POSTERS. Any 
size. First-class work Low prices 
Dores Signs, 112 Topping St., Black- 
pool 


ADVERTISER wishes to contect lady 
or gentleman of the highest integrity 
to share in the responsibilities of a 
small but progressive Agency Should 

supporting Directorship 
P lease write, in strict confi- 
to 


Box 9714 Ad. Weekly 180 Fleet St BC4 


EXHIBITIONS & DISPLAYS 


Small London firm handling first-class 
work (knows most of the answers) 
would like to contact individual or 
Advertising Agents who can place 
orders on top commission basis 


Box $718 
Advertiser's Weekly 180 Fleet St EC4 


LAYOUT ARTIST (Ex. Fig.) 
in folders and brochures, 
missions 


Box 9178 Ad. Weekly 180 Pleet St BC4 


TECHNIWORK specialise in technica! 
art and copy Please ‘phone 
WAT 

ARTIST 
enced 
also 
titles 
Box 9711 Ad. Weekly 180 Fleet St BC4 


FASHION ARTIST. Press and col 
reproduction 4, 27 Pairr 
Avenue. STR 2 


3608 


secks commissions 
in cartoon 
book 


Exper 
and diagram film 
illustration, lettering and 


FOR ORIGINAL GIRL PICTURES 
. Pigure Studies, etc, of 
Arts Club Models—singles or 
Photo-Union Picture Library 
12 Soho Square, London, W.1 


ADVERTISING CONTRACTORS : 
Have you joined your Associati 
Help to stamp out mialpract 
Frequent council meetings held 
discuss current problems and «a 
contractors Write for details 
to the Hon. Secretary, J 
Advertisement Contractors’ Ass 
tion, 68 Shaftesbury Avenue, Lond 


PIN-UPS AND COVER 
stock for artists and 
agents For particulars of st 
facilities and enormous model 
contact Gotlop Photogr 
Limited Kensington Ch 
Street, W.8. Western 4130 


OVAL CONFERENCE TABLE, 
temporary design, finest quali 
6 ft. 6m. x 3 ft. 6 in Many other 
fine pieces as well as general « 
equipment covering all possibie 
quirements yers, 68 New Bond 
Street, W.1 Tel.: Mayfair 09 


PHOTOGRAPHIC STUDIO = requir: 
larger premises Has any agen 
studio, ctc a medium-sized basement 
(about BuO sg ft © tet where 
studio doing still advertising and 
filmict work may be to mutual ad 


GIRLS 


advertis 


tage 
Box 9712 Ad. Weekly 180 Pleet St PC4 


COMPANY selling highly technical pro 
ducts wants to be sold advertising 
Box 9713 Ad. Weekly 180 Pieet St EC4 


ACCOMMODATION 


TOP-LIT WEST END STUDIO SPACE 
for fo fi to reputable 
grour 
Box 9707 y 180 Pleet St BC4 

WOMAN FASHION ARTIST has 
studio accommodation for one artist 
W.1 or would like studio space 
Box 9708 Ad. Weekly 180 Pleet St BC4 

ONE TWO unfurnished offices 
in Strand Fieet Street areca 
required 
Box 9709 Ad. Weekly 180 Pieet St BC4 

FREE-LANCE ARTIST requires accom- 
modation Prefer to share with one 
or two others with own office in 
central London 
Box 9710 Ad. Weekly 180 Pleet St BC4 


roomed 
Holborn 


ADVERTISER'S WEEKLY 


n 2 mm 
PRIALERS 


FOX PRINTING PRESS have instalied 
three of the famous Heidelberg 
Cylinders in their new extension and 
are now in « position to undertake 
another established monthly or weekly, 


my Octavo ~i 
Printing Press, 
SSath 
BUC 6565 


bank Rosd, 
London. E.18 
LANCASHIRE PRINTER now in 
position to undertake further monthly 
or quarterly periodical of medium 


size 
Rox 9706 Ad. Weekly 180 Fleet St BC4 


SPECIAL ANNOUNCEMENT 


See December 9 issue of 
ADVERTISER'S WEEKLY, pages 
680, 681, 682, for the Monthly 
Register of Trade and Special- 
ist Publications Section. 

13 will be the next 
issue containing this Register. 


January 


See December 23 issue of 
ADVERTISER'S WEEKLY, pages 
814, 815, 816 for the Adver- 
tising Services and Supplies 
Section. January 20 will be 
the next issue containing these 
Services. 


MORE 1.C.S. SUCCESSES 
in A.A. Exams! 


In the May 1954 Advertising 
Association Examinations 
LC.S. once again achieved 
outstanding successes. 1.C.S. 
Students won : 


and 
in Division ‘B* and five good 
passes. 
Six good passes in Division ‘A.’ 


LC.S. Home Study Courses in prepara- 
tion for both the A.A. and the LP.A. 
Examinations are comprehensive, up- 
to-date, and have been written wd 
experts actively engaged in the « 
vertising field 

First class instruction is also available 
in COMMERCIAL ART, POSTER 
DESIGN, LETTERING and SIGN 
WRITING. 


Write today for free book to DEPT. 26 
INTERNATIONAL CORRESPONDENCE 


SCHOOLS, International A x ee 
Kingsway, London, W.C.2 


LATE CLASSIFIED 
ADVERTISEMENTS | 


A VACANCY occurs in our 
department for en accurate 
hand Typist to assist with 
den schedules, etc 
perience m the space dept 
advertising agency preferable 
Crane Publicity Lid 1 Pitzroy 
wi 


VERSATILE FREELANCE ARTIST 
for occasional commissions Seat in 
studio if desired T. W. Humphrey 
Lioyd. 6 Pupert Street, W 1 

~~ 


@ Continued on page 52 
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a Advertiser's 
— Bee Weekly aa 


NEWSPAPER 55/- (overseas) 


BOOK YOUR SPACE STOP PRESS 


(£20 apage) two NEW DIRECTORS 


. | [Luke Mahon and Michael Carr 
in e | joining board of directors of Arks 


Ltd. Dublin. Mr. Mahon, pre- 


. viously an account executive with 
Mather & Crowther Ltd, to be 
(published Sept., 1955) general manager. Mr. Carr, for- 
merly account executive with 
"Kennedy-Brindley Ltd.. will be 
OF ~ 
account executive and copy chief. 
Noel S. Byrne, visualiser, and 
Edmund de Reymouth, artist, 
recently joined Arks. 


THE MUNICIPAL YEAR BOOK =o .gmeruom: = 


Lanchester Companies. Was for- 
merly London publicity officer of 
the David Brown Companies con- 
cerned particularly with automobile 


activities, 
. Miss K. M. Murphy, past chair- 
n he | e 0 e man and =» 3 oe of the 
a British Direct Mail Advertising 


Association, and fellow of the 
Incorporated Sales Managers’ Asso- 


increased printorder, sts mat wn 


their signatures, and a bouquet of 


the 1955 edition ="=na 


Redheads Advertising Ltd., New- 
castle upon Tyne, appointed agents 


. . for T. G. Tickler Ltd, (Nell Gwyn, 

was imme ia e Sweet Nell marmalade, and Cros 
bie’s fresh fruit jams). 

John Howell, creative group 

executive, sales promotion and ser- 

Vv e vice department, Odhams Press 

Ltd., has joined Masius and Fer- 


gusson as a senior copywriter. 
Before going to Odhams was adver- 


Although the print order for the 1956 edition we ay oR 


the Wolverhampton depart- 
will again be raised, the basic page rate 
January issue of “The Baker” 


ment store, for four years. 
includes a 20-page “Focus on 
remains unchanged. octane” decent 


Copy Date February 15, 1955. At meeting of the Daily Circula- 


tion Managers’ Committee, E. A. 
Stevens (“Daily Herald” and 
, “Sporting Life”) was elected chair- 
oa man for forthcom'ng year. F. 4. 
_ Wright (“Daily Mirror’) elected 
vice-chairman. Retiring chairman is 


fe A MUNICIPAL JOURNAL Got ast 


chairman of the Sunday Circulation 
Managers’ Committee. 


am | | “Even News” for six 
months, has been appointed editor. 


Tom Parkes has been appointed 

advertising manager of Home 

‘ Brewery Co., Ltd. of Nottingham. 

- 3 He has been in charge of depart- 
: ment for two years. 


“is 


sy eeneees — — 


‘ Published t ay ‘the "Proprietors, BUSINESS "PUBLICATIONS Lid.. at their ofice at 180 Fleet Street. London, E.C.4. (Phone : Chancery 8844.) 
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